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COMMENT 


The  cat  is  out  of  tlic  bag  regarding  the  bad  news 
thrown  up  by  the  1997  (hscount  iiKiuiry.  The 
imphcations  are  serious:  in  th(^  sliort  term  th(> 
money  the  Doll  is  seeking  to  claw  back  IVom 
contractors  could  exceed  that  which  {)harniacies  are 
likely  to  lose  from  th(Mr'  l)oltom  line,  should  resale 
price  maintenance  go  on  ( )T('  medicines.  The  knock- 
on  effect  is  already  becoming  evident  in  the 
marketplace  as  those  nuiltiples  on  the  look  out  for 
acquisitions  scale  back  the  amount  they  are 
prepared  to  pay  for  goodwill.  PSNC  will  not 
comment  on  figures  whicli  have  been  published,  nor 
explain  how  the  discount  inquiry  has  discovered 
such  vast  sums  of  unrecovered  discount  .  PSNC  will 
be  doing  well  to  keep  any  clawback  from  April  I 
below  double  figures. 

Combine  this  with  the  Government's  refusal  to  face 
up  to  the  damage  that  the  loss  of  RPM  will  have  on 
the  viability  and  distribution  of  smaller  i)hai'macies, 
and  it  becomes  evident  t  hat  it  lias  no  coherent  policy 
towards  medicines  distribution  -  both  OTC  and  NHS 
-  in  the  primary  care  sector.  Health  secretary 
Dobson's  protestations  that  the  Government  "wants 
to  maintain  as  many  local  community  pharmacists 
as  possible"  (  Hansard  27/1/98  col  131)  have  not  cut 
much  ice  so  far  with  the  Department  of  Ti"ade  and 
Industry  as  the  Competition  Bill  goes  through 
Parliament.  Meanwhile,  his  own  officials,  egged  on 
by  the  Ti  easuiy,  seem  pr  epared  to  do  as  much,  if  not 
more,  to  undermine  the  viability  of  })harmacy 
businesses.  Speaking  in  the  Lords  on  Monday,  the 
former  Tory  Cabinet  minister,  Lor  d  Newton,  said  that 
the  situation  in  wliich  community  pharmacy  finds 
itself  is  a  classic  case  of  the  need  to  balance  the 
different  objectives  of  public  policy.  It  is  a  proper 
objective  to  seek  to  ensure  competition,  encourage 
efficiency  and  reduce  prices,  he  said,  "but  it  does  not 
follow  that  this  can  be  pursued  in  all  circumstances 
without  regard  to  other  objectives  of  public  policy  - 
in  this  case,  the  need  for  a  strong  and  viable  network 
of  community  pharmacies".  Lord  Newton  has  got  it 
right,  but  he  makes  the  mistake  of  presuming  this 
Government  has  such  a  policy  for  community 
phamiacy.  It  hasn't. 
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NEWS 


Government  refuses  to  intervene 
in  OFT  court  referral  on  RPM 


The  future  of  thousands  of  phar- 
macies may  depend  on  a  judge- 
ment by  tlie  Restric  tive  Practices 
Court,  following  the  Govern- 
ment's refusal  to  intervene  in  the 
reference  by  the  Office  of  Fair 
Trading  to  review  Resale  Price 
Maintenance  on  over  the  counter 
medicines. 

The  issue  will  now  go  to  the 
courts  later  this  year,  after  the 
trade  minister.  Lord  Simon, 
rejected  cross-party  pleas  in  the 
House  of  Lords  for  the  Govern- 
ment to  intei-vene. 

He  told  peers  that  it  would  be 
wrong  to  use  the  Competition 
Bill  to  block  the  review  of  the  30- 
year-old  exemption  allowing 
RPM  to  be  maintained  on  non- 
prescription medicines. 

"The  issue  is  not  whether 
Resale  Price  Maintenance  of  OTC 
medicines  should  be  abolished; 
the  issue  is  whether  the  argu- 
ments should  be  looked  at  again. 

"After  nearly  three  decades, 
the  director  general  decided  that 
the  arguments  should  be 
reassessed  and  sought  leave  of 
the  Restrictive  Practices  Court. 
It  is  entirely  reasonable  that  the 
matter  should  be  capable  of 
being  reviewed.  It  would  be 
wrong  of  us  to  use  the  Bill  to  stop 
this  process,"  Lord  Simon  said. 

"We  are  clear  that  RPM 
ensures  access  to  health  care  on 
the  high  street.  We  know  that 
independent  pharmacies  wouki 
close  if  it  were  merely  a  matter  of 
repealing  price  maintenance,"  he 
continued.  However,  he  empha- 
sised that  the  issue  is  not 
whether  RPM  is  a  "good  thing":  it 
is  whether  the  arguments  should 
be  looked  at  again  at  this  stage. 

Lord  Simon  confirmed  that  the 


issue  would  be  looked  at  again 
later  in  the  Bill's  passage  through 
the  Lords.  But  his  refusal  to 
intervene  in  the  court  case 
means  the  refenal  will  go  ahead 
unless  the  Government  is  forced 
to  accept  amendments  to  the  Bill 
later  in  its  passage. 

Lord  Simon  said  that  if  the 
court  upheld  the  need  for  Resale 
Price  Maintenance,  the  Govern- 
ment would  support  a  five-yeai' 
transitional  exclusion  from 
clause  one  of  the  Bill,  which 
effectively  ends  RPM  from  the 
date  of  the  court's  decision. 

He  also  said  there  was  a  case 
for  stopping  the  director  general 
from  seeking  an  early  review 
under  the  new  legislation,  if  the 
court's  decision  went  against 
him,  and  uph(>ld  RPM. 

Lord  Mollis,  the  veteran  cam- 
paigner for  the  disabled,  led  the 
campaign  in  the  Lords  to  protect 
phanuacies  with  amendments  to 
the  Bill. 

However,  having  been  assiu'ed 
the  issue  will  be  looked  at  again, 
the  amendments  were  later  with- 
drawn. This  procedural  manoeu- 
vre meant  the  Lords  did  not  have 
to  vote  on  the  amendments  on 
Monday. 

C'PAG  imderstands  Lord  Mor- 
ris is  likely  to  table  his  amend- 
ments again  when  the  Bill  comes 
before  the  Lords  on  F'ebruary  19 
for  the  last  time  before  going  to 
the  Commons.  The  amendments 
had  two  piuposes,  Lord  Morris 
said.  "First  to  ensure  the  Direc- 
tor General  of  Fair  Trading  can- 
not proceed  with  the  litigation 
under  the  old  Act.  It  is  unfair  and 
wasteful  and,  could  involve  phar- 
macists in  double  jeopardy  to 
fight  under  an  Act  that  is  mor  e 


Diabetes  diploma  for  pharmacists 


The  Diabetes  Training  Centre  is 
making  its  diabetes  management 
in  primary  care  dijjloma  available 
to  phaniiacists. 

The  six  month  course,  which  is 
accredited  by  the  Llniversity  of 
Bradford,  contains  five  modules 
which  deal  with:  problems  and 
solutions;  diagnosis  and  manage- 
ment; tieatment;  complications; 
and  it  includes  a  specialist  sec- 
tion for  phannacists.  In  addition 
to  the  practice-based  modules, 
the  course  includes  multidiscipli- 
nary  residential  weekend  and  a 
final  exam. 

DTC  was  set  up  two  years  ago 
to  prosade  training  especially  for 


primary  heath  care  profession- 
als. It  has  already  been  used  by 
GPs,  chiropodists  and  dieticians, 
and  over  700  practice  nurses.  A 
phaniiacist  'guinea  pig'  is  near 
completing  the  course  and  has 
been  instmmental  in  developing 
the  specialist  module. 

Courses  will  run  about  every 
two  months,  but  there  will  be 
coiu^ses  starting  in  March.  April 
and  May.  Further  details  of  the 
course,  which  costs  &395  (S375 
non-residential),  are  available 
from  the  DTC  at  4  Station  Road, 
Esholt,  Shipley,  West  Yorkshire 
BD17  7QR.  Tel:  01943  877388, 
fax:  01943  877204. 


t  han  30  years  old  just  when  Par- 
liament is  discussing  a  new  com- 
petition regime." 

He  called  for  proceedings  by 
the  OFT  to  be  put  on  hold  for  two 
years,  so  that  regulations  needed 
to  give  effect  to  the  new  Act 
could  be  brought  into  force.  In 
the  unlikely  event  that  the  new 
Act  does  not  commence  within 
two  years,  the  OFT  could  resume 
its  action,  he  pro])osed. 

The  amendments  also  sought 
to  ensure  that  RPM  on  OTC  med- 
icines would  be  allowed  a  mini- 
mum five-year  transitional 
period  before  it  could  be  chal- 
lenged again  und(>r  the  new  Act. 

The  Bill  will  determine  the  fate 
of  community  pharmacy,  warned 
Lord  Morris.  The  public  service 
pharmacy  provides  makes  its 
cost  an  undoubted  bargain  for 
British  consumers,  he  said. 
"Moreover,  it  does  not  cost  the 
Treasury  a  penny;  but  if  RPM 
goes  and  i)haimacies  close,  then 


the  NHS  and  the  Treasury  will 
have  to  pick  up  the  cost." 

The  amendments  won  the 
backing  of  Lord  Newton  of 
Braintree  (fonner  Tory  Cabinet 
minister  Tony  Newton)  and  Tory 
peer.  Earl  Howe,  who  said  it 
would  be  "crazy  "  if  we  put  in 
jeopardy  a  community  service 
which  is  as  much  a  part  of  pri- 
mary care  as  the  GP's  surgery." 

Lord  Fraser,  the  opposition 
s|)okesman  in  the  Lords,  also 
warned  the  Government  that  it 
faced  a  growing  revolt  when  the 
Bill  reaches  the  Commons, 
where  94  MPs  -  including  86 
Labour  backbenchers  -  have 
signed  a  motion  warning  against 
the  loss  of  local  pharmacies. 

On  Febniar-y  18,  the  evening 
before  the  second  report  stage. 
Labour  MP,  Dr  Howard  Stoate, 
will  host  a  CPAG  briefing  for  MPs 
in  the  Commons. 

The  bill  is  expected  to  reach 
the  Commons  around  Easter. 


Public  support  RPM  says  MORI 


The  public  is  prepared  to  pay  an 
extra  6p-10p  per  week  for  resale 
price  maintained  medicines  to 
ensure  local  pharmacy  services 
remain  available,  a  MORI  survey 
has  concluded. 

Those  with  low  incomes, 
often  elderly  and  without  trans- 
port, are  more  likely  to  be  pre- 
pared to  pay  extra  to  ensure  that 
they  have  a  local  pharmacy. 
"Given  that  these  people  tend  to 
use  their  local  pharmacy  on  a 
more  frequent  basis  than  others, 
their  views  should  be  para- 
mount," concludes  the  survey. 

The  Community  Pharmacies 
Action  Group  published  the  sur- 
vey this  week  and  sent  copies  to 
government  ministers  and  other 
senior  policy  makers.  MORI  car- 
ried out  the  poll  between  Janu- 
ary 14  and  20  in  face  to  face 
interviews  with  1,078  people 
across  Great  Britain. 

It  fotmd  that  71  per  cent  of 
people  agree  that  the  govern- 
ment should  encourage  aU  phar- 
macies to  stay  in  business  by 
allowing  minimum  prices  to  be 
set  in  the  way  they  are  at  pre- 
sent. And  68  per  cent  believe  the 
Government  should  continue 
with  RPM  for  at  least  the  next 
five  years. 

The  report  also  concludes 
that  the  vast  majority  of  phar- 
macy users  are  confident  about 


the  advice  given  to  them  in  phar- 
macies and  most  would  be 
happy  for  pharmacies  to  take  on 
a  key  role,  such  as  giving  people 
advice  on  minor  illnesses  before 
they  see  their  GP. 
Results  of  the  survey  include: 

•  those  with  total  household 
income  of  under  S6,500  are  sig- 
nificantly more  likely  to  have 
visited  their  local  pharmacist  in 
the  last  month  than  those  with 
an  income  of  £25,000  or  more 
(47  per  cent  versus  35  per  cent) 

•  13  per  cent  of  those  without 
cars  visit  at  least  once  a  week, 
62  per  cent  visit  at  least  once 
every  two  months 

•  confidence  in  advice  given  by 
the  local  pharmacist  is  felt  by  94 
per  cent  of  those  given  advice  in 
the  past  year 

•  seven  out  of  ten  of  all  respon- 
dents, but  81  per  cent  of  people 
over  65  years,  would  be  con- 
cerned if  their  local  pharmacy 
closed  down  and  48  per  cent 
would  be  very  concerned 

•  one  fifth  would  be  concerned 
because  their  local  pharmacist 
knows  about  their  health  prob- 
lems 

•  satisfaction  in  service  inc- 
reases with  frequency  of  visits 
with  96  per  cent  of  monthly  visi- 
tors satisfied,  compared  with  73 
per  cent  of  those  whose  visits 
are  over  six  months  apart. 
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Hospital  pharmacy  faces 
recruitment  problem 


Several  members  of  the  council 
of  the  Guild  of  Healthcare  Phar- 
macists are  experiencing 
increasing  difficulties  in  recrait- 
ing  staff,  despite  the  positive  out- 
come of  the  Royal  Phaniiaceuti- 
cal  Society's  manpower  sui-vey 
(C&/)  Februai-y  7,  p4). 

At  the  first  council  meeting  of 
the  new  GHP  at  MSF's  headquar- 
ters in  London  last  week,  mem- 
bers reported  that  the  current 
difficulty  in  recruiting  basic  B 


and  ('  grade  phaiinacists  was 
extending  to  I)  gi^ades  in  Noi1h- 
eni  Ireland,  Nottinghamshire' 
and  South  West  England. 

"The  manpower  situation  in 
hospital  phar  macy  is  worsening 
by  the  day.  There  has  been  an 
erosion  of  our  salaries  since  pay 
r'eview  bodies  were  set  irp  in  the 
mid-1980s  -  only  last  year, 
did  we  get  a  pay  award  equal  to 
PRB  staff,"  says  Ron  Pate, 
chair  of  the  staff  side  of  the  Phar  - 


maceulical  Whillcy  Council. 

National  Gvrild  meml)er  Sinion 
Riley  comments:  "llospilal  pliai^ 
macists  are  filling  II ic  new  pliai- 
nraceulical  adviser  void  locality 
purchasing  groujis  need  increas- 
ing number's  of  them  and  this  is  a 
new  oppf)r1iinity." 
•  ('hris  ('aims,  president  of  the 
GHP,  is  to  sit  on  MSF's  new  work- 
ing group  to  examine  employ- 
ment issires  arising  from  the 
health  White  and  (Jreen  Pajjer-s. 


Discount  clawback  set  to  rise  from  April 


An  increase  in  the  discount  claw- 
back  rate  from  April  1  is  almost 
certain,  Pharmaceutical  Services 
Negotiating  Committee  chair- 
man Wally  Dove  confrnned  this 
week.  The  clawback  currently 
stands  at  9.01  per  cent  of  net 
ingredient  cost. 

"We  continue  to  have  discus- 
sions with  the  Department  of 
Health  about  the  preliminar-y 
results  of  the  1997  discount 
inquiry  and  the  future  level  of 
discount  clawback.  From  the 
results  so  far  obtained,  it  is  most 
likely  that  the  clawback  will 
increase  from  April  1,  1998,  but 
public  speculation  by  me  or  any- 
one else  about  the  figures 
involved  is  unhelpful." 

However,  he  says  that  as  soon 
as  the  result  of  talks  with  the 


Department  of  Health  is  known, 
contractors  will  be  infoniied.  "I 
will  be  giving  an  update  on  the 
situation  at  the  LPC  conference." 

His  statement  follows  reports 
that  the  outcome  of  the  1997  dis- 
count inquir  y  will  lead  to  a  steep 
increase  in  the  money  the  DoH 
recovers  from  contractors. 

The  April  199(5  discoimt  inqiriry 
resulted  in  a  target  clawback  of 
8.37  per  cent  of  standar  d  discoimt 
rate  net  ingredient  cost  (SDR 
NIC)  for  1996/97  (in  other  words 
the  figures  apply  to  the  NIC  of  the 
92  per  cent  of  items  which  do  not 
attract  zero  discount). 

The  clawback  in  place  up  to 
December  1996,  forecast  to  yield 
7.87  per  cent,  was  not  reaching 
this  target.  The  scale  from 
December  1996  (still  in  place) 


included  over-recovery  to  c-or- 
rect  this  situation  and  was  fore- 
cast to  recover  8.85  per  cent  of 
SDR  NIC. 

Because  of  increases  in  NIC  in 
the  curTent  financial  year,  phar- 
macists are  cunently  seeing  9.01 
per  cent  of  the  money  reim- 
bursed for  ingredient  costs  being 
clawed  back. 

Rumours  have  t>een  circulat- 
ing that  a  substantial  incr  ease  in 
discount  clawback  might  be  orr 
the  cards.  PSNC  is  refusing  to 
comment  on  figures  published  so 
far,  apart  from  to  say  they  con- 
tain "quite  a  few  mistakes". 

How  the  DoH's  inquiry  unit  has 
suddenly  identified  such  a  large 
increase  in  the  discounts  phar- 
macists are  able  to  buy  at  also 
r  emains  unexplained. 


PAGE  plays  doM 
warning  on  OTC  ads 

The  1 'l  I  J|il  lel;ir\  AsS( H  lat  li  Ml  of 
(ireat  Britain  Is  playing  down  a 
warning  about  over  the  counter' 
advertising  linin  ;i  statement 
issued  liy  \aiiiius  lii-allh  hndies 
this  week 

(  )n  .M( II M la> .  the  K'l i.\ al  I  'liarii la 
ceiitical  Siinely,  the  Naliiiiial 
I'hai  iiiaceiit  leal  Assoclat K in,  the 
Iviiv.i!  (  iillege  of  Nursing  and  the 
Bl  ltisli  Medical  Assi  u  i.il  |i  iii 
issued  a  stali'iiiciil  iimiii'.^  Ilie 
public  to  seek  |iMilessi(ilial 
advice,  latiiei  than  icImiil;  on 
adver'tising  lor  iiiloi mai  ion  on 
( )T( '  medicines. 

The  pidlessioiial  liodles  hope 
that  this  piililic  display  ol  co- 
operalion  will  highlight  then 
views  and  infiuence  government 
and  other'  o])inion  for'niers  They 
believe  adver'tising  should  siip- 
por1,  the  advisory  role  of  health 
professionals.  The  PA(il')  wel- 
cor"ried  the  joint  statenrent  hut 
says  advertising  only  ser-\'es  to 
raise  pr'oduct  awareness. 

In  a  recent  PAGE  sur^vey,  just 
six  per  cent  of  those  questioned 
made  a  decision  to  buy  based  on 
advertising,  while  Sti  per  cent 
acknowledged  phar'macists  ;is  a 
good  source  of  infornnation  for 
nrinor  health  problenrs. 

"There  is  no  evidence  to  sug- 
gest thai  consumers  are  imj)ulse 
buying  or  buying  excessive  (luan- 
tities,"  says  Sheila  Kelly,  PAtlB's 
executive  director  "The  majority 
are  adopting  a  r'esponsible  atti- 
tude towards  self-medication." 


Turnover  wrong 


Anti  drug  co-ordinator  Keith  Hellawell  has  launched  a  competition  for  children  to  design  the  official  anti- 
drugs logo.  "We  don't  want  a  tired  portrayal  of  the  misery  we  know  drugs  can  cause,  but  a  positive  vision  as 
to  what  our  society  can  achieve  if  we  get  to  grips  with  drugs, "  he  said 


The  turnover  of  the  Kyle 
Pharmacy  has  increased  from 
£620,000  in  1995-96  to  £750,000  in 
the  present  financial  year,  and 
not  as  was  published  in  the 
'Personal  Profile'  (p20)  last  week. 
We  apologise  for  the  error. 

All  night  pharmacy 

A  24-hour  pharmacy  in  London 
was  planning  to  have  its  official 
launch  this  Saturday.  Since  1990, 
the  Zafash  Pharmacy  in  Earl's 
Court  has  been  opening  until 
midnight  daily,  but  in  December  it 
extended  its  hours  to  give  a  round 
the  clock  service. 

HAZs41bids 

The  Government  has  announced 
that  it  has  received  41  bids  from 
49  of  England's  100  health 
authorities  wanting  to  become 
health  action  zones.  About  ten 
will  be  picked  to  go  ahead  from 
April  1.  Bids  for  a  second  v^iave  of 
HAZs  intended  to  start  on  April  1, 
1999,  will  follow.  The  Government 
will  provide  £4  million  for  joint 
finance  projects  in  1998/99  and 
£30mfrom  1999/2000 
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NEWS 


on-phamacist  secretary  possible? 


Rational  distribution  Mr  Ferguson  has  written  to 
John  Thompson,  the  NHS  Executive's  head  of  phar- 
macy and  prescribiiig,  asking  him  to  meet  the  Soci- 
ety to  discuss  the  rational  distribution  of  community 
pharmaceutical  services  in  England  and  Wales.  The 
meeting  was  suggested  by  the  head  of  the  NHSE's 
primary  care  division  in  response  to  documents  sub- 
mitted by  the  three  pharmacy  bodies. 
Pharmacy  fridges  Comicil  approved  an  amend- 
ment to  the  Standards  of  Good  Professional  Pi-ac- 
tice,  requiring  phannacists  to  clean  and  defrost 
their  refrigerators  regularly.  It  also  recommends 
taking  daily  records  of  fridge  temperatures. 
Paracetamol  labelling  Pharmacists  are  being 
advised  to  consider  using  the  warning  'Do  not  take 
with  any  other  paracetamol  products'  on  labels  for 
medicines  containing  paracetamol.  The  wording 
will  replace  the  'Contains  paracetamol'  used  on 
products  without  pai'acetamol  in  their  name. 
Code  of  Ethics  Council  approved  a  timetable  for 
reviewing  the  Code  of  Ethics,  as  required  by  the 
PIANA  initiative.  Tl\e  EtWcs  Worldng  Party  will  draft 
a  restructured  code  for  consideration  at  Coimcil's 
February,  1999,  meeting.  A  proposed  revised  code 
will  be  put  to  the  branches  in  September,  1999,  and 
fmal  draft  to  the  annual  r^reeting  in  May,  2000. 
Protocols  The  Law  and  Ethics  Policy  Conmrittee 


welcomed  a  joint  irritiative  by  the  Society  and 
National  Pharmaceutical  Association  to  review 
pharmacy  protocols,  as  many  pharmacies  had 
experienced  difficulties.  The  NPA  will  rework  its 
protocols  training  pack  in  consultation  with  the 
Society,  and  advice  from  patients'  groups  will  be 
sought  before  starting  public  relations  campaigns. 
Clinical  funding  The  Education  Committee  is  to 
consider  acliieving  NHSE  central  direction  on 
resources  for  clinical  teaching  of  pharmacy  stu- 
dents, as  schools  have  had  varied  success  in  secur- 
ing funding  from  the  NHS. 

PIANA  Council  approved  proposed  schedules  for 
working  towards  the  targets  set  out  m  'Building  the 
future',  including  allocation  of  additional  resources 
to  cover  elements  not  included  in  existing  budgets. 
Branch  Representatives  Meeting  Phannacists 
will  be  consulted  on  proposals  for  a  revised  format 
for  the  BRM,  with  the  aim  of  encom-aging  more 
debate.  Alan  Nathan  said  the  Society's  "new  ways  of 
working",  coming  into  effect  in  two  or  three  months, 
should  make  it  clear  that  members  could  submit 
ideas  to  the  poUcy  development  unit  at  any  time. 
Patient  liaison  The  Society  is  to  establish  a 
patient  liaison  group  to  provide  a  two-way  mecha- 
nism for  the  exchange  of  infomiation. 
Help  for  elderly  The  Society  will  prepai-e  details 
of  resources  available  to  help  pharmacists  market 
the  sei-vices  they  can  offer  to  older  people. 


Phannacists  have  objected  to 
the  Royal  Pharmaceutical  Soci- 
ety's Council's  wish  to  have  the 
option  of  appointing  a  non-phar- 
macist as  secretary  and  regis- 
trar, when  -lohn  Ferguson  retires 
later  this  year 

But  Council  decided  last  week 
to  write  to  the  Privy  Council  - 
which  would  first  have  to  approve 
a  change  in  the  bylaw  -  to  justify 
its  reasons  for  this  new  apjiroach. 
Tire  Society  is  currently  advertis- 
ing for  a  leader  and  manager, 
"preferably"  a  phanriacist. 

The  secretary  of  one  of  the 
Society's  regions  has  written  to 
the  Privy  Council  saying  that  all 
its  local  branches  opposed  the 
change.  Such  a  change  shouki 
have  been  deferred  until  alter  dis- 
cussion at  the  Society's  annual 
and  branch  representatives' 
meetings  in  May,  the  letter  added. 

Mr  Ferguson  told  Council  that 
a  motion  on  the  topic  was  likely 
to  be  tabled  joirrtly  by  two 
branches  at  this  year's  BRM. 
When  Gordon  Appelbe  suggested 
the  nratter  shoirld  be  delayed 
until  then,  the  president  -  Peter- 
Curphey  -  said  it  would  cause 
difficulties  with  recrriitment,  to 
whicli  Dr  Aj^pelbe  replied 
that    the    advertisemerrt  had 


already  pre-emjited  the  bylaw. 

Mr  Ferguson  said  thai  BRM  l  es- 
olutioirs  ar  e  not  biirdiirg  oir  Corrn- 
cil.  To  get  the  bylaw  amendment 


through  in  good  time,  Cormcil 
needs  to  tell  the  Privy  Coimcil 
why  it  wants  the  charrge.  Privy 
Council     representative  Teni 


Barries  said  tliis  was  crricial, 
because  it  was  conrirron  for 
requests  to  be  timied  down  if  con- 
sultation was  inadequate. 

Calls  for  government 
to  help  profession 
tackle  Green  Paper 

The  Royal  Phannaceutical  Soci- 
ety will  be  urging  the  government 
to  foster  phanrracists'  key  roles  in 
tar  get  areas  of  the  'Our  Healthier 
Nation'  Green  Paper  (C&D  last 
week,  p4). 

The  Society's  secretary  and  reg- 
istrar John  Ferguson  has  high- 
liglited  nrental  health  and  sup- 
porting healthier  lifestyles  as 
areas  in  which  phanrracists  coirld 
nrake  significant  contributions. 

The  National  Phamraceutical 
Association  has  welcorrred  the 
government's  Green  Paper  pro- 
posals with  cautiorrs  optinrisrrr. 
"Wliat  is  important  at  this  stage  is 
that  phaniracy  gets  to  grips  with 
the  changes  that  are  occurring 
and  makes  its  nrark,"  said  NPA 
director  John  D'Arxy. 

"Focusing  on  four  key  tar'get 
areas  will  enable  prinrary  health 
care  teanrs  to  consolidate 
resources  and  develop  str  ong,  local 
initiatives.  Health  Improvement 
Progranmres  will  also  contribute." 
•  The  Scottish  Green  Paper, 
'Working  Together  for  a  Healthier 
Scotland',  focuses  on  qrrality  of 
life  and  absence  of  disease  as  an 
iirdictttion  of  good  health. 


Scottish  Executive  to  produce  advice  document 


The  Royal  Phanrraceutical  Soci- 
ety's Scottish  Executive  is  to  pro- 
duce an  advisory  docvrment  for 
pharmacists  on  the  Scottish  NHS 
White  Paper 

An  analysis  of  the  'Designed  to 
Care'  Wlrite  Paper  has  high- 
lighted a  nrrmber  of  areas  where 
the  profession  can  play  a  key  role 
iir  raising  the  quality  of  patieirt 
health  care  in  the  new  NHS. 

The  January  nreeting  of  the 
executive  heard  that  the  docu- 
nrent  will  detail  ways  in  which 
phar  nrac  ists  can  nrake  their  corr- 


tribution.  It  is  planned  to  circu- 
late the  docunrent  to  Scottish 
phanrracists  irr  April. 

Meirrbers  of  the  Executive  hope 
to  visit  as  many  local  society 
branches  as  possible  to  present  a 
siurrmary  of  the  Wliite  Paper. 

Conrmeirts  on  the  consultative 
Green  Paper,  'Working  Together 
for  a  Healthier  Scotland',  will  also 
be  delivered  to  the  Scottish  Office 
Depaiinrent  of  Health  in  April. 
Group  protocols  An  irrterinr 
report  orr  the  use  of  group  proto- 
cols has  been  furnished  to  the 


Minister'  who  will  consirlt  with 
the  Medicirres  Corrmrissiorr  in 
spriirg.  As  soon  as  the  interim  and 
final  reports  are  available,  the 
Scottish  Executive  will  let  phar- 
nracists  know  about  the  irrrplica- 
tions  for  phannacy  practice. 
•  Other  topics  on  the  Execrrtive's 
agenda  last  moirth  included  rep- 
resentation on  a  group  set  up  by 
the  management  executive  of  the 
Scottish  Health  Service  to  con- 
sider electrorric  prescribmg,  and 
arrother'  to  consider  dispensing 
for  vulner  able  patients. 


Increase  in  script  items  dispensed  in  England 


The  nirrrrber  of  prescription 
items  dispensed  in  England 
increased  by  14  per  cent  between 
1992  and  1996,  to  a  total  of  484.9 
million.  The  net  iirgredient  cost 
of  S4,007  million  was  an  increase 
oi  40  per  cent  or  27  per  cent  in 
real  terms  over  1992. 

Tire  average  net  ingredient 
cost  in  1996  was  §8.30  and  aver- 
age nunrber  of  prescription  itenrs 
pi>r  head  of  population  was  9.9, 
v/hich  has  irrcreased  steadily 
from  8.8  in  1992. 

The  Df)H's  'Health  and  Personal 
Social  Services  Statistics  for  Eng- 
Ijtnd    1997   edition'  (Stationery 


Office,  SI 6. 50)  notes  that  85.6  per 
cent  of  items  were  exerrrpt  from 
prescription  charges  in  1996,  com- 
pared with  83.8  per  cent  the  previ- 
ous year;  57.5  per  cent  of  itenrs 
were  prescribed  generically  and 
46  per  cent  dispensed  generically. 

Other  statistics  include: 
©  cigarette  sirroking  in  adults 
aged  16  and  over  has  declirred 
rrrarkedly,  from  34  per  cent  in 
1986  to  28  per  ceirt  in  1996 
among  men,  and  from  31  per  cent 
to  27  per  cent  among  women. 
The  decrease  was  rrrainly  in 
tlrose  aged  35  and  over  The  niurr- 
bers  who  have  rrever  srrroked 


increased  frorrr  33  per  cent  to  40 
per  cent  anrong  nren  and  from  51 
per  cent  to  53  per  cent  among 
wonren.  But  the  nuirrbers  of  sec- 
orrdary  school  childrerr  who 
smoke  regularly  has  increased 

•  the  proportion  of  rrren  drink- 
ing more  than  21  units  of  alcohol 
a  week  remained  stable  at 
arorrrrd  27  per  cent;  the  propor- 
tion of  women  drinking  above  14 
uirits  a  week  has  increased  from 
10  per  cent  to  14  per  cent 

•  enrer  gency  contraception  was 
prescribed  on  149,300  occasions 
in  1995-96,  the  highest  nmrrber 
recorded. 
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XRAYSER 


PIANA  PLAYER 


Lorna  McLeod 


C'oinmunilv  pluirniacist  Lonia 
McLeod  I'roni  J  R  Butler  i)haniiacy 
in  Reading  ac  ted  as  an  'exi)ei1  con- 
sultant' for  a  methadone  i)roject  in 
Ik^  ksliire  kist  year 

She  was  one  of  six  pharmacists 
whf)  took  part  in  a  study  for  Berk- 
si  lire  HA,  k)oking  at  the  best  way 
lo  supemse  methadone  con- 
sumption by  addicts. 

A  lot  of  su|)]i<)i1  came  from  her 
boss,  Charles  Butler  -  the  local 
'New  Age'  co-ordinate )r.  J  R  But- 
ler, an  accredited  training  organi- 
sation, holds  training  evenings  for 
staff  The  pharmacists  see  over  (3U 
methadone  patients,  many  of 
them  eveiy  day.  The  study,  organ- 
ised by  Berkshire  jiharmacy  nee- 
dle exchange  co-ordinator  Marion 
Walker,  began  last  Fel)ruai"y  and 
lasted  six  months. 

A  model  was  developed  which 
included  a  'brokering'  contract 
between  methadone  patients,  the 
drug  agency,  GP  and  pharmacist. 
It  permitted  phaniiacists  to  con- 
tact the  GP  or  drug  agency  to 
report  illness  or  absence,  without 
fear  of  breaching  confidentiality. 

It  also  proposed  that  pharma- 
cists should  complete  a  monthly 
report  on  a  patient's  progress, 
which  could  be  faxed  to  the  pre- 
scriber  if  appropriate. 

Improved  methadone  control 
leads  to  reduced  leakage  onto  the 
black  market  and  brings  benefits 
to  the  community,  Lonia  believes. 
Supemsion  is  especially  useful 
for  new  addicts. 

During  the  project,  she  felt  a 
greater  sense  of  involvement  with 
GPs  and  the  drug  agency.  Patients 
have  subsequently  received  better 
shar  ed  cai  e,  she  says. 

Lorna  would  like  to  see  the 
four-way  contract  implemented 
nationwide  to  give  phannacists 
reassurance  when  communicat- 
ing with  health  colleagues. 

Her  pharmacy  has  been 
involved  in  an  HA  programme, 
called  'Healthy  bodies  in  Berk- 
shire', to  promote  pharmacists  as 
a  health  informatitm  resomce. 

It  also  operates  an  out-of-hours 
semce  which  provides  drugs  for 
teniiinally-ill  pat ieni s, 

Lorna  believes  that  the  PIANA 
initiative  is  integrating  pharmacy 
into  the  health  care  system  and 
m(i\  ing  the  jirofession  away  from 
dispensing. 


Weal 

Reflections 


What's  on  the 
agenda  when 
IPCs  meet...  Freebiesin 


budgets,  but  this  will  never  be 
enough.  At  what  point  will 
PSNC  grasp  the  nettle  and 
suggest  that  the  Department 
of  Health  pays  a  realistic 
increase  in  remuneration? 
This,  along  with  a  negotiated 
amount  for  the  existing  global 
sum,  could  then  be  ring- 
fenced  and  devolved  for  local 
use,  to  establish  continuing 
service  contracts.  Now  that  is 
a  debate  worthy  of  the  IPC 
conference! 


The  IPC  Conference  is  now 
only  two  weeks  away,  and  it 
will  be  interesting  to  see  if  the 
very  real  concerns,  expressed 
by  some  IPCs  over  the 
accountability  of  PSNC, 
continue  to  overshadow  the 
more  fundamental  question  of 
how  PSNC  can  help  IPCs 
react  to  the  changing  NHS 
market. 

Remuneration  will  be  at  the 
top  of  the  agenda,  but  it  is  the 
recent  White  Paper  on  the 
future  of  primary  health  care 
that  must  be  the  real  focus  of 
debate.  The  Government  has 
conspicuously  failed  to  define 
a  role  for  community 
pharmacy.  Instead,  it  has 
merely  identified  the  areas 
where  co-operation  with 
commissioning  groups  could 
benefit  consumers. 

However,  community 
pharmacy  is  already  ahead  of 
the  game  here.  Many  pilot 
studies  have  demonstrated 
how  effective  our 
involvement  in  repeat 
prescribing,  medicines 
management,  formulary 
development,  and  health 
promotion  can  be.  The 
problem  is  how  to  obtain 
funding  to  convert  these 
pilots  into  continuing 
service  agreements,  in  which 
all  local  pharmacists  have 
the  opportunity  to  be 
involved. 

Some  money  will  come 
from  local  health  authority 


the  bin 


Ml 


When  panic  sets  in  on  the 
medical  front,  it  sets  in,  in  a 
big  way.  There  can  be  no 
better  example  than  the  fate 
of  terfenadine  which,  less 
than  a  year  on  from  its 
restriction  to  'POM'  supply 
has  slipped  from  being 
yesterday's  best  seller  to 
today's  dead  duck.  Rational 
cost-effective  prescribing  is 
ignored,  and  the  'safer' 
alternatives  now  monopolise 
the  market. 

I  am  pleased  that  I 
rationalised  my  stock  levels 
well  in  advance  of  the  final 
decision,  but  still  sympathise 
with  those  pharmacists  who 
have  been  left  with  unsaleable 
stock.  However,  I  can  also 
sympathise  with  Hoechst 
Marion  Roussel  which  has 
seen  its  brand  leader  in  a 
multi-million  pound  market 
wr^itten  off  almost  overnight. 
The  company  has  been 
understandably  reluctant  to 
offer  cash  compensation,  as 
this  would  compound  its 
problems,  but  I  wonder 
whether  'letting  sleeping  dogs 
lie'  might  have  been  a  better 
alternative  than  supplying 
12x60  tablets  of  Triludan, 
free  of  charge,  to  all 
pharmacies. 

To  me,  the  free  stock  is 
irrelevant,  because  now  I 


dispense  terfenadine  so  rarely 
that  most  of  it  will  eventually 
be  consumed  in  the 
incinerator  As  for  Hoechst,  I 
can  only  assume  it  is  in  a 
similar  position,  and  that  this 
distribution  is  merely  a 
damage  limiting  PR  exercise 
to  dispose  of  stock  which,  in 
the  future  it  too,  would  have 
had  to  consign  to  the 
industrial  waste  bin 

Thinking 
ahead  to  the 
morning  after 

There  is  continuing  pressure  to 
allow  availability  of  the 
'morning  after  pill'  from 
pharmacies,  but  deregulation 
is  not  imminent.  Schering 
Health  Care  does  not  believe 
that  'P'  availability  of  its  PC4 
would  be  in  the  best  interests 
of  women  {C&D  last  week,  p5). 

I  would  need  some  intensive 
training  before  I  could  counsel 
its  use  confidently,  and  then 
the  amount  of  time  that  I 
would  have  to  spend  over 
each  supply,  could  price  the 
product  out  of  reach  of  both 
private  and  NHS  patients. 

Social  pressures  and 
attitudes  are  changing  rapidly, 
and  the  time  will  come  when 
community  pharmacists  will 
be  involved.  To  this  end,  I 
have  always  been  concerned 
over  the  high  level  of  sickness 
attached  to  PC4's  use,  so  a  first 
logical  step  might  be  to  include 
the  now  recommended  anti- 
emetic domperidone  as  an 
addition  to  the  pack. 

Domperidone  has  recently 
been  highlighted  for  change 
from  'POM'  to  'P',  and  its 
inclusion  with  PC4  would 
make  the  present  drug 
regimen  more  effective  as 
well  as  smoothing  the  way  to 
its  acceptance  for  OTC  supply. 
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COUNTEEDoinls 


Organics  has  feel  good  factor 


The  new  Organics 
styling  range 
promises  lasting 
hold  without  the 
stiffness  and 
stickiness 
traditionally 
associated  with 
styling  products. 

Unlike 
traditional 
hairsprays  which 
coat  the  entire  hau , 
Organics  Hairspray 
with  Clearhold 
technology  holds 
each  hair  individually, 
leaving  the  hair  soft  to 
touch  without 
compromising  on  hold. 

Lightly  scented  and 
easy  to  brush  out,  the 
new  hairspray  is 
available  in  three 
variants:  Normal  Hold, 
Firm  Hold  and 
Maximmii  Hold  (250itiI, 
S2.49).  Maximum  and 
Firm  Hold  are  also 
available  in  a  handbag 
sized  can  (75ml), 
retailing  at  £1.49.  The 
product  is  also  available 
as  a  150ml  non-aerosol 


pump  pack  in  Maximmn 
Hold  (S2.49). 

Traditional  mousse 
formulations  use  resins 
to  style  which  can  leave 
the  hair  feeling  stiff  and 
sticky,  so  to  coimteract 
this  a  conditioning  agent 
is  used.  Too  much 
conditioner  can  leave 
the  hair  flat  and  heavy 
so  there  is  a  trade-off 
between  hold  and  feel. 

However,  the  EUda 
Hair  Institute  in  Paris 
has  developed  a  new 
type  of  conditioning 
agent  which  works  with 


the  resin  rather 
than  against  it  - 
the  end  result  is 
fimi  hold  with  a 
natural  feel. 
Organics  Mousse  is 
available  in  Firm 
Control  and 
Maximum  Control 
a50ml,&2.49). 

New  Organics 
Styling  Gel  is  a 
lightly  scented 
clear  gel  available 
in  Maximiun  Hold 
variant  (150ml, 
£2.49).  The  non-stick 
formulation  is  easy  to 
brush  out  and  promises 
no  stiffness  or  flakiness. 

Elida  Faberge  is 
supporting  the  launch 
with  £12  million  of 
advertising  including  a 
dedicated  TV  campaign 
which  begins  in  April,  a 
significant  san\pling 
campaign  (3.5m  units  of 
hairspray)  as  well  as 
press  advertising  and 
endorsement  by  top  hair 
stylist  Denise  McAdam. 
Elida  Faberge. 
Tel:  0181  481  6000 


New  Almay  foundation  clears  the  way  for  soft  skin 


New  Almay  (Tear 
Balance  Compact 
Makeup  from  Revlon  has 
an  oil-free,  lightweight 
formulation  with  SPF8.  It 
contains  salicylic  acid  to 
aid  cell  renewal  and  help 
prevent  blemisiies.  It 


also  includes  aloe  extract 
and  lecithin  to  help 
moisturise  and  improve 
skin  texture. 

Giving  a  semi-matte 
finish,  the  foundation  is 
available  in  Porcelain 
Beige,  Cream  Beige, 


Natural  Beige  and  Soft 
Beige.  It  comes  in  a  duo 
compartment  compact 
with  min  or  and  soft 
.sponge.  (£8.50). 
Revlon  International 
Corporation. 
Tel:  0171  629  7400. 


Zen  and  the  art  of  body  sprays 


lida  Faberge  will  be 
introducing  a  new 
fragr  ance  to  its 
Impulse  body 
spray  range  on 
February  2:3. 

Called  Zen, 
the  fragrance  is 
inspired  by 
Eastern 
spirituality  and 
mysticism.  It 
has  been 
created  by  New 
York  fragrance 
gum  Ann 
(jottlieb  who 
also  developed 
Impulse  1-D  and 

02- 

Described  as 
a  textured 
floral,  the 
fragrance  has 
crisp  cucumber  and 
fioral  notes  balanced 


by 


a  woody  background  of 
sandalwood  and  musk. 

Presented  in 
a  soft  blue  and 
green  can,  it 
retails  at  £2.09 
(75ml). 

The  company 
will  be 
supporting 
Impulse  with 
£5.;3  million  this 
year-.  The 
package  will 
include 
extensive  TV 
advertising  for 
Zen  and  the 
total  brand,  bus 
mega-rear 
advertising  and 
scented 
postcar  ds  in 
style  cafes. 
Elida  Faberge. 
Tel:  0181  481  6000. 


Crowning  glory  for  Elnett 


L'Oreal  is  introducing  a 
new  formulation  for  its 
Elnett  hairspray  in  April. 

The  product  has  an 
improved  formula  with  a 
finer  spray  designed  to 
give  longer  lasting  hold 
with  a  softer,  more 
natural  touch.  It  contains 
conditioners  to  protect 
the  hair  and  improve 
manageability. 

The  hairspray  comes  in 
six  variants  including 
new  Flexible  Hold  for 
styles  that  require  lasting 
control  while  allowing 
the  hair  to  move  naturally. 
The  other  variants  are 


Normal,  Extra  Strength, 
Coloured/Permed, 
Supreme  Hold  and 
Unfragranced.  Retail 
prices  are  £1.99  (75ml), 
£3.29  (200ml),  £4.29 
(300ml)  and  £4.99  (400ml). 

To  celebrate  the 
improved  formula  and  the 
brand's  35th  year,  a 
limited  edition  can  has 
been  designed  by  top 
fashion  designer  Ben  de 
Lisi  who  has  drawn  his 
interpretation  of  the 
'Elnett  woman'  on  the 
can. 
L'Oreal. 

Tel:  0171  937  5454. 


Testing  time  for  Roc  sun  care 


Johnson  &  .lohnson  will 
be  launching  a  new  Roc 
sun  care  range  in  May. 

The  Sante  Soleil  range 
has  been  developed  using 
the  C(  )mpany's  new  P5:3 
product  efficacy  test  for 
sunscreen  products.  This 
test  is  an  indicator  of 
long-tenn,  irr  eparable 
cell  damage,  invisible  to 
the  naked  eye. 

P5:J  is  the  pr  otein  in 
skin  cells  which  is 
usually  present  at  very 
low  levels.  When  skin 
tells  sustain  DNA 
damage  from 
■;iv(-rexposm'e  io  the  sim, 
;  l.e  PiV,  levels  in  the  skin 
rise  dramatrcally  to 
at  tern)  it  to  corr  ect  the 


damage.  Roc  claims  that 
tests  on  its  new  range 
prove  that  the  products 
keep  P5:3  levels  low  after 
Sim  exposure. 

The  range  is 
fonnulated  with  three 
filters  -  titanium  dioxide, 
methoxycinnamate  and 
dibenzoylmethane.  The 
products  also  include 
ginkgo  biloba  and 
vitamin  E  to  neutralise 
free  radicals,  generated 
by  sun  exposure. 

The  range  comprises 
five  sunscreens,  an 
aftersun  lotion  and  a  self 
tanrring  cr  eam.  Prices 
range  from  £4.95  to  £9.95. 
Johnson  &  Johnson  Ltd. 
Tel:  01628  822222. 


Cool  and  close  shaving  from  Philips  and  Beiersdorf 


Philijjs  has  joined  force 
with  Beiersdor  f  to 
develop  a  new  shaving 
system  which  will  be 
launched  in  April. 

Philishave  C-ool  Skin 
is  a  new  shaver  which 
dispenses  Nivea  for 
Merr  moistirrising 
emulsion  at  the  press 
of  a  button.  It  features 
tliree  Philishave 
Reflex  Action  'life  and 
cut'  rotary  shaving 
heads  which  combine 
with  the  emulsion. 

The  system  is 
designed  to  provide  a 
wet-shave  experience 
without  the  risk  of 
nicks  and  cuts,  at  the 
same  time  as  giving  a 


close,  comfortable  shave. 

The  shaver  can  be 
recharged  in  eight  hours 
to  provide  up  to  55 


minutes  ( approximately 
18  days)  of  cordless 
shaving. 
Retail  price  is  £99.99 
including  a  starter 
pack  of  five  Nivea  for 
Men  sachets  which 
each  contain  enough 
emulsion  for  up  to  ten 
sliaves.  Refill  sachet 
packs  will  retail  at 
around  £;3.99  for  five. 

The  launch  win  be 
supported  by  a  £1 
million  cinema  and 
press  advertising 
campaign  which 
breaks  in  May. 
Philips  Domestic 
Appliances  and 
Personal  Care. 
Tel:  0181  689  2166. 
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The  answer  is  Bayer  Consumer  Care.  We  constantly  prove  that  we 
care  for  our  consumers  hy  launching  new  products  like  Alka  Seltzer 
XS,  Canesten  Hydrocortisone  cream  and  Soothelip.  We  also  support 
our  existing  favourites  like  Alka  Seltzer  Original  and  Canesten  Combi. 
And  what  do  all  these  products  have  in  common?  Over  £10  million 
adspend  and  the  most  exciting  and  memorable  advertising  ever. 


Bayer  Consumer  Care 


COUNTERPOINTS 


Galpamol  suspension  now 
comes  in  6SL  sachets 


Contact  lens  wearers  clean  up 


Oculi  is  now  making  its 
Micro  Clens  contact  lens 
cleaning  system  available 
to  phamiacists. 

The  system  was 
developed  in  an  effort  to 
halt  the  increase  in 
contact  lens-related  eye 
infections.  Until  now,  it 
has  only  been  available 
direct  from  the  company 
and  from 
opticians. 

The  Micro 
C'lens  system 
enables 
contact  lens 
wearers  to  put 
their  lenses  in 
a  microwave 
oven  to  clean 
and  disinfect 
them.  The 
product  is 
guaranteed  to 
kill  100  per 
cent  of  bacteria 
-  both  on  the 
lenses  and  in 
the  storage 
case. 


The  product  retails  at 
around  £6.33  (one 
month's  supply). 
Phamiacists  buying  a 
box  of  six  disinfecting 
luiits  and  six  'three 
month'  solutions  packs 
will  receive  one  of  the 
solution  packs  free. 
Oculi  Ltd. 
Tel:  01623  424808. 


Galpamol  has  become 
the  first  paediatric 
paracetamol  suspension 
to  be  available  GSL, 
thanks  to  its  single  dose 

A  spoonful  of 
chocolate  and 
fish  oil 

Children  and  adults  ])ut 
off  by  the  smell  and  taste 
of  cod  liver  oil  now  have 
a  chocolate  alternative, 
thanks  to  Vega  Coromer 
Omega-3. 

Vega  Coromer  Omega-3 
is  a  highly  concentrated 
marine  oil  oral  paste, 
which  comes  in  orange 
and  mint-chocolate 
flavours  and  has  no  Tishy' 
taste.  The  daily  Sml  dose 
contains  1.3g  omega-3 
fatty  acids  equivalent  to 
eicosapentanoic  acid  0.7g 
and  docosohexanoic  acid 
0.5g. 

The  paste's  other 
feature  is  that  it  comes  in 
a  I  ube  to  prevent 
oxidation  and  prolong  its 
shelf-life  -  the  paste  will 
stay  fresh  for  at  least 
three  months  after 
opening. 

Tlic  fomnilation  of 
Vega  C  oromer  Omega-3 
also  cont.'iins  folic  acid, 
\Ttamin  C  and.p^  but  no 
vitamin  A  and  D.  It 
f  -ontains  no  gelatin  aiuj 
pcontises  to  be  free  o! 
liL-avy  metals  and 
iiiiliuiants. 

Vegs  Coromar  Omega-3 
■j'a.i  paste  conies  in  170g 
li'.bi's  retailing  at  S12. 95. 
Vi,;f|;ii  ^^iJ■;r!Sila^r;lals  Ltd.  Tel: 


sachet  presentation. 

Galphami  has 
introduced  the  5nil 
sachets  -  each 
containing  120mg 
paracetamol  in  a  sugar- 


fi-ee  suspension  -  as  an 
alternative  to  the  multi- 
dose  bottle  format 
which  cames  a 
Pharmacy  licence. 

Galpamol  will  be 
available  in  both 
pharmacy  and  grocery 
outlets. 

Each  box  of  Galpamol 
contains  10x5ml  sachets 
and  retails  atS2.49.  A 
double-ended  spoon  is 
also  enclosed. 

Galpharm  is  planrung 
a  PR  and  advertising 
campaign  in  the  mother 
and  baby  publications 
starting  in  May/June. 
Galpharm  International 
Ltd. 

Tel:  01226  779911. 


Wee  man  adds 
humour  to  Askit 
campaign 


Askit  Laboratories  is 
supporting  its  Askit 
analgesic  with  a  SI. .5 
million  advertising 
campaign. 

The  'Ask  for  Askit' 
commercial  will  nm  on 
STV,  Grampian,  C4 
Scotland  and  GMTV 
Scotland  until  mid-March 
with  the  message  that  the 
brand  can  treat  a  variety 
of  pains  including 
headaches,  backaches 
and  cold  and  flu  aches. 

The  hero  of  the 
commercial  is  a  'Wee 
Man'  cartoon  character, 
featured  in  three 
humorous  situations.  He 
has  his  head  pounded  by 
a  hanmier,  aiTows  fired  at 
his  back  and  a  bucket 
under  his  nose  to  deal 
with  symptoms  of  colds 
and  flu. 

Askit  Laboratories. 
Tel:  01236  458909. 


Imodium  is  back 
on  TV 

Johnson  &  Johnson  MSD 
Consumer 
Phaniiaceuticals  is 
supporting  its  Iniodimii 
anti-dian  hoeal  on  TV 
until  the  end  of  April. 

The  campaign  will  be 
shown  nationally  and  on 
satelhte  TV.  It  builds  on 
the  success  of  last  year's 
'eyes'  commercial  for  the 
brand.  Four  different 
commercials  focus  on 
people  in  situations 
where  it  is  vital  to  use  an 
anti-dian  hoeal  they  can 
rely  on.  These  include  a 
palace  guard  and  a  crane 
driver. 

PoS  material  to  support 
the  campaign  is  available 
for  phamiacists. 
Johnson  &  Johnson  MSD 
Consumer 
Pharmaceuticals. 
Tel:  01494  450778. 

Celebrity  book 

Seven  Seas  has  teamed 
up  with  Angela  Rippon  to 
produce  a  book  entitled 
'Stay  Active,  Stay  Supple, 
Stay  Healthy'.  Aimed  at 
the  54  plus  age  group,  the 
book  will  be  published  in 
March.  The  aim  of  the  link 
is  to  build  on  customer 
loyalty  and  expand  the 
cod  liver  oil  market. 
Seven  Seas  Health  Care 
Ltd. 

Tel:  01482  375234. 


Campaign  to  boost  Calpol  sales 


Warner-Lambert 
Consumer  Healthcare  is 
supporting  its  Calpol 
children's  analgesic  with 
a  £1.5  million  campaign. 

Advertising  will  appear 
in  parenting  and  women's 
magazines,  as  well  as 
health  professional 
journals.  The  campaign 
can  be  reinforced  in 
pharmacies  with  a  giant, 
free-standing  carton 


featuring  Calpol  Six  Plus 
Sugar  Free  Colour  Free 

and  the  latest  advertising. 

The  brand  will  also  be 
publicised  through  a 
sponsored  column  in 
Pare/ifs  magazine  and  a 
promotion  during  the 
summer  months  on 
Capital  Gold  radio. 
Warner-Lambert 
Consumer  Healthcare. 
Tel:  01 703  641400. 


Bayer  goes  on  educational  tour 


Next  week,  Bayei 
Consumer  Care  starts  a 
major  educational  push 
aimed  at  phamiacy 
assistants  with  the  first 
of  35  evening  meetings 
organised  in  conjunction 
with  wholesalers  and 
phamiacy  multiples. 


File  first  topic,  in  what 
is  planned  to  be  a  series 
of  four  educational 
modules,  is  women's 
health  and  thnish. 
Another  module  on 
demiatological 
complaints  will  be  ready 
by  the  end  of  the  month, 
with  insect 
repellaiits  and 
stomach  upsets 
to  follow  in  May 
and  October, 
respectively. 

NHS  sales 
manager  Ken 
Watkinson  says 
the  objective  is 
to  create  a 
distinctive 
|)rogranime  that 
|)rovides  added 
value  to  Bayer 
products. 
Bayer  Consumer 
Care 

Tel:  01635 
563000. 
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PERFECTLY  TEMPTING 
PPORTUNITY  IN 


ORAL  HYGIENE. 

Toothbrushes  are  a  potential  haven  for  harmful 
bacteria,  fungi  and  viruses,  and  rinsing  with  water 
just  can't  clean  them  properly. 

That's  why  it's  important  that  you  introduce 
your  customers  to  New  Brushtox, 

Brushtox  is  a  scientifically  proven  antiseptic 
cleansing  spray  for  toothbrushes.  It  has  been 
specially  developed  by  dental  surgeons  to  help 
prevent  gum  disease,  and  can  help  fight  re-infections 
which  prolong  colds,  flu  and  even  cold  sores. 

With  a  high-profile  advertising  campaign  in 
the  guality  women's  magazines  starting  in  February, 
New  Brushtox  will  create  a  valuable  new  area  of 
business. 


NEW 


Brushtox 


DEVELOPED  BY  DENTAL  SURGEONS 
TO  HELP  IMPROVE  ORAL  HEALTH 


For  more  information  on  trade  deals, 
contact  Ceuta  Healthcare  on 

01202  780558. 


British  Dental  Healtti  Foundation 
Corporate  Member 

®  Brustitox  is  a  registered  trademark  of  Dentox  Limited 


\  nicotinell  l 
I  nicotinell:  czEXEEffli^  nicotinelll 


Nicotinell  TTS  10,  TTS  20,  TTS  30. 1 


"What  gum,  with  its  unique 
fresh  taste,  is  preferred  by  ^ 
7  out  of  1 0  smokers?" 

"Which  24  hour  patch, 
outsells  its  nearest  1 6  hour 
competitor  by  over  50%?  * 

"Who  can  help  your  customers' 
start  to  quit  smoking  for  only  £2.45?  * 

"Who's  spending  £2m,  on 
National  TV.  and  press  campaigns 
to  help  grow  your  sales? 


Nicotine 


I})  NOVARTIS 

The  Worlds  largest  pharmaceutical  Company  dedicated  to  growing  smoking  cessation  in  pharmacy. 


NICOTINELL®  PATCH  AND  GUM 

Presentations:  Transdermal  patch  containing  nicotine,  available  in  three  sizes  (30,  20  and  lOcm^)  releasing  21mg,  14mg  and  7  mg  of  nicotine  respectively  over  24  hours.  Nicotine  chewing  gam  - 
containing  2mg  nicotine,  In  original  and  mint  flavour.  Indications:  Treatment  of  nicotine  dependence,  as  an  aid  to  smoking  cessation.  Dosage  and  Administration:  Stop,  smoking  completely  „  ; 
when  starting  treatment.  Poich;  For  those  smoking  more  than  20  cigarettes  a  day,  treatment  should  be  started  with  NIcotlnell  TTS30  once  daily.  Those  smoking  less  should  start  with  NicoCnell'';; 
TTS2a  once  daily.  Sizes  30,  20  and  10cm^  permit  gradual  withdrawal  of  nicotine  replacement,  using  treatment  periods  of  3-4  weeks  with  each  size.  Doses  above  30cm^  have  not  bem^,. 
evaluated.  The  treatment  Is  designed  to  be  used  continuously  for  three  months,  but  not  tieyond.  However,  If  still  smoking  at  the  end  of  the  three  month  period,  further  treatment  may  be.:  -  ', 
recommended  following  a  re-evaluation  of  the  patient's  motivation.  Gum:  One  piece  of  gum  to  be  chewed  when  the  user  feels  the  urge  to  smoke.  Nonnally,  8-12  pieces  per  day,  up  to  a  maximum-; 
of  25  pieces  per  day.  After  3  months,  the  user  should  gradually  cut  down  the  number  of  pieces  chewed.  Contra-indications:  Non  smokers,  occasional  smokers,  children  under  t8  years.  As  with  '■ 
smoking,  NIcotlnell  Is  contra-indicated  during  acute  myocardial  infarction,  unstable  or  worsening  angina  pectoris,  severe  cardiac  arrhythmias,  recent  cerebrovascular  accident,  pregnancy  antt-' 
breast  feeding,  skin  diseases  preventing  patch  application  and  known  hypersensitivity  to  nicotine.  Precautions:  Hypertension,  stable  angina  pectoris,  cerebrovascular  disease,  occlusive 
peripheral  arterial  disease,  heart  failure,  hyperthyroidism,  diabetes  mellitus,  renal  or  hepatic  Impainnent,  peptic  ulcer  Discontinue  use  if  a  persistent  skin  reaction  occurs  when  using  the  patdvfr^ 
Keep  out  of  reach  of  children  at  all  times.  Side  Effects:  Smoking  cessation  causes  many  withdrawal  symptoms.  Events  which  may  be  related  to  smoking  cessation  include  headache,  'sleepV 
disturbances.gastro-intestinal  disturbances,  and  myalgia.  Nicotine  Patches:  Most  common  adverse  effects  are  reactions  at  the  application  site  (usually  erythema  or  pruritus).  Nicotine  Gum:  May  : 
cause  throat  irritation,  hiccuping,  minor  indigestion  or  heartburn.  Legal  Category:  P.  Retail  Price  and  Product  Licence  Nos:  NIcotlnell  TTS10  (PL  0030/0107)  In  packs  .of  7  patches  £14:47;: 
Nicotinell  TTS20  (PL  0030/01 08)  In  packs  of  seven  patches  El  5.23;  Nicotinell  TTS30  (PL  0030/01 09)  in  packs  of  21  patches  E39.99  and  seven  patches  El  5.99.  Nicotlnell  Original  Chewing  Glim ;  ; 
2mg  (nicotine)  (PL0030/01 1 0)  and  Nicotinell  Mint  Chewing  Gum  2mg  (nicotine)  (PL  0030/0112)  In  packs  of  12  E2.45,  packs  of  24  E4.50  and  packs  of  96  E13.50.  PL  Holder  Novartis  Consume*:  " 
Health,  Horsham,  RH12  4AB.  Date  of  Preparation:  Febmary  1998  'Source  Nielsen  S/O-199'Sw- 
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Scholl  takes  foot  care  a  step  forward 


Scholl  continues  to  Duild 
on  its  success  in  the  foot 
care  market  with  the 
introduction  of  a  range 
of  new  products  and 
improvements  to 
existing  lines. 

Polymer  Gel, 
developed  by  Scholl,  is  a 
new  cushioning 
material,  said  to  be  a 
'scientific  leap  from 
traditional  foam  and 
felt'.  The  clear,  malleable 
material  provides 
optimum  cushioning,  as 
well  as  discretion,  and  it 
is  hoped  it  will  attract 
younger  users. 

Scholl  PolyiTier  Gel 
Com  CusWons  (six, 
£3.45)  mould  to  the  shape 
of  the  foot  to  improve 


cushioning.  The  Polymer 
Gel  Com  Removal  Pads 
(six,  S3. 95)  also  feature 
Scholl's  unique  medicated 
disc  system.  Scholl  is 
supporting  the  launch  of 
the  com  pads  with  a 
S;560,000  campaign  in 
women's  magazines  and 
at  poster  sites. 

The  Polymer  Gel  has 
also  been  incorporated 
into  Scholl  Gel  Soles 
(S6.99),  which  provide 
shock  absoiption  for  the 
heels,  knees  and  ankles. 
The  insoles  are  available 
in  men's  or  women's 
sizes  with  an  absorbent 
top  cloth  to  keep  feet 
dry  and  comfortable. 

Another  innovation 
from  SchoD  -  Antifungal 


Insoles  (S3.59)  -  attacks 
the  fungi  that  cause 
atlilete's  foot  as  well  as 
killing  the  bacteria  that 
cause  foot  odour.  The 
insoles  should  be  used  in 
conjunction  with 
athlete's  foot  spray, 
cream  and  powder. 

Cracked  heels  are  a 
painful  condition  wliich 
often  occur  as  a  result  of 
poor  circulation,  a 
homional  imbalance  or 
an  arch  weakness  that 
puts  extra  pressure  on 
the  heel.  If  left  untreated, 
cracked  heels  develop. 
The  ball  of  the  foot  can 
also  be  affected  and  in 
severe  cases  the  callous 
build  up  can  bleed  and/or' 
become  infected. 

Until  now  there  has 
been  no  specific  product 
to  treat  this  condition. 
Scholl  Cracked  Heel 
Cream  (25g,  £2.49)  is 
said  to  promote  healing, 
help  guard  against 
infection  as  well  as 
soothing  and 
rehydrating  damaged 
skin.  It  replaces  Scholl 
Antiseptic  Foot  Balm. 

Scholl's  research  has 


found  that  foot  odoiu:  is 
becoming  a  problem  for 
women,  who  are  now  as 
likely  to  suffer  as  men. 
Scholl's  Fresh  Step  range 
of  foot  odour  products  is 
designed  for  women. 

Fresh  Step  Foot  Spray 
(150ml,  S2.75)  is  an 
extra-strength  formula 
to  stop  wetness,  keeping 
feet  fresh  and  odour- 
free.  Fresh  Step  Shoe 
Spray  (150ml,  £2.75)  is  a 
complementary  product 
to  prolong  shoe  life,  and 
is  an  effective  treatment 
for  shoe  odoim 

Fi-esh  Step  Insoles 
(£2.75,  pair)  effectively 
tackle  odom-  problems 
and  are  available  in  thr  ee 
tiim  to  size  variants  -  2-3, 
3-4,  5-6. 

Scholl  is  supporting 
the  new  launches  with 
an  extensive 
campaign 
including  £1.5 
milUon  of 
advertising,  direct 
mail  and  a  PR 
progranmie. 
Scholl  Consumer 
Products  Ltd.  Tel: 
01582  482929. 


New  name,  same 
Scholl  products 

The  Scholl  Compression 
Hosiery  range  is  being 
renamed  Scholl  Softgrip 
and  a  new  pack  will  be 
introduced  coinciding  with 
the  name  change  in  March. 

Due  to  their  popularity 
and  effectiveness,  the 
products  will  be 
unchanged  but  the  packs 
-  colour  coded  with  easy 
to  recognise  labels  -  will 
make  selection,  storing 
and  dispensing  easier  for 
pharmacists. 

From  March,  Nylastic 
will  be  known  as  Softgrip 
Class  I,  Sheer  Softgrip  as 
Softgrip  Class  II,  Softgrip 
as  Softgrip  Class  II  cotton 
rich,  men's  Support  Hose 
as  Softgrip  Class  II  men's 
ribbed  sock,  and  Duofine 
as  Softgrip  Class  III. 
Scholl  Consumer  Products 
Ltd.  Tel:  01582  482929. 
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Flu  Monitori»» 

Information  updated  weekly  by  the  Public  Health  Laboratory 
Service,  London 

Flu  infections  on  the  rise 

The  number  of  suspected  flu 
cases  has  been  increasing 
over  the  past  few  weeks. 
Three  influenza  A  outbreaks 
have  been  reported  in  primary 
schools  in  southern  England, 
but  the  circulation  of  viruses 
has  had  little  impact  on 
consultation  rates  with  GPs  as 
yet.  In  the  sentinel  GP  scheme 
covering  England, 

consultations  for  flu  and  flu-like  illness  increased  to  38  per  100,000  population 
in  week  5  (ending  February  1).  Consultations  for  all  respiratory  conditions  rose 
to  830  per  100,000,  up  100  from  the  previous  week.  In  Wales  rates  were  also  up 
to  5.8  per  100,000  in  week  5,  compared  to  1.3  the  previous  week.  For  both 
schemes  consultation  levels  now  represent  'baseline  activity'  for  the  first  time 
this  season.  In  Scotland  consultations  for  flu-like  illness  dropped  slightly  to  50 
per  100,000,  compared  to  70  the  week  before. 

The  number  of  cases  of  flu  in  European  countries  has  also  increased  in 
recent  weeks,  although  the  impact  on  clinical  indicators  has  been  relatively 
minor.  In  the  US  activity  has  been  reported  in  45  states.  Consultations  with 
doctors  are  above  baseline  levels,  and  the  pneumonia  and  flu  mortality  index 
is  above  the  epidemic  threshold  for  the  fourth  consecutive  week. 

Data  from  the  PHLS  (Communicable  Disease  Surveillance  Centre,  Virus  Reference  Division, 
CDSC  Welsh  Unit),  the  RCGP  and  Scottish  Centre  for  Infection  and  Environmental  Health 

Brought  to  you  in  association  with  Ug^|]Qg|g|]|g  fBljCf 
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ON  TV  NEXT  WEEK 


Aquafresh  Flex  toothbrush:  All  areas 


Askit:GTV,  STV,  C4,  GMTV 


Beechams:  U 


Benylin:  All  areas 

Clearblue  Home  Pregnancy  Test:  G,  C,  LWT  CAR,  Sat,  C4 

Covonia:  GMTV  

Equilon:GTV,W,  M.CAR 

Feldene  P  Gel:  All  areas 

First  Response  Pregnancy  Test:  TT,  C4 

Hedex:  U 

Ibuleve:  C4,  LWT  

Karvol:  All  areas  except  U,  LWX  C4,  GMTV  

Movelat:  All  areas  except  GTV  U,  CTV  W,  CAR,  TSW 

New  Clearasil  Complete:  All  areas 

Nizoral:  GTV,  STV,  B,G,  C,  CAR,  C4,-C5  ~ 

Nytol:  All  areas 

Otex:  C4,  LWT 

Pearl  Drops:  C4,  C5  

Poll  Grip:  All  areas  except  CTV,  W,  LWT  GMTV  

Propain:  All  areas  except  GTV,  U,  CTV,  W,  CAR,  TSW 
Seven  Seas  extra  high  strength  cod  liver  oil:  C4,  LWT,  CAR 
Slim  Fast:  All  areas 
Slumber  Cup:  C,  LWT 

Soothelip:  C,  LWT  M  

Strepsils:  All  areas 

Tixylix:  All  areas  except  C4 

Vicks  Sinex:  All  areas  except  U  &  C4 

Vicks  Vaporub:  All  areas  except  U  

Vicks  New  Vaposyrup:  GTV,  STV   


Wella  Experience  and  Wella  Shock  Waves:  Sat 


A  Anglia,  B  Border,  C  Central,  C4  Channel  4,  C5  Channel  5,  CAR  Carlton, 
CTV  Channel  Islands,  G  Granada,  GMTV  Breakfast  Television,  GTV  Grampian, 
HTV  Wales  &  West,  LWT  London  Weekend,  Wl  Meridian,  Sat  Satellite, 
STV  Scotland  (central),  TT  Tyne  Tees,  U  Ulster,  W  Westcountry,  Y  Yorkshire 
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Power  to  the  toothbrush 


Wahl  Europe  has  launcheti  a 
new  oral  care  unit  combining  a 
power-driven  automatic 
toothbrush  and  a  variable 
power  oral  douche. 

The  ('leanOdent  Dental  Care 
Centre  includes  a 
rechargeable 
toothbmsh  featuring  a 
circular  brush  head 
which  rotates  and 
moves  up  and  down. 

The  unit  features  a 
hand  held  oral  spray 
unit  with  a  plastic  tube 
fitted  to  a  rectangular 
container  for  the 
mouthwash. 

It  includes  four 
separate  brushes  and 


spray  tips  which  are  colom- 
coded  for  different  family 
members. 

Retail  price  is  £74.95. 
Wahl  Europe  Ltd. 
Tel:  01227  740066. 


Carex  raindrops  are  falling  this  spring 


Cussons  is  supporting  lis  ( 'arcx 
antibacter  ial  personal  wash 
range  with  a  SI. 5m  advertising 
campaign  this  spring. 

The  activity  starts  with  TV 
advertising  running  until  the  end 
of  March  on  Channel  4,  ITV  and 
Satellite  chanirels. 

A  modified  version  of  the 
'Raindrops'  conrmercial  will 
bring  across  the  dual  Carex 
benefits  of  both  nroisturising 
and  antibacterial  action. 

The  canrpaign  is  being 
complemented  by  London 


I'ndeiground  advcrlisiug  on  lube 
carxls  and  posters.  It  will  also  be 
advertised  irr  women's  magiizines 
in  March  and  April. 

The  company  is  r  unning  a 
gondola  end  pronrotion  across 
both  the  Liquid  Soap  and 
Personal  Wash  ranges.  A  free 
Carex  Body  Wash  is  being 
offered  with  every  5()0ml  Anti- 
bacterial Liquid  Soap  and  a  fr  ee 
Carex  Bar  Soap  with  every 
Carex  Body  Wash. 
Cussons  (UK)  Ltd. 
Tel:  0161  491  8000. 


Snappy  spring  health  promotion  for  Vantage 


AAll  Phanriaceuticals  is 
laurrchirrg  a  irew  Vantage  spring 
initiative  -  'Snaps  to  sneezes.' 

The  pronrotion  will  run  from 
nrid-February  to  mid-May.  It  is 
designed  to  help  menrbers  sell- 
through  products  during  the 
spring  season  and  highlight  the 
phamiacy's  commitment  to 
caring  for  family  health. 

Pr  omotional  nraterial  includes 
a  colomf ul  A2  poster  ( Super 
Vantage  members  only),  an  A4 
poster  listing  all  the  products  irr 


the  rarrge  aird  12  individual  shelf 
edgers. 

Vantage  products  highlighted 
in  the  nraterial  include 
decongestant  drops  and  spray, 
rrrultivitamirr  tablets,  evening 
prinrrose  oil  capsules, 
jjhotographic  film  and  baby 
prodrrcts. 

All  the  POS  material  features  a 
daffodil  motif  to  enrphasise  the 
spring  thenre. 
AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 


Cebe's  stylish  shades  of  many  colours 


French  manufac  turer  Cebe 
Eyewear  is  larnrching  its  new 
range  of  stylish  lightweight 
smrglasses  in  the  UK. 

Models  in  the  Cebe  Today 
rarrge  weigh  less  tharr  :20g,  but 
have  beerr  developed  to  be 
virtually  unbreakable. 

Franre  coloirrs  inchrde 
nretallic  blue,  graphite  green, 
nratt  tortoise  shell  and  purple. 

Novartis  says 'No  smoking!' 

Novartis  Consumer  Health  is 
spending  £2m  on  a  TV  and  press 
campaign  to  support  Nicotinell. 
The  brand  is  sponsoring  No 


The  sunglasses  are  fitted  with 
lightweight,  anti-reflective 
organic  polycar'bonate  lenses 
which  absorb  100  per  cent  of 
dangerous  IW  rays.  The  lenses 
also  have  a  scratchproof  coating. 

A  choice  of  display  stands  is 
available  for  phamracies,  and  all 
models  retail  at  S:39.99. 
Cebe  Eyewear. 
Tel:  01364  631270. 

smoking'  stickers  which  are 
being  distributed  to  Pharmasite's 
pharmacies  in  time  for  National 
No  Smoking  Day  on  March  11. 
Novartis  Consumer  Health. 
Tel:  01403  210211. 


Earwax? 


Contains  Arachis  Oil, 
Almond  Oil.  Camphor  Oil 


For 

the  easy 
removal 
of  problem 
earwax. 

The  tried 
and  trusted 
natural 
solution. 


jSi  Seton 

Mw^  Healthcare  Group  pic 

Earex  iS  a  Trade  Mark  of  Se!on 


Abbreviated  Product  Information:  Presentation:  Ear  drops  containing  Arochis  Oil  BP 
33%%  v/v.  Almond  Oil  BP  SS'A^  v/v.  Rectified  Camphor  0.1  33v,%  v/v  indications:  For  the 
easy  removal  of  earwax.  Legal  Category:  GSL  Product  Licence  Holder:  Phormoiob 
Limited.  Tubiton  House,  Oldham,  OLl  3HS  Ecrex  is  a  Trade  Mark  of  Seton.  Furiher 
information  is  available  from  the  Licence  Holder, 
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Double  strength  Cipramil 

A  40mg  Cipramil  (citalopram) 
tablet  has  been  launcbed 
alongside  the  existing  strengths 
to  give  greater  dosage  flexibility 
and  help  patients  with  severe 
major  depression.  Cipramil 
comes  in  28-tablet  packs  with  a 
basic  NHS  price  of  £35.92. 
Lundbeck  Ltd.  Tel:  01908  649966. 

Penbritin  exhausted 

Penbritin  Paediatric  Suspension 
125mg/125ml  will  be  discontinued 
by  Smithkline  Beecham 
Pharmaceuticals  once  current 
stock  is  exhausted.  Stocks  of 
Penbritin  Capsules  BOOmgxIOO 
have  already  been  depleted  and 
will  no  longer  be  available. 
Smithkline  Beecham 
Pharmaceuticals.  Tel:  01707 
325111. 

New  look  Searle  Pills 

Between  now  and  the  end  of 
April,  Searle  will  be  changing  the 
colours  and  markings  of  the 
tablets  of  the  oral  contraceptives 
Brevinor,  Norimin,  Noriday  and 
Synphase.  Particular  attention 
should  be  paid  to  the  latter  which 
now  has  seven  blue,  nine  white 
and  five  blue  tablets  instead  of 
seven  white,  nine  yellow  and  five 
white  tablets. 
Searle.  Tel:  01494  521124. 

Numark  additions 

Numark  has  acquired  six  new 
generic  products  as  part  of  its 
agreement  with  Bartholomew 
Rhodes.  These  are  Isotard  60XL 
(28,  basic  NHS  price  £11.14); 
Ipratropium  Bromide  Inhalant 
Solution  250mcg/ml  (20,  £6.75;  60, 
£20.25)  and  500mcg/ml  (20,  £7.95; 
60,  £23.85)  and  Beclomethasone 
50mcg  200  dose  (£4.53). 
Numark  Ltd.  Tel:  01827  69269. 

Diaiox  transfers  toWyetli 

Wyeth  Laboratories  has  taken 
over  the  responsibility  of  the 
Diamox  (acetazolamide)  range 
from  Storz  Ophthalmic  Products. 
Wyeth  was  previously  only 
responsible  for  the  distribution  of 
the  range. 

Wyeth  Laboratories.  Tel:  01628 
604377. 


igen  dis' 


Roche  has  handed  over  the 
distribution  and  customer 
service  responsibilities  of 
i^eupogen  (filgrastim)  to  co- 
marketer  Amgen. 
Amgen  Ltd.  Tel:  01223  420305. 


Muse  offers  pellet  alternative 
to  impotence  sufferers 


Men  suffering  from  erectile  ciys- 
f'nnction  now  have  the  option  of 
using  a  transuiethral  pellet 
instead  of  the  more  daunting 
needle. 

Muse  -  an  acronym  of  med- 
icated urethral  system  for  erec- 
tion -  has  been  developed  by 
Astra  Phannaceuticals  as  an 
alternative  alprostadil  delivery 
system  to  the  existing  intracav- 
emous  injection.  It  consists  of  a 
defined  dose  alprostadil  pellet  in 
a  single-use  plastic  applicator 
which  is  inserted  into  the  urethra 
through  the  tip  of  the  penis.  The 
l)ellets  come  in  two  sizes,  1.4nuii 
diameter  by  ;3mm  or  6mm  length, 
depending  on  dose. 

After  administration,  the 
alprostadil  is  absorbed  through 
the  uretlu'al  mucosa  and  an  erec- 
tion normally  develops  within 
5-10  minutes,  lasting  30-60 
minutes. 

The  recommended  starting 
dose  is  250mcg,  but  this  may  be 
increased  stepwise  by  prescriber 
from  .500mcg  to  l,000mcg  or 


decr  eased  to  12.5mcg 
until  a  satisfactory 
response  is  achieved. 
Its  use  should  be 
restricted  to  a  maxi- 
mum of  two  doses  in 
any  24-hour  period. 

The  most  fre- 
quently reported  side 
effects  with  home  use 
include  penile  pain 
(32  per  cent),  lu  ethral 
bmning  (12  per  cent  ), 
minor  urethral  bleed- 
ing (.5  per  cent)  and 
testicular  pain  (5  per 
cent  ).  More  rarely  pri- 
apism and  prolonged  erection 
have  been  reported. 

A  study  published  in  the  A'cw 
England  Journal  of  Medicine 
last  year  found  that  65.9  per  cent 
of  men  administered  Muse  in  the 
clinic  achieved  an  erection  suffi- 
cient for  intercourse.  When  used 
at  home,  64.9  per  cent  of  men  on 
Muse  had  intercoiu-se  at  least 
once  compared  with  18.6  per 
cent  of  placebo.  Muse  was  found 


MEDICAL  MAHERS 


to  be  effective  regardless  of  the 
organic  cause  of  the  erectile  dys- 
function or  the  age  of  the  patient. 

Muse  comes  in  foiu'  strengths: 
125mcg  (basic  NHS  price  S9.14), 
250mcg  (S9.95),  500mcg  (S9.95) 
and  lOOOmcg  (S10.18).  Packs  of 
six  applicators  are  also  available. 
Muse  needs  to  be  stored  in  the 
fridge  at  2-8°C. 

Astra  Pharmaceuticals  Ltd.  Tel: 
01536  461146. 


No  evidence  of  disease  with  breast  implants,  says  Swedish  study 


A  Swedish  study  has  fomid  no 
evidence  to  link  silicone  breast 
implants  with  connective  tissue 
disease. 

The  new  evidence  published  in 
the  Britisli  Medical  Journal 
casts  a  shadow  on  legal  claims 
being  made  by  women  who 
blame  their  implants  for  the 
development  of  conditions  such 
as  rheumatoid  arthritis  and  sys- 
temic lupus  erythematosus. 

The  nationwide  retrospective 
cohort  study  investigated  7,442 
wfjmen  who  had  had  implants 
between  1964  and  1993,  for  cos- 


metic reasons  or  as  part  of  recon- 
structive surgery  following 
breast  cancer  They  also 
r  ecruited  3,353  women  who  had 
undergone  breast  redirction  as 
the  control  groirp.  Subsequent 
hospitalisation  for  five  connec- 
tive tissue  diseases  and "  18 
related  diseases  were  then  stud- 
ied for  each  group. 

The  results  showed  that  only 
29  women  with  implants  were 
hospitalised  for  connective  tis- 
sue disease  compared  with  an 
expected  25.5  women  based  on 
general  po])ulation  rates.  This  is 


in  comparison  to  14  women  with 
breast  reductions  who  had  been 
hospitalised  due  to  such  condi- 
tions (10.5  expected).  Overall, 
woruen  with  implants  had  a 
slight  reduction  in  all  comiective 
tissue  disease  corupared  to 
women  with  breast  reduction. 

These  results  atid  to  the  emerg- 
ing consensus  that  disputes  the 
link  between  implants  and  con- 
nective tissue  disease.  Resear- 
chers believe  publicity  and  litiga- 
tions in  the  US  may  have  affected 
the  validity  of  studies  conducted 
there. 


Emlth  Which?  says  fortified  food  labelling  is  inaccurate 


Fortified  foods  do  not  contain 
what  they  say  they  do  on  their 
labels,  according  to  a  reporl  in 
thrs  month's  Health  Which? 

lnv(>stigators  measirred  the 
total  content  of  each  vitamin  and 
mineral  added  to  various 
branded  foods  and  cornipared  it 
to  the  quantities  the  nranirfac- 
turer'  had  listed  on  the  pack. 

They  found  that  tluee-quarters 
of  the  246  nirtrients  they  had 


tested  were  out  by  more  than  20 
per  cent.  One  fortified  br-eakfast 
cereal  tested  had  more  thiamin 
and  vitamin  B6  than  claimed,  birt 
only  four-fifths  of  the  folic  acid 
and  less  than  half  the  vitamin  C. 
One  yeast  extract  spread  con- 
tained nearly  six  tirues  the  thi- 
amin listed. 

Some  of  the  corupanies  admit- 
ted t  hey  erred  on  the  side  of  cau- 
tion and  often  added  nrore  nirtri- 


ents to  allow  for  any  depletion 
over  the  product  's  shelf  life. 

Although  these  discrepancies 
did  not  necessarily  pose  a  health 
risk,  Health  Wliich?  is  keen  for 
more  accurate  labelling,  so  that 
consmiiers  can  make  an 
informed  choice.  It  adds  that 
most  people  -  except  expectant 
mothers  who  need  folic  acid  - 
are  irnlikely  to  get  any  benefits 
fronr  fortified  foods. 
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On  30  April  1992  RNPFN  launched  the  Managed  Growth  Fund  exclusively  for 
health  professionals  and  their  spouses.  Our  aims  were  simple:  to  provide 
high  growth  for  both  regular  savers  and  lump  sum  investors  without  taking 
unnecessary  risks  with  their  money. 

Now,  less  than  6  years  since  launch,  the  Fund  has  more  than  lived  up  to 
expectations  -  thousands  of  health  professionals  have  achieved  total  growth 
of  over  78%,  which  is  equivalent  to  a  return  of  nearly  11%  a  year.* 

During  the  same  period,  the  average  yearly  return  from  building  societies 
was  just  3%!  (Source  S&P  Micropal).  Which  would  you  rather  have? 

Members  of  the  general  public  are  not  eligible,  but  as  a  Pharmacist  you  are 
eligible  for  the  Managed  Growth  Fund  and  there  are  two  ways  to  take 
advantage  of  its  outstanding  growth  potential:- 

1.  Save  from  just  £20  a  month. 

2.  Invest  a  lump  sum  of  £2,000  ot'  more. 

Find  out  today  how  you  can  use  the  Managed  Growth  Fund  to  make  more  of 
your  money.  For  a  free  no  obligation  information  pack,  simpiy  complete  the 
coupon  below  or  for  a  quicker  response  telephone  our  Customer  Serviceline 
FREE  on- 

0800  77  66  77 

Ouotini.:        c.c.l')  For  your  protection,  your  call  will  be  recorded 

Refereiii.i      tJD//  and  randomly  monitored. 


*Growth  based  on  offer  to  bid  basis,  net  income  reinvested  from  30tli  April 
1992  to  31st  December  1997.  Past  performance  cannot  guarantee 
similar  performance  in  the  future  and  the  vaiue  of  your 
investment  can  go  down  as  well  as  up. 

YOURS  FREE  Simpiy  by  requesting  your  » 
<  pack  today,  you'll  receive  this  handy  V 
:u!ator  absolutely  free.  ' 


ee 
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Yes,  please  send  me  details  ot  this  exclusive  savings  and  investment  ^ 
opportunity.  I  understand  that  I  will  be  under  no  obligation  ^  t 

whatsoever  and  no  salesman  will  contact  me.  5  | 

I  NAME  (in  full)  MR/MRS/MISS/MS/DR  §  » 

Vaddress   % 

i  postcode    i 

•home  TEL  NO  OCCUPATION    | 

I  DATE  OF  BIRTH  /  /  MARITAL  STATUS    I 

f  PLEASE  RETURN  TO  RNPFN,  FREEPOST,  15  BUCKINGHAM  STREET,LONDON  WC2N  6BR 


Burdett  House,  ' 

^,(25928)  in  1888.  d' XT  D  cTj 

uthority.  R  IN  P  Jh  N 

Your  Financial  Hsatth  Service 


PHARMACY  PROFILE 


Practice  makes  perfect? 


A  community  pharmacy 
manager  running  an 
anticoagulant  clinic  in 
the  Tayside  town  of 
Dunkeld  was  the  runner 
up  in  Chemist  &  Druggist 
and  Glaxo  Wellcome's 
Practice  to  People 
Awards'.  Andrew 
McGuire  speaks  about 
his  work  to  Charles 
Gladwin 


Ti 


Ihe  title  'Practice  to  Peo- 
iple'  emphasises  a  practi- 
cal approach  to  helping 
patients.  This  is  a  view 
veiy  much  supported  by 
pharmacist  Andrew  McGuire, 
runner  up  in  Chemist  &  Drug- 
(jist  and  Glaxo  Wellcome's 
award  last  year. 

Mr  McGuire,  who  operates  an 
anticoagulant  clinic  as  well  as 
conducting  patient  reviews  and 
prepaiing  care  plans  in  the  small 
Tayside  town  of  Dimkeld, 
believes  that  a  practical  approach 
to  patient  care  makes  for  a  far 
more  interesting  jjrofession. 

And  although  Mr  McGuire  is  in 
his  third  year  of  studying  for  a 
PhD,  he  regrets  the  'intnision' 
academia  has  made  in  dealing 
with  patients.  Gommitments  to 
his  PhD  have  led  in  part  to  him 
stepping  down  as  pharmacy 
superintendent  with  Walter 
Davidson  &  Sons  Ltd  (which  cel- 
ebrated its  centenaiy  in  1997). 

But  a  bonus  to  his  work  is  that 
his  clinic  is  based  at  the  GP 
surgery,  across  the  Tay  from  the 
pharmacy,  so  he  has  frequent 
contact  with  GPs.  In  fact,  it  was 
one  of  the  senior  partners  in  the 
surgery,  Dr  Jan  Silbum,  who  was 
a  driving  force  for  the  establish- 
ment of  the  anticoagulant  clinic. 

Dr  Silbum  is  described  as 
being  "veiy  supportive,  very  pos- 
itive about  phaniiacists".  Follow- 
ing a  locality  piuchasing  meet- 
ing, she  appi'oached  Mr  McGuire 
saying  she  had  heard  that  j^har- 
macists  are  good  at  monitoring 
anticoagulant  patients.  There 
was  experience  of  hospital  phar- 
macy-based anticoagulant  clin- 
ics with  the  work  Andrew  Radley 
had  done  for  an  MPhil,  and  it  was 
agreed  that  it  would  be  interest- 
ing to  see  how  such  a  clinic  could 
work  in  the  community. 

The  first  step  towards  Mr 
McGuire's  involvement  in  the 
clinic  came  when  Tayside  HB 


contacted  phannacists  and  GPs 
to  see  if  there  was  an  interest  in 
them  working  together.  In  the 
spring  of  1995,  Mr  McGuire  was 
among  eight  phannacists  from 
Dundee  to  Dunkeld  selected  to 
take  part  in  the  pilot.  One  of  the 
requirements  was  for  partici- 
pants to  complete  a  project,  so 
Mr  McGuire  agreed  with  the 
surgeiy  to  look  at  patients  on 
multiple  therapy.  Soon  after  the 
project  started,  discussions 
relating  to  the  inclusion  of  anti- 
coagulant patients  began. 

Mr  McGuire  was  recom- 
mended to  apply  for  funding  and, 
in  August  1995,  was  successful  in 
his  application  for  the  RPSGB's 
Linstead  fellowship.  Primary 
Care  Development  Fund  money 
was  awarded  in  January,  paying 
for  a  locum  on  two  days  a  week. 

For  training,  Mr  McGuire  vis- 
ited Sheena  Macgregor  of  the 
Downfield  project  in  Dmidee, 
where  a  phamiacy  has  been  inte- 
grated into  a  GP  surgeiy.  He  also 
spent  time  with  Mr  Radley,  who 
is  trust  chief  phanuacist  at  Perth 
Royal  Infimiary  and  was  respon- 
sible fc^r  an  anticoagulant  clinic 
of  about  300  patients.  Mr 
McGuire  completed  a  training 
pack  designed  by  Mr  Radley, 
which  allowed  Mr  McGuire  to 
start  the  anticoagulant  clinic  in 
May  1996.  For  support,  Mr 
Radley  sat  in  on  the  first  two  clin- 
ics Mr  McGuire  held  in  Dunkeld. 


Outcome 


After-  his  first  year-  of  rimning  the 
clinic,  Mr  McGuire  is  pleased 
with  the  outcome.  Although  he 
has  yet  to  audit  results  formally, 
he  says  that  there  have  been  no 
serioirs  problems  and  the  pro- 
portion of  time  patients  are 
within  their  expected  levels  he 
believes  is  "very  good".  More 
importantly,  the  GPs  are  "quite 
happy"  with  his  work. 

Mainly,  this  has  been  monitor- 
ing patients  established  on  a 
drug  regime.  Mr  McGuire  has 
recently  started  to  load  patients, 
following  protocols  drawn  up 

CHEfflST&  DRUGGIST  14  FEBRUARY  1998 


^  Sound  Ideal 


Snorers  will  soon  wake  up  to 
3M   Breathe  Right   Nasal  Strips 


£1  Million  National  Television  Advertising  Campaign 

Prime-time  national  television  advertising  slots 

Full  Support  Activity 

National  door-to-door  campaign  hitting 
1  million  households 

Press  advertising 

National  PR  programme 

Backed  by  clinical  and  consumer  research* 


Congestion  of 
nasal  passages 


^Source:  3M  Hailtli  Care 


By  gently  expanding  the  nasal  passages  Breathe 
Right  nasal  strips  make  it  easier  for  snorers  to 
breathe  through  the  nose  instead  of  the  mouth. 

It's  clinically  proven  that  they  can  reduce  or 
eliminate  snoiine.* 


Breathe  Right 


3M  is  ;i  trademark  of  the  3M  Company- 
Breathe  Right  IS  a  trademark  of  CNS  Inc 
<D  IW8  iM  Heahh  Care  Limited- 


3M  Health  Care 


PHARMACY  PROFILE 


and  agreed  with  the  doctors. 

Of  the  good  wor  king  rehitions 
with  the  doctors,  Mr  McGuire 
says:  "They  are  quite  open  to  sug- 
gestions, but  you  have  t  o  be  prag- 
matic about  it  .  Tlie  GPs  are  very 
supportive  but  they  don't  he 
down  to  everything  I  say." 

Anotlier  advantage  is  that  if 
patients  have  a  problem,  they 
can,  and  do,  present  themselves 
at  the  phamiacy  without  an 
appointment.  If  Mr  McGuire  is 
able  to  sort  the  problem  out,  he 
will  arrange  to  visit  the  patient  at 
lunch  time  where  he  can  check 
the  blood,  and  can  then  refer  on 
to  the  CiP  if  necessary.  "This  can 
happen  on  a  Saturday,  when  the 
GP  doesn't  have  access  to  the 
[hospital]  lab,"  says  Mr  McCJuire. 

At  pr  esent,  15  ])atients  attend 
the  anticoagulant  clinic  on  a  reg- 
ular biisis.  Two  hours  are  set 
aside  each  week,  allowing 
patients  a  15  minute  appoint- 
ment. In  this  time,  Mr  McGuire  is 
able  to  coimsel  the  patient  as  well 
as  check  their  other  medicines. 
This  compares  to  the  hosj^ital 
clinic  where  the  patient  can  only 
expect  a  two  minute  interview, 
with  the  blood  having  been  taken 
previously  and  the  test  results 
broirght  along  to  the  clinic-. 

As  venous  samples  of  warfarin 
need  to  be  sent  periodically  to 
the  hospital  clinic,  Mr  McGuire 
takes  patients'  blood  himself. 
"It's  a  straight for-ward  process. 
There  are  a  few  phariiiacists  who 
do  it  now,"  he  says,  but  adds  that 


he  needed  to  draw  irp  a  protocol 
for  the  CT)A  to  cover  it. 

However,  he  hopes  to  extend 
the  potential  of  his  clinic's  blood 
testing  machine  to  irse  it  to  best 
effect.  For  example,  the  machine 
could  be  used  to  check  uric  acid 
levels  in  patients  with  gout  who 
are  also  on  anticoagulant  s  or  ACE 
inhibitors.  He  is  already  measur- 
ing cholesterol  levels  for  the 
surgery's  well-man  clinic. 

Patient  reviews 

As  the  numi)er  of  anticoagulant 
patients  seen  each  week  varies 
between  two  and  nine,  Mr 
McGuire  irses  the  rest  of  his  time 
away  from  the  i^hannacy  to  con- 
duct patient  medication  reviews 
or  to  interview  ]Kitients. 

The  main  pari  of  Mr  McGuire 's 
time  with  the  sur  gery  is  spent  on 
patient  medication  reviews.  So 
far,  this  has  included  patients  on 
seven  or'  more  drugs,  those  iden- 
tified as  having  a  compliance 
problem,  and  others  on  certain 
drargs  sirch  as  those  with  a  nar- 
row therapeutic  range  or  those 
altering  biochemistry,  like  ACE 
inhibitors  or  digoxin. 

Often  the  drug  tests  that  Mr 
McGuire  sirggests  in  the  care 
plan  may  not  be  that  urgcMit.  If 
the  C;P  is  unable  to  condirct  the 
test,  Mr  Mc(iuire  could  be  asked 
to  do  it  instead. 

He  also  dr  aws  up  a  list  of  inter- 
ventions for  the  GP  to  consider. 
"1  hope  that  the  GP  will  see  the 
note    and    take  appropriate 


Dunkeld  pharmacy  Walter  Davidson  &  Sons  celebrated  its  centenary  in  '97 


action,"  he  says,  "but  often  they 
are  not  being  taken  up  as  the  (jP 
is  limited  in  what  can  be  done  in 
a  three  minirte  interview."  This 
means  a  lot  can  be  left  to  the 
pharmacist.  "We  have  to  agree  on 
which  are  the  most  important 
ones  and  highlight  them,  so  if 
there  is  a  chance,  the  doctor  can 
use  the  plan."  Among  the  inter- 
ventions he  has  made  are  han- 
dling a  change  of  hyjjnotics  and 
taking  a  patient  off  ranitidine. 

Before  a  patient's  medication 
is  reviewed,  a  contact  letter  is 
sent  to  the  patient  which  has 
both  the  GP's  and  pharmac  ist's 
name  on  it,  explaining  what  they 
want  to  do.  "We  don't  force  it  on 


patients,  as  it  is  a  grey  area  look- 
ing in  GP  notes.  We  have 
informed  consent,"  says  Mr 
McGuire. 

Once  this  is  given,  there  is  a 
complete  review  of  all  the 
patient's  available  records, 
which  can  include  the  PMR  at  the 
pharmacy.  A  profile  of  medical 
problems  and  prescribed  medi- 
cines is  compiled,  with  drug  list, 
allergies,  and  biochemical  and 
haematological  tests.  Mr 
McGuire  will  then  visit  the 
patient  at  home,  where  he  fol- 
lows a  stmctured  interview,  on 
the  lines  of  a  'brown  bag'  review. 

The  next  stage  is  to  draw  up  a 
care  plan.  This  is  filed  with  the 


Product  Information:  Nurofen  Cold  &  Flu:  Each  tablet 
contains  200  mg  Ibuprofen  B.P.  and  30  mg 
Pseudoephedrlne 
Hydrochloride.  Indications: 


CROOKES 
HEALTHCARE 


Effective  in  the  relief  of  symptoms  of  colds  and  'flu 
with  congestion,  such  as  aches  and  pains,  headache 
and  feverishness,  sore  throats,  sinusitis  and  blocked 
noses.  Dosage  and  Administration:  Adults  and 


children  over  12  years:  Initial  dose  2  tablets  takei 
with  water,  then  if  necessary  1  or  2  tablets  every 
hours.  Do  not  exceed  6  tablets  m  any  24  hours 
Precautions  and  Warnings:  Nurofen  Cold  &  Fl 


PHARMACY  PROFILE 


Ounkeld  is  a  small  town  situated  on  the  banks  of  the  river  Tay 


Ijatient's  c  ase  notes  ami  iiu  liules 
notes  such  as  reniemliering  to 
check  (ligoxiii  or  elec  trolyte  lev- 
els, or  to  ask  the  i)alienl  if  they 
can  use  child-resistant  closures. 

As  the  caie  plan  is  kept  with 
the  patient's  medical  notes  the 
"care  issuers"  can  he  highlighted. 
One  or  two  inii)oi1ant  issues  are 
identified  for  the  GP  to  look  at 
when  next  seeing  the  patient,  but 
there  is  also  a  discussion  about 
what  the  phannac  ist  can  do  on 
the  doctor's  behalf.  It  is  a  matter 
of  trying  t  o  get  priorities  in  order 
without  getting  bogged  down, 
says  Mr  Mcduire. 

One  area  of  interest  is  hospital 
discharge  patients.  "In  hospital, 


you  have  a  captive  patient.  Hut 
when  thc\v  are  home,  the  ])atieiit 
wants  to  do  what  they  want  to  do, 
so  they  i)t>ster  the  GP  to  change 
[their  nu>dicines|  back,"  he  says. 

Whatever  is  discussed,  and 
whatever  changes  are  made  with 
the  i)haiTnacist's  intewention,  Mr 
McGuire  believes  it  is  impoilaiit 
to  make  a  record  in  writing.  Even 
if  It  is  something  that  most  phar- 
mac  ists  do  every  day  (as  sim])le 
as  sorting  out  a  problem  with 
GRCs),  being  able  to  carry  out  an 
audit  trail  means  there  is  evi- 
dence that  ]jhaniiacists  can  con- 
tribute added  value  to  the 
process. 

Asked  how  the  extended  role 


can  be  achieved,  .Mi  .Mcduiic 
says  thai  there  ha.s  Id  be  some 
sort  of  change  in  the  way  phar- 
iiiacisls  work,  "The  biggest  dilfi- 
ciilly  is  that  we  do  nol  lia\i'  liinr 
Id  sit  down  and  Ihmk  vvhal 
aie  (li)iiig  properly,"  he  says.  'In 
ha\e  lv\i)  pharmacists  |)ei 
blanch  may  be  iimcal.  bill  a 
change  lli  sii|ici\ isiuii  ie(|iiiic- 
iiicnls  IS  a  jxissible  coiisideia- 
I II  III,  he  belle\  t'S, 

"Hear  in  iiiiiid  thai  a  Ini  nl 
llilli'^s  ale  icpeals,"  lie  s;iys  and 
piiiiils  mil  thai  he  has  alsd 
(  liccked  iiKiiiy  111  llie  patients' 
iiicdicalHHi  leciirds  in  Ihe  surgery. 

This  is  one  as|)ecl  nf  his  suc- 
cess: "It  works  as  1  Ikuc  good 
working  relations  with  Ihe 
surgery  and,  by  default,  have 
infonnal  patient  registration" 
With  Ihe  nearest  pharmacies  ILI- 
11  miles  away  in  Perth  or  Pit- 
lochiy,  and  a  dispensing  doc-tor 
six  miles  away,  Mr  McGuire  is 
als( )  able  to  take  into  ac-count  reg- 
ular OTC  sales.  "You  can  advise 
because  you  know  your  patient 
well."  And  although  he  is  not 
familiar  with  practice  in  town 
centres,  he  thinks  urban  phamia- 
cies  must  have  a  core  group  of 
regular  customers  and  j  jatients 

But  he  (luestions  the  ments  of 
spec  ialising  in  just  one  area  of  pri- 
maiy  care  phamiac-y:  "I'm  not 
sure  about  having  a  full-time  pri- 
mary care  phannacist  in  the 
surgery.  There  ai'e  advantages  in 
working  in  both  jilaces,"  he  says. 
Another  project  Mr  McGuire  has 


been  taking  pai1  in  for  two  years 
IS  Ihe  icpeal  dispensing  trials  in 
Tayside.  GPs  supply  the  pharma- 
c-ist  with  six  month's  worth  of 
pM'scripliiui  h)rnis  and  Ihe  [ihar- 
niacisl  iiiiiiiitors  progress  by  dis- 
cussing Willi  llic  palieiil  each 
lime  a  prescnpimn  is  coliecled. 

"Villi  :iie  l;iking  mi  more 
lesponsibilily.  llo|ielul]y,  lliis  is  a 
way  of  CI  ml  rolling  theraiiy  belter 
as  you  can  discuss  il  with  Ihe 
palieii!  and  Ihc  <  iP."  he  says 

Communication 

iiii!  he  lichc\  I  S  Ihc  \asl  amount 
ol  cmiiiiiunicatiMii  currently 
lakes  place  al  Ihe  lime  which  is 
most  stressful  for  both  Ihe  GP 
and  pharmacist.  A  busy  |)haniia- 
cisl  [(hones  when  Ihe  (iP  is  in  Ihe 
middle  of  a  bu.sy  surgeiy 

Instead,  Mr  Mc(iuire  advises: 
"You  have  got  to  try  and  make  an 
effort  to  communicate  at  more 
convenient  times."  This  w  ill  lc;iil 
t(j  greater  resjiecl  II  will  nol  be 
detrimental  as  ihc  dncioi  will 
have  more  of  an  iinderslanding 
of  what  the  phannacist  can  do, 
their  knowledge  base  and  their 
positicjn  within  Ihe  jaimary 
health  care  team. 

And  what  changes  ha\'e  his 
ac-tivities  made  to  the  Inisiness? 
"I  wouldn't  say  1  have  had  finan- 
c-ial  gain  or  a  penalty,"  he  says, 
but  adds:  "There  has  been  a  big 
increase  in  job  satisfaction.  It  is 
much  more  interesting.  Ycni  are 
using  your  degree  but  it  also  high- 
lights what  you  don't  know." 
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jid  be  avoided  by  patients  with  a  stomach  ulcer 
ther  stomach  disorder.  Asthmatics,  anyone  allergic 
sprin,  anyone  receiving  regular  medication  and 
;nant  women  should  be  advised  to  consult  their 


doctor  before  taking  Nurofen  Cold  &  Flu.  Not 
recommended  for  children  under  12.  If  symptoms 
persist  for  more  than  3  days  patients  should  consult 
their  doctor.  Product  Licence  Number:  Nurofen 


Cold  &  Flu  0327/0060.  Licence  holder:  Crookes 
Healthcare  Limited,  Nottingham  NG2  3AA.  Legal 
Category:  R  Price:  £2.49  for  12,  £3.95  for  24,  £5.19 
for  36.  Prices  correct  at  the  time  of  going  to  press. 


LEHERS 


Time  for  the  Society  to 
enforce  its  own  rules 

On  my  return  from  holiday,  I 
read  with  interest  of  the 
situation  at  Gnossall  (C&D 
January  3,  p5)  where  the 
prescriptions  are  being 
dispensed  at  a  pharmacy  20 
miles  away  and  returned  to 
the  hairdresser's  for 
collection. 

Last  June,  there  was  an 
addition  to  the  Code  of  Ethics 
(Obligation  1.25),  and  I  have  a 
letter  from  Sue  Sharpe, 
director  of  legal  Services  at 
the  Royal  Pharmaceutical 
Society,  which  states  that: 
"the  effect  of  this  is  to  make 
absolutely  clear  the 
profession's  opinion  that  the 
provision  of  services  such  as 
those  operated  at  Winterton 
(which  was  an  identical 
situation  to  this)  are  not 
acceptable,  where  alternative 
arrangements  are  possible 
under  which  there  is  no  third 
party  interposed  between  the 
pharmacy  and  the  patient. 

"If  there  are  services 
operated  in  contravention  of 
the  new  obligation  and  these 
are  not  discontinued,  then 
they  will  be  referred  to  the 
Society's  Council  for  it  to 
decide  whether  to  take  formal 
disciplinary  proceedings". 

In  view  of  this,  I  await  with 
interest  the  action  by  the 
Society's  Council  in  this  case. 
The  obligation  came  too  late 
for  Winterton,  but  we  have 
several  other  places  with  the 
same  potential  problem,  and 
if  a  firm  line  is  not  taken,  the 
future  for  rural  pharmacy  is 
bleak. 

D  H  Newton 

Secretary,  East  Riding  LPC 


An  offer  not  well  received 

Unlike  Xrayser  (see  C&D  last 
week),  as  a  Numark 
shareholder,  I  have  been 
promoting  the  Johnson  & 
Johnson  scheme  for  the  One 
Test  basic  machine  with  great 
success,  the  only  problem 
being  the  supplies!  So,  like 
Xrayser,  I  was  delighted  to 
receive  a  phone  call  from 
Boehringer  offering  its 
system  instead. 

In  the  same  week,  I  was 
disgusted  when  one  of  my 
most  loyal  diabetic  customers 
arrived,  apologetic,  at  the 
shop  to  show  me  the  letter 
posted  direct  to  her  detailing 
the  Boots  offer. 

I  have  taken  the  only 
sensible  option  open  to  me  - 
binned  the  Boehringer 
material  and  conspicuously 
displayed  the  J&J  Lifescan 
poster  and  leaflets.  There  will 


be  no  Boehringer  machines 
sold  from  this  village,  and  I 
trust  other  pharmacists  will 
follow  suit,  even  if  it  costs  a 
pound  or  two! 
Kate  McClelland 
Maghaberry,  Northern  Ireland 


allowed 

In  his  January  24  column, 
Xrayser  said  that  he  planned 
to  make  a  claim  of  20p  as  a 
necessary  cost  for  dispensing 
a  prescription,  when  the 
prescription  charge  had  been 
paid  for  by  credit  card. 

Under  Clause  12  of  the 
Drug  Tariff,  out  of  pocket 
expenses  may  only  be 
claimed  in  obtaining  a  drug, 
appliance  or  chemical  reagent 
(subject  to  some  restrictions). 
There  is  no  facility  for 
claiming  expenses  which  are 
unrelated  to  this  activity. 

However,  PSNC  shares  with 
Xrayser  his  wish  to  offset  any 
transaction  charges 
associated  with  the  use  of 
credit  cards.  The  advice  from 
the  Department  of  Health  on 
this  matter  is  that  a 
pharmacist  may  insist  on  only 
accepting  payment  by  cheque 
or  credit  card  subject  to  the 
payment  of  an  additional 
transaction  charge. 

Restrictions  in  the  use  of 
credit  cards  are  subject  to  the 
conditions  (eg  no 
discrimination  on  goods  or 
services)  laid  down  by  the 
credit  card  processor  which, 
therefore,  makes  this  advice 
questionable.  PSNC  is  writing 
to  the  Department  again  on 
this  matter. 
Gordon  Geddes 
Head  of  information  and 
technical  services,  PSNC 

United  front  against 
prescription  policing 

I  fully  agree  with  Xrayser 
about  doing  the 
Government's  dirty  work  in 
policing  prescription 
exemptions  (C&D  January 
17),  and  I  also  agree  with  the 
article  on  the  same  page  by  a 
'senior  industry  manager' 
who  asked  which 
organisation  speaks  for  retail 
pharmacy. 

This  is  surely  an 
opportunity  for  unity.  We 
should  have  nothing  to  do 
with  the  scheme  because  the 
payment  would  not  be 
enough  to  compensate  for 
the  disruption  to  our  services 
and  the  huge  risk  of 
alienating  many  of  our 
(honest)  patients. 


For  an  NHS  with  no  spare 
cash,  I  wonder  how  Mr 
Dobson  can  justify  £25m  for  a 
team  of  health  advisers  to 
visit  schools  (especially  as  the 
National  Pharmaceutical 
Association  has  already 
organised  an  'Educational 
Resource  Pack'  which 
involves  local  pharmacists  in 
a  health  education 
programme)  ... 

That  £25m  could  have 
given  us  over  5p  per  item 
extra!!  And  what  about 
£1 50m  for  computer 
upgrades  for  GPs?  What  a 
kick  in  the  teeth  that  is! 

I  think  that  it  is  time  the 
Pharmaceutical  Services 
Negotiating  Committee 
accepted  that  we  are  most 
unlikely  to  get  a  fair  deal  by 
negotiation.  Why  not  take 
our  case  to  the  European 
Court  of  Human  Rights? 
What  other  profession  has 
been  treated  so  disgracefully 
for  so  long? 
G  E  Hewins 

Selston,  Nottinghamshire 


Lost  without  trace 

I  am  seeking  your  assistance 
in  trying  to  trace  Ramesh 
Chandra  Laiji  N  H  Shah,  a 
flatmate  with  whom  I  lived  in 
1966  and  1967.  We  were 
students  at  Leeds,  where  he 
was  reading  Pharmacy  and 
graduated  in  1967.  He  was  a 
close  friend  of  another 
graduate  in  Pharmacy, 
Pamela  Anderson,  formally  of 
Essex. 

On  graduating,  Ramesh 
went  to  work  in  a  retail 
pharmacy  outlet  in  London.  I 
wrote  to  him  at  Chomondley 
Gardens,  North  Finchley  for 
many  years,  but  I  was  never 
confident  that  he  received  my 


mail.  To  my  surprise  and 
pleasure,  I  received  a 
Christmas  card  from  Ramesh 
last  year,  but  without  a 
contact  address.  Any  news  of 
his  whereabouts  or  how  he 
might  be  contacted  would  be 
most  appreciated. 
Dr  B  Gadsden 

PO  Box  48,  Swanston  Street, 
Tokoroa,  New  Zealand  (tel: 
886  7049,  fax:  886  7557) 

Locum  pharmacy -more 
appealing  by  the  minute 

I  was  interested  to  see  the 
article  on  pharmacy 
manpower  in  your  January  17 
issue.  By  coincidence,  in  the 
same  post,  there  arrived  an 
extensive  memo  from  my 
Head  Office  detailing  an 
additional  weekly  report  form 
to  be  completed. 

As  the  new  year  starts,  the 
prospect  of  locum  pharmacy 
is  becoming  more  attractive. 
Anon  -  a  community 
pharmacy  manager 


A  question  of  trust 

On  the  face  of  it,  having 
pharmacists  give  the  public 
advice  on  quitting  smoking 
seems  fairly  innocuous  ('No 
smoking  packs  sent  to 
pharmacists'  C&D  January  24, 
p16).  That  is,  providing  there 
is  a  clear  dividing  line 
between  offering  information 
and  pressurising  people. 
Without  a  clear  division,  how 
can  members  of  the  general 
public  who  smoke  trust  their 
pharmacist? 
Martin  Ball 

Information  Officer  Freedom 
Organisation  for  the  Right  to 
Enjoy  Smoking  Tobacco 


Community  pharmacists  taking  pan  in  Liverpool  John  Moores 
University's  new  two-year  part-time  postgraduate  course  in 
pharmaceutical  primary  care  completed  their  week-long  introductory 
module  last  month.  The  group  is  working  on  a  disease  management 
module  alongside  hospital  pharmacists  taking  postgraduate  diplomas 
in  clinical  pharmacy.  Pictured  are  (l-r,  back  row)  Hillary  Smith,  Peter 
Williams,  Dr  Jean  Fairbrother  (teacher  practitioner),  David  Jones, 
Jayne  Domville,  Julia  Bate,  (l-r,  front  row)  Gail  Chan,  Mary  Wilkinson, 
Zaheen  Zamian,  Louise  Baxter  and  Julie  Devine 
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New  Equilon  is  being  launched  with  a  big  bang  -  a  major  TV  campaign  nas  oee 
targeting  sufferers  of  abdominal  pain,  bloating  and  wind,  when  associated  with 
bowel  syndrome 

With  an  estimated  1  in  5  people  in  the  UK  suffering,  Equilon  has  generated  unprecedentfed 
demand  from  sufferers  who  hadn't  previously  been  seeking  help. 

Equilon's  national  TV  campaign  will  continue  building  demand!  So  stock  up  arid  be  siire  iiot 


to  miss 


►lace  an  order  telephone  01223  420956 

Chefaro,  the  OTC  Healthcare  business  unit  of  Akzo ■  '      '  '  •  ' 

aro  are  the  marketing  and  distribution  experts  in  se 


ON:  PRODUCT  INFORMATION 


I  behalf  of  Johnson 
Johnson,  shows 
that  women  beheve 
I  that  a  positive  men- 
i  tal  attitude  is  the 
\  key  to  feeling 
^  young. 

A     Seventy-six  per 

•on*-  r»f  thr»cci  cnr_ 


Whai  s  new  on  me  mameiM. 


C   ,^v, 

veyed  cited 
beauty  prod- 
ucts    as  an 
effective  way 
to  combat  the 
physical  signs 
of  ageing, 
although  15 
per  cent  felt 
that  plastic 
surgery  is  the 
most  effective 
ivay    to  keep 
me  at  bay. 
Research  also 
licates  that  con- 
sumers are  scepti- 
cal about  skin  care 
products  with  anti-age- 
ing claims.  A  recent  J&J 
>age  and  attitudes  study 
shows  that  four  out  of  five  UK 
consumers  believe  that  moisturis- 
ers  and  anti-ageing  products  are 


•  Johnson  &  Johnson  has 
developed  a  new  Roc  nighttime 
treatment  containing  double  the 
amount  of  pure  active  vitamin  A 
used  in  its  other  retinol  anti-ageing 
products.  Retinol  Concentre  Pur  Ail- 
Night  Anti-Wrinkle  Treatment 
utilises  new  microsphere 
technology  to  deliver  a  0.1  per  cent 
concentration  of  retinol  to  the  skin. 

J&J's  clinical  trials  for  this 
product  have  shown  that  visible 
results  can  be  seen  from  the  second 
week  of  its  use.  The  company 
reports  that  'fine  lines  were 
significantly  reduced'  after  12 
weeks  in  74  per  cent  of  subjects 
and  'deep  wrinkles  were 
diminished'  after  12  weeks  in  67  per 
cent  of  subjects.  The  product  will 
be  available  from  April,  retailing  at 
£19.95  for  a  30ml  tube. 

The  company  is  investing  £1.4 
million  in  an  advertising  campaign 
for  Roc  Retinol  Actif  Pur  which  is 
back  on  TV  until  mid-March. 

Beiersdorfhas  chosen  Cecilie 
Thomson,  a  Bond  girl  in  Tomorrow 
Never  Dies,  as  one  of  the  faces  of 
Nivea  Visage  for  1998.  The  company  has  adopted  a 
new  brand  strategy  of  using  more  than  one  face  to 
reflect  the  wide  age  range  of  consumers  to  whom 
its  Nivea  Visage  range  is  targeted.  The  brand  is 
also  sponsoring  22  episodes  of  Veronica's  Closet 
on  Sky  1  to  increase  product  awareness. 

Procter  &  Gamble  is  running  a  Mother's  Day 
(March  22)  price  promotion  for  its  Oil  of  Ulay  Daily 
Renewal  Cream  which  will  also  be  supported  by 
TV  and  radio  advertising  plus  a  sampling  campaign 
I  this  Spring.  The  advertising  message  promises 
consumers  that  they  can  have  their  money  back  if 
they  don't  notice  "visibly  more  radiant,  younger 
looking  skin  within  10  days"  after  using  Daily 
Renewal  Cream  every  day. 


A  new  Roc  night-time 
treatment  to  be  launched  in 
April  will  contain  double  the 
amount  of  vitamin  A  currently 
in  other  Roc  retinol  products 


Parfums  Christian  Dior  is 
launching  a  new  concentrated  anti- 
ageing  product  this  month  called 
Capture  Essentiel  Time-Fighting 
Seru.m.  The  company  says  the 
formulation  contains  pure  micro- 
protein  encapsulated  in  a  targeted 
liposome  to  help  boost  the  essential 
functions  of  the  keratinocyte  cells. 
It  claims  that  after  eight  days  use, 
the  skin  looks  smoother  and  more 
radiant  and  after  30  days,  the  skin 
looks  firmer,  healthier  and  the 
marks  of  time  appear  less  visible. 
Presented  in  pump  dispenser 
bottles,  the  product  retails  at  £29.00 
(30ml)  and  £45.00  (50ml). 

Cosmetique  Active  plans  to  run  a 
Vichy  skin  care  promotion  tailored 
for  pharmacy  this  Spring.  A  free  full 
size  cleansing  product  will  be  given 
away  with  every  purchase  of  Vichy 
Thermal  S  Intensive  Daily 
Hydration.  Press  advertising 
featuring  key  products  in  the  Vichy 
range  will  start  in  March.  The 
campaign  will  be  focused  in 
magazines  which  target  consumers 
who  strongly  identify  with  the 
concept  of  well  being.  A  new  skin  care  training 
programme  for  pharmacy  staff  will  begin  on 
April  21. 

Ahava  UKhas  recently  introduced  a  range  of 
anti-ageing  products  containing  a  Dead  Sea 
mineral  combination.  In  tests  carried  out  by 
Dermatest,  a  European  dermatological  institute, 
the  'mineral  skin  osmoter'  used  in  this  range 
achieved  "optimal  results  in  smoothing  the  skin 
and  reducing  the  wrinkles  and  roughness." 

Ahava's  Advanced  Skin  Rejuvenating  Collection 
comprises  Mineral  Beauty  Serum,  Advanced 
Moisturizer,  Advanced  Replenisher  and  Mineral 
Beauty  Masque.  Retail  prices  range  from  £19.95  to 
£36.95. 


!  the  same  thmg. 

;  A  report  of  a  consumer  trial 
[  published  in  the  January  issue  of 
Which?  magazine,  together  with 
the  national  press  coverage  it 
sparked  off,  will  have  done  noth- 
ing to  change  that  perception. 

This  trial  put  the  claims  of  anti- 
ageing  products  to  the  test  with 
96  women  taking  part  in  a  test 
involving  12  ordinary  moisturis- 
ers  and  12  anti-ageing  creams. 
None  of  the  women  knew  which 
cream  they  were  testing  and  at 
the  end  of  the  four  week  trial 
they  were  asked  to  guess 
i  whether  they  had  been  using  an 
anti-ageing  cream  or  an  ordinary 
moisturiser. 

Three-quarters  of  all  the 
women  thought  they  had  been 
using  a  moisturiser.  Ten  of  the  48 
women  using  anti-ageing  creams 
reported  a  change  for  the  better 
to  the  overall  look  of  their  skin, 
but  even  more  of  those  using 
moisturisers  -  18  out  of  48  - 
noticed  the  same  thing. 

Ten  women  using  anti-ageing 
creams  said  the  product  had 
made  the  overall  look  of  their 
skin  worse.  Dry,  sore  and  red 
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skin  were  among  the  side  effects 
reported  by  17  of  the  48  women 
using  anti-ageing  creams.  Other 
side  effects  ranged  from  mild  tin- 
gling to  'burning'  or  itchy  skin. 
Some  women  reported  dry 
patches  and  flakes  of  skin  peeled 
from  one  woman's  nose. 

No  pain,  no  gain? 

Half  of  the  anti-ageing  products 
tested  in  this  trial  contained 
alpha-hydroxy  acids  or  fruit 
acids  (AHAs),  which  are  com- 
monly used  in  anti-ageing 
creams  but  have  received  criti- 
cism for  their  potential  to  irritate 
the  skin.  Concerns  have  also 
been  raised  about  whether  AHAs 
may  make  users  more  sensitive  • 
to  sunlight  and  particularly  UV 
radiation. 

However,  as  reported  on  page 
30,  an  independent  scientific 
review  panel  in  the  US  has 
recently  evaluated  AHAs  in  a  two 
year  study  and  has  now  reaf- 
firmed their  safety.  The  panel  has 
also  stated  that  the  two  most 
commonly  used  AHAs  -  glycolic 


and  lactic  acids  -  are  safe  in  j 
retail  products  concentrations 
of  up  to  10  per  cent. 

A  Beiersdorf  spokesman^' 
responsible  for  the  Nivea  Visage 
range,  conunents:  "AHAs  have 
proved  to  be  a  real  breakthrough 
in  skin  care  and  are  definitely 
here  to  stay  due  to  the  visual 
difference  the  consumer  can 
achieve  when  using  an  AHA 
product. 

"However,  the  very  obvious 
benefits  of  vitamins  and^  their . 
understandable  proposition 
make  them  a  formidable  force, 
which  will  ensure  they  join  AHAs 
in  their  increased  positioning  in 
the  skin  care  sector." 

Concerns'  ' 

Amid  the  concerns  about  the  use ' 
of  AHAs  in  skin  care  products, ; 
some  companies  have  switched- 
to  other  anti-ageing  ingredients.  - 
In  an  effort  to  provide  products 
with  a  low  potential  for  skin  irri-; 
taition,  Procter  &  Gamble  has' 
incorporated  beta  hydroxy  tech- , 
nology  into  its  Oil  of  Ulay  Daily  * 


Renewal  range  which  was  intro- 
duced in  the  UK  last  summer. 

P&G  quotes  studies  by  Dr 
Albert  Kligman,  a  top  dermatolo- 
gist in  the  anti-ageing  area, 
which  show  that  salicylic  acid  -  a 
beta  hydroxy  acid  (BHA)  -  pro- 
vides significant  exfoliation  ben- 
efits with  an  extremely  low 
potential  for  skin  irritation. 

The  company  has  developed  a 
formulation  for  its  Oil  of  Ulay 
Daily  Renewal  range  which 
allows  sjdicyUc  acid  to  be  incor^ 
porated  into  a  low  pH  product. 

-P&G  claimis  that  its,  research 
has  shown  that  salicylic  acid  has 
both  facial  appearance  iand  skin 
compatibility  benefits  over  a  typ- 
ical AHA  product  containing  ^y- 
colicjicids.  ; 

It's  worth  noting  that  in  the 
recent  Which?  trial,  no,  sider> 
effects  were  reported  by  users  of  -'- ' 
Oil  of  Ulay  Daily  Renewal  Cream 
which  contains  salicylic  acid. 

Launched  in  the  UK  last 
Autumn,  Almay  Time-Off  Revital- 
izer  Daily  Solution  is  another 
product  which  contains  salicylic 


SKIN  CARE 


French  pharmacies  use  the  skin  care  business  to  attract  people  into  their  shops 


acid.  Deniiatologisi  I)r  Stanley 
Levy,  director  of  medical  affairs 
for  Almay,  says  that  salic-ylic  acid 
is  better  tolerated  than  AHAs 
with  less  irritation  in  a  variety  of 
tests.  He  adds  that  "less  initation 
leads  to  greater  compliance  and 
improved  results". 

Almay 's  newest  anti-ageing 
product  was  developed  at  the 
Revlon  Research  Center  in  Edi- 
son, New  Jersey,  where  scien- 
tists in  the  skin  care  laboratoty 
have  focused  their  attention  in 
recent  years  on  BHAs  to  min- 
imise irritation.  Dr  Patricia  Siuta, 
who  directs  all  global  skin  care 
R&D  for  Revlon  brands  (includ- 
ing Almay),  believes  that  BHAs 
are  successors  to  AHAs. 

Another  new  anti-ageing  prod- 
uct to  be  developed  at  the  centre 
is  Revlon  Age  Defying  Perfor- 
mance Skin  care  with  SPF15 
which  has  already  been  launched 
in  the  US  but  is  not  available  in 
the  UK  until  later  this  year 

The  face  cream  and  lotion  in 
this  range  are  fomiulated  with 
'a  moisturiser-wrapped  hydroxy 
compound  to  repair  visibly  dry 
skin  and  smooth  away  fine  lines'. 
Revlon  claims  results  are  imme- 
diately visible. 

Dr  Siuta  told  C&D:  "The  key  to 
product  development  is  to  make 
sure  the  product  works!  Before  a 
skin  care  product  is  launched  by 
Revlon,  major  clinical  trials  take 
place  with  double  blind  studies, 
mostly  through  third  parties. 
These  are  run  imder  strict  condi- 
tions for  up  to  12  weeks." 

Research  continues 

Dr  Siuta  and  her  team  are  cur- 
rently working  on  improving 
deliveiy  systems  so  that  ingredi- 
ents in  skin  care  products  can  be 
deliver  ed  in  a  more  concentrated 
fonn.  Work  is  being  canied  out 
into  the  antioxidant  vitamins, 
and  particulaily  into  vitamin  C 
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which,  she  believes,  "has  poten- 
tial for  skin  care  products 
although,  to  date,  nobody  has 
shown  that  it  works  clinically". 

James  Leyden,  professor  of 
dermatology  at  the  University  of 
Pennsylvania  School  of  Medi- 
cine, believes  that  the  antioxi- 
dants area  of  vitamin  research 
offers  promise  for  the  future. 

He  explains:  "So-called  reac- 
tive oxygen  molecules  and  free 
radicals  are  increasingly  being 
shown  to  be  of  importance  in 
ageing  and  photo-damage.  The 
skin  contains  an  antioxidant  sys- 
tem but  it  is  clear  that  this  system 
can  be  ovemhelmed.  Many  com- 
panies are  exploring  the  poten- 
tial benefit  of  topically-applied 
antioxidants." 

He  also  believes  that  skin  care 
products  containing  vitamin  A 
derivatives  and  those  containing 
AHAs  can  complement  each 
other  in  a  skin  care  routine  (J&J 
is  known  to  be  working  on  com- 
binations of  the  two  ingredients). 

He  says:  "AHAs  tend  to  have 
more  immediate  benefits  on  skin 
texture,  whereas  retinoids  take 
longer  to  deliver  benefits  but 
tend  to  be  more  effective  for 
improving  pigmentary  changes 
in  skin.  Both  types  of  products 
tend  to  be  excellent  moistiu'isers 
for  the  skin.  Typically,  I  might 
advise  a  patient  to  apply  a  cream 
containing  a  vitamin  A  derivative 
at  night,  and  a  cream  or  lotion 
containing  an  AHA  diuring  the 
day." 

The  most  common  vitamin  A 
derivatives  used  in  non-prescrip- 
tion skin  care  products  are 
retinol  and  retinyl  esters  such  as 
retinyl  palminate  and  retinyl 
linoleate.  The  results  of  formula- 
tions containing  vitamin  A  deriv- 
atives are  very  specific  from  one 
product  to  another:  one  foniiula- 
tion  containing  retinol,  for  exam- 
ple, may  be  highly  effective  for 


reducing  the  signs  of  ageing  in 
skin,  and  another  fomiulation 
with  the  same  active  ingredient 
may  have  little  or  no  effect. 

The  difference  may  be  due,  in 
part,  to  whether  or  not  the  retinol 
is  stable  in  the  fomiulation. 
Retinol  has  been  inlierently 
mistable  in  many  fonnulations 
and  on  the  skin,  so  many  products 
have  been  ineffective.  In  some 
newer  fonnulations,  the  retinol 
has  been  stabilised,  rendering  the 
product  more  effective. 

Jolinson  &  Johnson,  which  has 
retinoic  acid  expertise  in  Pre- 
scription Only  drugs  like 
Retinova,  has  spent  the  last 
decade  developing  ways  to  sta- 
bilise active  vitamin  A. 

Caroline  Van  der  Straaten,  J&J 
marketing  manager'  for  Roc  and 
Neutrogena,  explains:  "Retinol  is 
a  very  delicate  molecule  which 
can  become  inactive  as  soon  as  it 
is  exposed  to  UV  light  or  air  dur- 
ing the  manufacturing  process. 
To  combat  this,  J&J's  retinol 
products  are  now  manufactured 
under  highly  controlled  condi- 
tions, packaged  in  an  aluminium 
tube  for  protection." 

She  comments:  "Retinol  is  not 
the  same  as  Retinova,  which  is 
classified  as  a  Prescription  Only 
drug  because  it  is  able  to  modify 
the  structure  of  the  skin  for  ben- 
eficial phamiacological  effects 
on  photo-damaged  skin. 

"Retinova  should  only  be  used 
mider  medical  supei'vision 
because  it  can  irritate  and  photo 
sensitise  the  skin.  The  key  differ- 
ence is  that  retinol  is  not  penna- 
nent  or  deep  seated  -  it  doesn't 
physiologically  alter  the  struc- 
ture of  the  skin  like  a  drug." 

Crack  down  on  claims 

The  marketing  position  for  the 
Roc  Retinol  Actif  Pur  range  is 
that  it's  'a  cosmetic  anti-wiinkle 
cream  which  offers  visible  and 


Neutrogena  UV  Ageing  Repair 
Treatment  is  a  retinol  cream 
which  is  marketed  by  Johnson  & 
Johnson  to  help  correct 
premature  ageing  caused  by 
exposure  to  UV  sunlight 

lasting  results'.  J&J  was  cracked 
down  on  recently  by  the  Adver- 
tising Standards  Authority  (ASA) 
for  advertisements  which 
claimed  that  Roc  products  'visi- 
bly reduce  wrinkles  in  12  weeks'. 

Manufacturers  can't  make  a 
claim  like  'reduces  wrinkles' 
unless  a  product  is  a  licensed 
drug.  J&J  has  not  been  alone  in 
making  such  claims  -  Cosmetique 
Active  recently  had  to  assure  the 
ASA  that  it  would  not  continue 
advertising  its  claim  that  Vichy 
Liftactiv  is  'the  first  anti-wrinkle 
treatment  with  aminokine  to  act 
on  deeper  wrinkles  and  reduce 
them  in  one  month'. 

These  claims  were  made  in 
press  advertising  and  not  in  TV 
commercials.  Any  claim  made  on 
TV  in  this  comitry  has  to  be  vet- 
ted by  British  Advertising  Clear- 
ance for  Commercials  (BACC) 
which  rigorously  evaluates  all 
the  nranufacturers'  clinical  evi- 
dence. This  means  that  certain 
product  claims  which  are  made 
on  TV  in  the  US,  for  example,  are 
not  allowed  to  be  made  in  com- 
mercials on  our  T\^  screens. 

Latest  technological  develop- 
ments at  Cosmetique  Active  have 
included  what  the  company 
describes  as  "the  refinement  of 
AHAs"  as  used  in  Vichy's  new 
Lumiactiv  which  was  introduced 
in  the  New  Year.  A  Vichy 
spokesperson  told  C&D:  "AHAs 
may  irritate  some  people's  skin, 
therefore  those  with  a  sensitive 
skin  should  choose  a  product 
with  a  low  dosage,  such  as  Lmni- 
activ,  and  do  a  patch  test  first." 

Lumiactiv  is  also  formulated 
with  three  different  filters  to  pro- 
vide UVAAJVB  protection.  Der- 
matologists have  discovered  that 
LIV  rays,   emitted   every  day  )f, 
throughout  the  year  even  when  it  h 
is   overcast   and    cloudy,    are ! 
responsible  for  over  two  thirds  ' 
of  skin  ageing.  |  j 
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Face  facts 

'  The  £135  million  facial  moisturiser  sector  of  the  UK  skin  care 
market  grew  by  8  per  cent  last  year  (TN  AGB  Superpanel,  Nov  1997) 

The  main  growth  in  facial  moisturisers  has  been  in  premium  priced 
anti-ageing  or  anti-wrinkle  cream  which  is  targeted  at  women  aged 
over  35  (Datamonitor) 

Only  3  per  cent  of  women  in  the  UK  use  a  specific  anti-ageing 
product  in  comparison  to  10  per  cent  in  France  (TN  AGB  European 
Toiletries  &  Cosmetics  Database) 

>  Over  2  million  women  in  the  UK  pick  a  skin  care  product,  which  is 
not  necessarily  an  anti-ageing  product,  and  use  it  specifically  to  'slow 
the  signs  of  ageing'  (TN  AGB  European  Toiletries  &  Cosmetics 
Database) 

)  Usage  of  anti-ageing  products  across  the  UK,  France,  Germany, 
Italy  and  Spain  peaks  at  10  per  cent  of  women  in  the  55-64  age  group 
(TN  AGB  European  Toiletries  &  Cosmetics  Database) 

Top  total  skin  care  brands 

1  Oil  of  Ulay  Beauty  Fluid 

2  Plenitude  Moisturiser 

3  Nivea  Visage 

4  Boots  Beauty  Moisturiser 

5  Synergie  Daily  Moisturiser 

6  Simple  Moisturiser 

7  Superdrug  Moisturiser 

8  Oil  of  Uiay  Complex 

9  Synergie  Vitamin  Radiance  Moisturiser 

10  Ponds  Basic  Moisturiser 

Source:  TN  AGB  Superpanel  data  for  chemists  and  drugstores  (including  Boots  and 
Superdrug)  November  1997 


Yves  le  Cone,  a  (Icrmaloiogist 
at  Ai'gpiitruil  (kMiorai  Hospital  in 
France,  points  oul:  "There  is  evi- 
dence implicating  UVA  irradia- 
tion in  the  development  of 
actinic  ageing  ( dermaf  itis  solans, 
dennaloheliosis  or  photo-age- 
ing) as  well  as  the  capacity  of 
UVA  to  indnce  epitheliomas  and 
even  melanomas." 

Repeated  exposure  to  UVA 
rays,  even  in  small  doses,  can 
provoke  changes  in  the  epider- 
mis and  progressively  damage 
the  structure  of  the  skin.  On  the 
surface,  the  skin  can  look  rough 
and  dull,  while  deeper  down  elas- 
ticity reduces  and  fine  lines  and 
wr  inkles  appear 

Ninety-one  per  cent  of  UK  der- 
matologists recommend  using 
SFP"1.5  to  help  protect  the  skin 
from  daily  incidental  exposiue  to 
harmful  UV  rays  which  cause 
piioto-damage  and  melasma. 
llRT/pill  users,  pregnant  women 
and  menopausal  women  are  par- 
ticularly at  risk  from  melasma 
because  increased  levels  of  cir- 
culating oestrogen  have  been 
linked  to  daylight  sensitivity. 

Pharmacy  factor 

Boots  is  the  top  retailer  of  facial 
skin  care  products,  followed  by 
Superdmg  and  Tesco  (TN  AGB 
Supeqjanel),  yet  research  shows 
that  women  pinpoint  phaniiacies 
as  being  an  ideal  jjlace  to  buy 
anti-ageing  creams.  Johnson  & 
Johnson's  consumer  groups 
show  this  is  partly  due  to  the 
knowledgeable  ad\ice  on  offer 
and  also  because  of  the  complete 
lack  of  product  bias. 

Caroline  Van  der  Straaten  at 
J&J  comments:  "consumers  are 
ye\y  sceptical  about  anti-ageing 


product  claims  but  feel  reassured 
by  the  pharmacist  whose  advic  e 
they  trust".  She  suggests  that  UK 
phannacies  should  look  to 
France  where  the  phanuacy  busi- 
ness has  a  third  of  tiie  skin  caic 
market.  0 

"French  pharmac  ies  are  veiy 
selective  about  what  they  stock 
and  use  the  skin  care  business  to 
attract  people  into  their  shops. 
They  merchandise  skin  care 
products  in  a  very  clean,  crisp 
and  white  environment  without  a 
lot  of  clutter  and  concentrate  on 
certain  brands  which  support 
them. 

"UK  pharmacies  need  to  be 
cluite  selective  and  can  distin- 
guish their  shoiis  from  grocery 
multiples  by  taking  achantage  of 
specific  phannacy  promotions 
offered  by  company  representa- 
tives," she  says. 

One  thing  is  for  certain,  anti- 
ageing  products  which  are  able 
to  deliver  noticeable  results 
without  irritation  as  well  as 
offering  protection  against  dam- 
aging UV  rays  are  likely  to  be 
best  sellers  in  the  pharmacy. 
And,  the  realisation  that  rays 
are  responsible  for  two  thirds  of 
skin  ageing  could  be  just  the  trig- 
ger for  male  customers  to  start 
taking  facial  skin  care  seriously 
at  long  last. 

A  leading  dermatologist 
recently  remarked  that  the  most 
efficient  way  of  deliv  ering  sun 
care  protection  would  be 
through  a  pill  because  people 
don't  apply  products  properly. 
It's  likely  to  be  well  into  the  next 
centuiy  before  such  a  pill  is  per- 
fected. Nevertheless,  it's  food 
for  thought  for  tomorrow's 
pharmacy. 


Quiet  Life 


To  relieve  periods  of 
f      WORRY,  IRRITABILITY, 
!     STRESSES  and  STRAINS. 
j    Promotes  NATURAL  SLEEP 
A  traditional  herbal  remedy 


Here's  a  great  new  opportunity  to  cash  in  on  one 
of  the  nation's  most  successful  heitial  stress  remedies. 
There's  £200,000  being  put  behind  the  Lanes  Quiet  Life 
"GET  AWAY  FROM  IT  ALL'  campaign,  in  an  impactful 
four  month  advertising  burst. 
Life  for  pharmacists  will  never 
be  quiet  again! 
Stock  up  now  through  the 
La'^es  Sale:  Force 


Ouiet  Lip 


Oiiiel  Life 


01452  507458 

or  your  local  wholesaler 


Always  read  the  label 


SCIENCE  FROM  NATURE 
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SKIN  CARE 


Recent  legislation  affecting 
cosmetics  and  toiletries 
requires  these  products  to 
carry  a  list  of  ingredients 
in  descending  order  of 
concentration  down  to  1  per 
cent,  below  which  level  they  may 
appear  at  random. 

Ally  claim  for  effect  must  now 
be  supi  )orted  by  proof  of  efficacy 
which  has  to  be  made  available 
by  the  company  marketing  the 
product  to  a  Trading  Standards 
Officer  on  demand. 

Despite  the  need  for  proof, 
there  has  been  a  dramatic  inc- 
rease in  the  numbers  of  products 
claiming  to  lessen  wrinkles  and 
delay  the  visible  signs  of  ageing. 

The  ageing  of  skin  is  a  slow 
and  complicated  process  which 
is  affected  by  honnonal  changes, 
environmental  factors,  health 
and  diet.  Until  recently,  cosmet- 
ics could  only  hide  these  effects 
or  delay  their  appearance  but 
now  many  claim  to  reverse  the 
process.  Are  they  ignoring  legis- 
lation or  are  they  effective? 

The  areas  of  skin  which  are 
visibly  affected  by  age  are  the 
hands,  the  face  and  the  throat 
area.  They  show  a  lack  of  bloom, 
increasing  dryness,  the  develop- 
ment of  fine  lines  and  wrinkles 
and  quite  frequently,  areas  of 
hyijerjjigmentation  such  as 
brown  spots.  There  is  also  a  loss 
of  elasticity  and  resilience. 

Solar  radiation,  in  particular 
the  ultra  violet  part  of  the  spec- 
tnmi,  is  the  single  worst  cause  of 
skin  damage.  It  is  divided  into 
UVA,  UVB  and  UVC,  popiUarised 
as  meaning  UV-Ageing,  UV-Buni- 
ing  and  UV-Cancer  promoting. 
The  ozone  layer  prevents  UVC 
reaching  the  earth;  ITVB  is  filtered 
out  by  clothing  and  sun  tan  prod- 
ucts; and  UVA  promotes  sim  tan- 
nmg  wliich,  vuitil  recently,  was 
perceived  as  healthy. 

However,  it  has  now  been 
realised  that  UVA  is  almost  as 
hamiful  to  the  skin  as  UVB,  and 
anti-ageing  products  should  pro- 
tect the  skin  from  both  types. 
There  are  sun  tan  products  with 
SPF  factors  of  25  and  above, 
which  encourage  users  to  stay  in 
the  sun  and  thus  expose  their 
skin  for  longer  periods  to  damag- 
ing UVA  radiation. 

So,  the  first  step  in  anti-ageing 
is  a  product  offering  both  UVA 
and  UVB  jMotection;  it  should 
have  an  SPF6  or  more  for  every- 
day use  with  light  sun  exposure, 
rising  to  \5+  for  more  frequent 
exposure. 

The  ingredient  listing  should 
include  both  UVA  and  UVB  filters 
and  titanium  dioxide  and  zinc- 
oxide  are  preferred  for  their 
proven  safety  and  broad  spec- 
trum protection. 

Effective  ingredients 

Moisturising  the  skin  is  essential 
and  there  are  many  good  and 
proven  moisturising  i)iodiicts  to 


Can  skin  creams 
really  turn  the 
clock  back? 

John  Woodruff,  a  consultant  cosmetic  chemist 
specialising  in  formulation,  evaluates  the  efficacy  of 
ingredients  used  in  latest  anti-ageing  skin  care 
products 


choose  from.  Consmners  usually 
find  one  which  suits  them  long 
before  their  skin  is  visibly  ageing. 

Particularly  effective  ingredi- 
ents introduced  over  the  last 
decade  are  sodium  hyaluronate 
and  hyaluronic  acid,  wheat  germ 
proteins,  vitamin  A  and  various 
sugar-based  materials. 

Many  other  materials  with  a 
longer  history  of  use  have  estab- 
lished themselves  as  important 
constituents  provided  they  are 
present  at  a  useful  concentration. 
These  include  sodium  PCA,  colla- 
gen and  elastin,  aloe  vera  (Aloe 
barbadensis),  vitamin  E  (toco- 
pheryl  or  tocopheryl  acetate), 
various  sources  of  gamma- 
linolenic  acid  including  borage 
seed  oil  (Borago  officinalis), 
evening  primrose  oO  (Oenothera 
biennis)  and  blackcurrant  oU 

Continued  on  P30  ► 
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A  healthy  interest  in  skin 


Skin  disease  is  becoming 
increasingly  common  in  the  UK, 
affecting  up  to  33  per  cent  of  the 
population  at  any  one  time.  It 
now  accounts  for  10  per  cent  of 
the  average  GP's  workload  and 
one  sixth  of  all  prescriptions. 

Eczema,  like  asthma,  is  on  the 
increase  -  particularly  among 
young  children.  Skin  cancer 
increased  by  90  per  cent  between 
1974-89  and  is  still  climbing.  Leg 
ulcers  are  also  more  prevalent 
among  the  elderly. 

Severe  cases  of  some  skin 
diseases,  such  as  herpes  and 
skin  cancer,  make  early 
diagnosis  vital. 

However,  many  GPs  and 
nurses  do  not  receive  any 
training  in  this  area,  according  to 
the  Skin  Care  Campaign,  an 
alliance  of  organisations  with  an 
interest  in  skin  health. 

"The  lack  of  adequate  training 
also  extends  to  pharmacists  who 
have  the  potential  to  make  a 
significant  contribution  to  the 
treatment  of  patients  with  skin 
disorders,"  says  a  spokesperson 
for  the  Campaign.  "It 
demonstrates  the  low  priority 
attached  to  dermatology  within 
the  National  Health  Service," 

Bruce  George,  MP  for  Walsall 


South  and  chairman  of  the  All 
Party  Parliamentary  Group  on 
Skin,  says:  "It  seems  clearthat 
something  must  be  done  as  an 
increase  in  the  prevalence  of  skin 
conditions  combined  with  raised 
patient  awareness  is  putting  an 
intolerable  strain  on  existing  and 
often  depleted  resources  at  both 
primary  and 
secondary  care 
levels. 

"Skin  disease  is  an 
area  where  great 
improvements  could 
be  secured  with  very 
little,  if  any,  extra 
resources,  simply  by 
making  better  use  of 
what  is  already  there. 

"We  have  a 
responsibility  to 
patients  to  secure  the 
best  possible 
treatment  for  skin 
disorders  and  I  am 
therefore  pledging  a 
commitment  on 
behalf  ofthe  APPG  to 
use  the  variety  of 
parliamentary  levers 
at  our  disposal  to 
raise  the  profile  of 
skin  diseases,"  he 
adds. 


Skin  information  days 

One  ofthe  first  initiatives  to  be 
launched  by  the  Skin  Care 
Campaign  (SCO  is  a  series  of 
free  Skin  Information  Days, 
which  target  health  professionals 
and  the  general  public  wishing  to 
learn  more  about  skin  disorders. 


The  days  offer  seminar 
programmes  with  leading 
dermatological  experts  who 
address  the  issues  and 
treatments  surrounding  common 
skin  conditions. 

Skin  Information  Days  are 
planned  on  the  following  dates; 
March  7  Peterborough 
April  24  Bristol 
June  27  Glasgow 
Octobers  Brighton 
November  14  Liverpool 
Contact  Gwen  Banford  (SCO,  tel: 
0171  388  4097  extZIO. 


Eczema  is  on  the  increase  -  particularly  among  young  children.  (Photograph 
courtesy  ofthe  National  Eczema  Society) 


problem  earwax. 
plus  Significantly  reduces  the  need  for  syringing. 
plus  Relieves  inflammation,  providing  fast  relief 


from  irritation  and  earache. 


Abbreviated  Product  Information:  Presentofion:  Ear  drops  confainmg  Choline  Salicylate  {50%  Soluhon)  A2-22%  w/v  and  Glycerol  BP 

1  2.62^:.  w/v.  Indications:  For  the  symptomatic  relief  of  eoroche  in  acute  and  chronic  otitis  media  and  extemoi.  Softening  oFeor\vax  as  an  ^^^^ 

aid  to  earwox  removal  Legal  Category:  P  Product  Licence  Holder  Selon  Healthcore  Group  pic,  Tubiton  House,  Oldham,  OLl  3HS.  Earex  Healthcare  GfOUp  pIC 

IS  a  Trade  Marie  of  Seton  Further  information  is  available  from  the  Licence  Holder.  Ecjre..  ,s  a  Traa'e  Mar",  cf  Seton 
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Have  you  seen 


7 

n 

You  may  be  surprised  at  how  we've 
grown!  If  you  have  access  to  the  Inter- 
net, then  Chemist  &  Druggists  own 
World  Wide  Web  pages  should  be  top 
of  your  bookmark  list.  You'll  find  us  at: 

http://www.dotpharmacy.co.uk 
If  you  feel  you  need  a  reason  to  visit  our 
electronic  magazine,  here's  a  dozen: 

•  Every  week,  the  top  news  stories  in  C&D 
appear  on  our  site  BEFORE  the  postman 
delivers  your  magazine 

•  If  the  news  happens  after  C&D  has  gone  to 
press,  the  story  is  on  dotpharmacy 

•  We  still  hold  the  major  news  stories  from 
every  issue  of  C&D  in  1997 

•  Looking  for  staff?  We  carry  the  pick  of  the 
classified  ads 

•  E-mail  us  and  your  letter  could  be  pub- 
lished tomorrow! 

•  Pharmacyupdate  training  modules  now 
appear  regularly 

•  Printable  question  forms  are  also  included 

•  Newcomers  will  find  a  two-part 
introduction  to  the  Internet 

•  The  latest  dates  and  venues  for  exhibitions 
and  conferences  can  be  found  here 

•  There  are  links  to  other  WWW  sites  of 
interest  to  pharmacists 

9  Quarterly  Business  Trend  Survey  figures 
are  a  new  feature 

•  Features  include  "2000.  the  computer 
nightmare' 

You  can  e-mail  us  at 

chemdrug@dotpharmacy.com 


■4  Continued  from  P28 

(Ribes  nig  nun)  are  well  known. 

A  major  cause  of  skin  cell  dam- 
age is  cytotoxic  free  radicals, 
released  within  the  demiis  by  the 
action  of  simlight.  So-called  free 
radical  scavengers  are  antioxi- 
dants wliich  ai  e  preferentially  oxi- 
dised and  remove  the  free  radi- 
cals. Vitanun  E  and  vitamin  C 
(ascorbic  acid)  are  the  best 
known  of  the  natm  al  antioxidants. 

Almost  all  oils  have  an  emol- 
lient skin-softei\ing  action  and 
with  more  than  50  oils  of  veg- 
etable origin  cun'ently  in  use,  plus 
innimierable  esters  and  silicone 
compoimds,  there 
is  no  shortage  of 
products  to  choose 
from. 

Ceramides  reflect 
the  chemical  struc- 
ture of  the  skin's 
own  epidennal  lip- 
ids. It  is  the  loss  of 
these  from  the 
outer  layers  of  skin 
which  is  responsi- 
ble for  much  of  the 
lost  bloom  of 
youth.  Due  to  their 
ready  comjiatibility,  topical  appli- 
cation is  thought  to  be  effective  in 
replenishing  these  lost  oils. 

Liposomes,  nanospheres  and 
chronospheres  are  delivery  sys- 
tems designed  to  take  ingredi- 
ents deeper  into  the  epidermal 
layers  and  to  release  their  con- 
tents with  time.  Any  mechanism 
which  causes  the  effective  ingre- 
dients to  remain  in  direct  con- 
tact with  the  skin  for  longer 
periods  is  likely  to  improve  their 
performance. 

Cleansing  becomes  progres- 
sively more  important  as  skin 
ages  -  no  longer  is  soap  and 
water  or  a  mild  cleanser  suffi- 
c-ienl.  Somehow,  the  lipids  which 
bind  the  outennost  epidermal 
layers  together'  have  to  be  dis- 
rirpted.  This  is  where  exfoliants 
are  important.  They  vary  from  a 
rough  face  flannel  to  exfoliating 
gloves  and  cleansing  scrubs  con- 
taining mild  abrasives,  but  the 
irrgredients  which  have  gained 
prominence  in  the  "90s  are  the 
alpha  hydroxy  acids  or  AHAs. 

Often  labelled  'fnrit  acids'  in 
the  label  text,  AHAs  are  seen  as 
lactic,  citric,  glycolic,  malic  and 
salicylic  acid  in  the  ingredient 
listing.  In  fact,  salicylic  acid  is 
actually  a  beta  hydrox'y  acid. 
They  may  also  appear  as  their 
salts  and  esters. 

How  safe  are  AHAs? 

liecause  of  the  acidity  of  AHAs 
and  the  depth  to  which  they  are 
able  to  penetrate  the  skin,  there 
has  been  nruch  concern  about 
their  use  in  cosmetic  products.  It 
was  considered  that  by  removing 
part  of  the  deniial  layer,  natural 
jirotection  against  environmen- 
tal factors  would  be  reduced  and 


there  could  be  increased  sensiti\  - 
ity  to  sunlight. 

However,  in  December  1997 
the  US  Cosmetics,  Toiletries  and 
Fragrance  Association  (CTFA ) 
stated  that  after  two  years  of 
thorough  study  and  evaluation, 
the  Cosmetic  Ingredient  Review 
(CIR),  an  independeiU  scientific- 
review  panel,  had  unanimously 
reaffirmed  the  safety  of  AHAs. 

Aiinouncing  its  decision,  CIR 
stated  that  glycolic  and  lactic 
acids  -  the  two  most  commonl,\ 
used  AHAs,  are  safe  in  retail 
products  at  concentrations  ol 
up  to  ten  per  cent.  As  part  ol 
its  evaluation,  CIR  reviewed  the 
use  of  AHAs  and  sun 
sensitivity  and 
found  that  the  dala 
presented  to  the 
panel  did  not  indi- 
cate a  sigrrificant 
increase. 

Dr  James  Leyden, 
a  University  of 
Pennsylvania  der- 
matologist, says:  "I 
don't  think  whether 
a  person  is  using 
AHAs  significant  1\ 
changes  the  ad\ice 
we  shoirld  give  in  terms  of  sun- 
screens. AHAs  and  smiscreens 
can  easily  be  used  together  and 
we  shoirld  continue  to  recom- 
mend sunscreens  as  part  of  an 
overall  management  to  sun  expo- 
sure. 

"I  think  AHAs  have  been  a 
nrajor-  advance  in  the  cosmetic 
industry.  They  clear  ly  improve  the 
appearance  of  skin.  Consumers 
can  see  it  and  I  recommend  them 
on  a  daily  basis  to  patients." 

It  is  widely  accepted  that 
AHAs,  when  used  in  moisturisers 
or  other  skin  care  products, 
improve  the  appearance  of  the 
skin  and  help  reduce  the  signs  of 
ageing.  Ed  Kavanairgh,  president 
of  CTFA,  comments:  "These  are 
effective  products  that  are 
extremely  popirlar  with  con- 
sumers because  they  help  keep 
skin  looking  youtMirl  and 
vibrarrt." 

Hyi^erpigmentation  may  be 
more  obvious  than  wrinkles  - 
such  brown  spots  are  the  result 
of  sun  exposure  and  are  difficult 
to  remove.  AHAs  are  moderately 
effective  and  skin  bleaching 
agents  also  help  but  most  are 
harmed  for  cosmetic  use  well 
below  the  level  at  which  they  are 
effective. 

Kqjic  acid  and  some  enzynres, 
in  particular  superoxide  dismu- 
tase  and  its  zinc  salt,  are  used , 
and,  when  combined  with  AHAs 
and  corrtinual  suri  protection, 
some  inrprovement  is  seen. 

So,  perhaps  anti-ageing  creams  j 
ar  e  no  longer  just  'hope  in  a  bot-  i 
tie'.  To  work,  they  can  only  be 
part  of  a  regime  of  sim  protection, ' 
thorough  cleansing  and  good  | 
moisturising.  And,  as  always,  pre- 1 
vention  is  better  than  cure!  ! 


I I  think  AHAs 
have  been  a 
major  advance 
in  the  cosmetic 
industry 
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tilJaNESSNEWS 


Knoll  to  shed  150  UK  jobs 


Kiioll  Pharmacciilicals  is  shed- 
ding up  to  150  jdlis  ;il  lis  liccsiDii 
and  Cranilinglon  phinls,  IoIIkw 
ing  a  I'osti  uctuic 

The  company  says  ils  Bccslon 
alant  in  Notlingiiani  will  hear 
most  (jf  tiic  iossi's.  Furl  her' 
redundancic's  aic  expcclcd  al  ils 
research,  developnicnt  and  sup- 
:)orl  divisions,  wiiicii  aic  also 
undergoing  i)usiiu'ss  reviews 
■italT  will  he  told  al)oul  tlie  scale 
3f  cuts  l)y  tlie  end  ol'  Sepleinl)er. 

Last,  week,  the  company  began 
negotiating  with  unions  -  Ihe 
Vlaiuil'acturing,  Science  and 
Finance  Union,  I'SDAW  and  I  lie 


Ainalgamale(l  i'lngineering  and 
lOleelncal  1  inon  -  ovct  Ihe  ciu- 
renl  (  Ills, 

All  ( 'olucll,  KiKill  (ipeialioiis 
direcloi,  says  Ihe  coiiipaiiy 
regicts  ha\'lng  lo  make  Ihe 
redundancit's.  "Ilowevei.  diiiiiig 
Ihe  course  of  our  hiisiiiess 
review,  il  hecaiiic  ck'ar  lhal  we 
must  sti'eaniliin'  our  hiisiiiess 
|)iocess  in  order  to  reniain  com- 
petitive. As  a  result,  we  will  cre- 
ate a  strong  I'uture  for  our  busi- 
ness," he  says. 

Peter  Wakel'ord,  Ihe  com- 
pany's managing  director  adds: 
"Internalional  comi)etition,  pres- 


siiri'  on  margins  and  Ihe  hii;h 
cosis  and  risks  asso(  laled  willi 
the  de\ el(  )piiieiil  ol  new  drugs 
mean  lhal  every  pliai'liiaceul  icals 
liiismess  has  lo  locus  on  areas  ol 
experlise.  Knoll  m  Ihe  I  K  isslriv- 
ing  lo  make  Nollinghani  Ihe 
locus  ol  inleriialional  research 
inio  oiK'sily." 

Knoll  will  consider  voliiiilary 
redundancies  aiul  is  olTerinu  Ihe 
su|ii)orl  ol' ()ul|)lacemenl  consiil- 
lanls  Sanders  and  Sidney,  lo  help 
Ihe  ledimdanl  workeis. 

The  Knoll  porll'oho  includes 
Tarka,  Ihe  first  A('K  inhihitorand 
calcium  antagonist  conihinal ion. 


Bis'  shares  plummet 

l5i(icomi)alihles  InU'rnational  lost 
nearly  half  of  its  stock  market 
value  when  it  announced  that 
Alislair  Taylor,  its  president  and 
:"hief  executive  officer,  was  leav- 
ing inimedialely. 

Mr  Taylor  was  asked  to  step 
clown  after  the  company 
reviewed  its  progress  on  market- 
ing and  selling  of  its  ])hosi)horyl- 
rholine  coating-hased  (PC)  tech- 
nology and  products. 

The  news  sent  BI's  shares 
plummeting  42.7  i)er  cent  to  215p, 
and  suggests  the  c  ompany  faces  a 
year  eveiy  bit  as  tough  as  the  last 
one.  Last  September,  BI's  shares 
topped  1,1 77p,  but  they  dived  to 
592. 5p  after  Johnson  &  Johnson 
refused  to  license  its  PC-coatings. 

Wliile  Bl  is  still  negotiating  with 
potential  new  iiailners,  its  cash 
reseiws  are  gradually  dwindling. 
The  company  may  haw  to  seek 
more  funds  from  shar(>holders  if 
it  cannot  seal  any  deals  for  a 
while. 

In  December  it  warned  that  its 
second-half  losses  could  exceed 
the  ^11.4  million  it  reported  for 
the  six  naonths  to  Jime. 

While  it  is  looking  for  a  new 
chief  executive,  BI's  board  has 
formed  a  management  committee 
to  take  over  Mr  Taylor's  duties. 

GlaxoSmithkline  may 
divest  brands 

Regulators  may  force  (ilaxo  Well- 
pome  and  Smithkline  Beecham  to 
pell  some  major  drugs  before  they 
ipprove  the  ^101)  billion  merger. 

Attention  will  focus  on  thera- 
leutic  ai-eas  where  the  merged 
impany  will  dominate.  These 
nclude  the  market  for  heipes 
reatment,  where  GW  provides 
'o\irax  and  "Valtrex,  which 
espectively  notched  up  sales  of 
'MS  million  and  ^3(3m  for  the  six 
nonths  to  June  :^0.  SB's  Fannir, 
neanwhile,  had  sales  worth  istiGni 
n  m)6. 


Alliance  Unichem  buys 
11  pharmacies  for  S4m 


Alliance  liuchem  (AC)  has 
actiuired  11  community  pharma- 
cies for  i!4.4()  million  -  its  Moss 
chain  now  has  525  outlets. 

The  businesses  are:  Blooms 
Chemists  (Northern ),  which  has 
seven  outlets  in  the  Leeds  area; 
Eric  Wright  (Holdings)  with  two 
phamiacies      in  Edinburgh: 


Arrowe  Pharmacy  in  Wirral;  and 
St  Thomas  Pharmacy  in  Lyniing- 
ton,  Hampshire. 

AC  is  jiaying  a  mixl iire  ( )f  cash 
amounting  to  ir24(), ()()(),  and  new 
ordinaiy  shares,  for'  the  pharma- 
cit^s.  The  combined  turnover  of 
the  11  businesses  w;isS7. 18  mil- 
lion last  year. 


Intercare  Group  acquires 
Freeman  Pharmaceuticals 


The  Inlercarc  (iroup  has 
acquired  Freeman  Phannaceuti- 
cals,  the  Harrogate-based 
generic  and  parallel  import 
wholesaler,  for  S3. 375  million. 

Intercare  already  owns 
Impharm  Nationwide,  a  Bolt  on- 
based  drug  wholesaler.  Both 
Freeman  and  Impharm  remain 
'stand-alone'  companies.  Free- 
man retains  Philip  Walker,  its 
managing  director,  and  the  resi 
of  its  staff. 

Freeman's  annual  lurno\er  is 
about  S20m  and,  in  Ihe  year  to 
December,  its  ojierating  jirofil 


was  S8()(),(K)().  Its  net  assets  art- 
worth  about  S40(), ()()(). 

David  Scorah,  Impharm 's  man- 
aging director,  says  l)oth  whole- 
salers will  benefit  from  the  move. 
"The  combined  buying  power  of 
two  companies  will  enhance 
l)harmaceulical  sales  of  the 
enlarged  ])haniiaceutical  divi- 
sion in  Ihe  CK,"  he  says. 

Impharm  will  be  moving  lo  a 
new,  ])uri)ose-built  19,000  si]  ft 
warehouse  in  Bolton  between 
March  2(1  and  22.  The  new 
premises  could  also  be  used  by 
FriH'man. 


Pharmacy  sales  slowdown 

Pharmacies'  sales  growth 
between  December  and  January 
have  slowed  down,  reports  the 
Confederation  of  British 
Industry's  distributive  trades 
survey.  A  balance  of  31  per  cent 
of  pharmacies  say  sales  were  up 
last  month,  whereas  every 
pharmacist  said  sales  were  up  in 
January  1997. 

CDs  join  Vantage  report 

AAH  Pharmaceuticals  has  added 
a  section  on  Controlled  Drugs  to 
Vantage's  monthly  management 
report,  following  requests  from 
members.  The  CDs  purchased  in  a 
month  are  listed  in  alphabetical 
order  at  the  back  of  the  report. 
AAH  has  also  introduced  20  sub- 
group categories,  including  oral 
analgesics,  to  the  Vantage  CM 
front-shop  management  system. 
The  categories  will  help  break 
down  members'  stock  sheets  and 
should  make  an  analysis  of  the 
programme  more  efficient. 

Free  anti-crime  guide 

Pharmacists  in  Scotland  can 
apply  for  a  guide  on  personal 
safety  at  work.  The  guide, 
prepared  by  the  Scottish 
Business  Crime  Centre,  identifies 
where  the  risks  lie  for  retail 
employees  and  bow  these  risks 
can  be  overcome.  For  a  free  copy, 
telephone  the  Scottish  Business 
Crime  Centre,  01 786  447441. 

Weldricks  buys  pharmacy 

Weldricks  Pharmacy  has 
acquired  its  29th  pharmacy  - 
Cantley  Pharmacy  in  Doncaster. 

Astra  sues  for  $15m 

Astra  US  has  sued  Lars  Bildman, 
its  former  president,  for  S15m.  The 
company  alleges  that  Mr  Bildman 
used  S2.3m  of  its  funds  to  pay  for 
work  on  three  homes  be  once 
owned.  Astra  is  also  claiming 
back  company  money,  used  by  Mr 
Bildman  to  pay  for  prostitutes  and 
personal  holidays.  Astra  US  has 
also  set  aside  a  claim  fund  of 
S9.85m  to  cover  claims  of  sexual 
harassment  after  January  1993. 


Shire  results  back  in  black  to  the  tune  ot  £2.5m 


Shire  PharnuK  cuticals  reports  a 
pre-tax  profit  of  S2.5  million  on  a 
turnover  of  S28.6m  for  the  six 
months  to  December. 

The  group's  jieiTomiance  is  a 
vast  imiiro\'ement  on  the  previ- 
ous period  in  1996,  when  it 
recorded  a  pre-tax  loss  of 
S  100,000  on  a  turnover  of  S9.9m. 
Its  turnaround  partly  reflects  last 
autumn's  acquisition  of  Rich- 
wood  Phaniiaceutical  -  re- 
named Shire  Richwood  -  which 


suijplies  and  distributes  (JTCs  m 
the  US,  and  which  has  con- 
tributed a  pre-tax  profit  of  S7.5in 
on  a  timiover  of  S13.5ni. 

Shire's  l^K  sales,  meanwhile, 
rose  71  per  cent  to  S7.4m.  Like- 
for-like  sales  of  products,  exclud- 
ing those  licensed  since  Decem- 
ber 1996,  rose  23  per  cent.  The 
l"K  prescription  market,  in  con- 
trast, grew  by  8  per  cent.  The 
group  remains  the  leader  in  the 
LiK  prescription  calcium  market 


vvilh  a  61.)  per  cent  share  (.if  sales. 

The  grou])  will  divest  seven 
( )TC  brands  in  the  I'K  because  it 
wants  to  concentrate  on  its  five 
key  brands:  Calcichew,  Calcort, 
I  'rispas,  Cyclogest  and  Suprecur. 

It  also  plans  to  sell  its  plant  in 
Indianapolis,  plus  37  produc-ts.  to 
concentrate  on  treatments  for 
central  nenous  systems  disor- 
ders, in  particular  epilepsy  and 
attention  deficit  hyperactivity 
flisorder. 
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BUSINESS  NEWS 


irug  firms  top  UK  profits  league 


COMING  EVENTS 


MONDAY,  FEBRUARY  16 

Bromley  Branch,  RPSGB 

Frognal  C'entre,  Queen  Maty's 
Hospital,  Sicicup,  7pm  lor  8pm. 
'C'lin  ent  treatment  of  diabetes'. 
Harrow  &  Hiiiingdon  Branch, 
RPSGB 

Clinical  Lecture  Theatre,  North- 
wick   Park   Hospital,   7.30  for 
8.10pm.  'Update  on  the  treatment 
of  migraine'. 
NICPPET 

Course  in  Belfast  -  'Emergency 
first  aid'  (i)re-regist  ration 
sludcnis). 

TUESDAY,  FEBRUARY  17 
NICPPET 

Evening  course  in  Belfast  -  'Law 
and  ethics  in  practice'. 
Edinburgh  &  South  East  Scot- 
land group  of  the  Guild  of 
Healthcare  Pharmacists 
Leaimouth  Hotel  in  Edinburgh  at 
7pm  for  7.:J0pm.  'Tlw  Eunjpean 
Association  of  Hospital  Phamia- 
cists'  congress  and  general 
assembly'. 

East  Metropolitan  Branch, 
RPSGB 

Wanstead Libraiy,  Wanstead,  Ell, 
7.30  for  8pm.  'Transcultural 
encounters  of  the  thinking  kind'. 
Bury  &  Rochdale  District 
Branch,  RPSGB 
Joint  meeting  with  Stockport  & 
District  Branch  at  the  Broad 
Oak  Suite  at  Fairfield  General 
Hospital,  7.30pm  for  8pm. 
'Views  on  Supermarket/Multiple 
Pharmacy'. 

Bath  Branch,  RPSGB 

Pratts  Hotel,  Bath,  8i)m.  'Current 
Phaniiaceutical  Problems'. 
Leicestershire  Branch,  RPSGB 
Clinical      Education  Centre, 
Leicester  Royal  Infimiary,  7.30 
for  8pm.  'Who  Prescribes'?' 
WEDNESDAY,  FEBRUARY  18 
NICPPET 

Course  in  Belfast  -  'Therapeutics: 
gastrointestinal  system'. 
Hertford  &  District  Branch, 
RPSGB 

Glaxo  Wellcome,  Ware,  7.30  for 
8pm.  'Pharmacy  and  the  Internet'. 
Joint  Bradford  Branch,  RPSGB 
and  University  Lecture 
Richmond  Building  at  the  Lhiiver- 
sity,  Room  N4,  7.30pm.  'Locuming 
in  the  LJK  and  abroad'. 
THURSDAY,  FEBRUARY  19 
Bedfordshire  Branch,  RPSGB 
Cedar  Room,  Silsoe  College,  8pm. 
'Make-u]j  for  disfigurement  cam- 
oufiage'. 

FRIDAY  FEBRUARY  20 

NICPPET 

Comse  in  Belfast  -  'Law  and 
ethics'  (pre-registration  students). 
NICPPET 

Course  in  Dunmurry  -  '(irouj) 
skills'  workshop. 
SATURDAY  FEBRUARY  21 
Stirling  &  Central  Scottish 
Branch,  RPSGB 
Annual  Celidh  Dinner  Dance  at 
the    Royal    Hotel,  Henderson 
Street,  Bridge  of  Allan,  7.30  for 
8pm,  mitil  12.30am. 


Drug  companies  are  the  l)est 
financial  performers  in  the 
UK,  according  to  Experian, 
which  specialises  in  information 
services. 

Its  latest  'Corj^orate  Health 
Check'  report  says  drug  compa- 
nies' return  on  capital,  during  the 
third  quarter  of  last  year,  rose 
just  under  four  percentage  points 
to  47.07  |jei'  cent  (compared  with 
that  of  the  second  quarter). 

This  was  the  drug  sector's 
highest  figure  for  a  decade  and 
was  more  than  twice  as  high 
as  its  nearest  industrial  rival  - 
miscellaneous  sei"vices.  The 
national     average     for  all 


companies  was  13.19  per  cent. 

Dnig  companies'  pre-tax  mar- 
gins rose  about  three  percentage 
points  to  26.81  per  cent  -  nine 
percentage  points  higher  than 
their  nearest  rival  secttjr. 

The  companies'  return  on 
shareholder  funds,  meanwhile, 
stood  at  136.73  per  cent.  This 
was  more  than  six  times  higher 
than  the  national  average  for  all 
companies,  and  twice  that  of  the 
second-placed  sector 

Aiid  their  return  on  assets  - 
26.39  per  cent  -  was  more  than 
three  times  higher  than  the  UK 
average. 

While  the  in  ofitability  of  all  l^K 


companies,  during  the  third  quar- 
ter, hit  the  heights  of  the  late 
1980s,  the  future  looks  less 
promising. 

Interest  rates  are  expected  to 
rise  again  over  the  next  few 
months  and  this,  coupled  with 
skills  shortages,  growing  wages, 
a  reduction  of  output  and  the 
South  East  Asia  repercussions, 
will  create  a  bleak  year. 

'Corporate  Health  Check', 
based  on  the  audited  financial 
results  of  the  largest  1,000  com- 
panies in  the  IIK,  is  available  at  a 
cost  of  £175.  Firrther  details  are 
available  from  Experian,  tel: 
0115  976  8858. 


Medeva  may  buy  products  divested  in  merger 

Medeva  is  prepart'd  to  buy  piod-      pei'  cent  to  iill4  nrillion  (jn  a      The  brand  suflered  in  the  LIS, 


nets  that  the  merged  Smithkline 
Glaxo  might  divest  as  it  "rede- 
fines" its  product  portfolio. 

The  company  says  its  relation- 
shi])  with  the  US  F'ood  tuid  Drug 
Administration  -  most  of  Medeva's 
sak's  are  in  the  US  -  places  it  in  an 
ideal  position  to  make  the  most  of 
bnmds  it  may  accjirire. 

It  admits  competition  for'  the 
drugs  would  be  fierce  and  that  it 
would  only  bid  for  brarrds  that  fit 
its  i)()r11'olio. 

The  rrews  came  as  Medeva 
r  eporied  operating  profits  up  15 


tirrnover  of  S355m  -  up  13  per 
cent  -  for  the  year  to  December 
1997  (at  constant  exchange 
rates).  The  LIK  m^irket  accoimted 
for  1 1  per  cent  of  its  turnover 

US  sales  of  its  biggest  drug, 
nrethylphenidate,  a  treatment  for 
attention  deficit  disorder,  rose  10 
per  cent  to  S  113.5m.  The  drug 
accounts  for  32  per  cent  of 
Medeva's  sales,  but  that  ratio  is 
declining,  mostly  dire  to  generic 
competition. 

lonamin  sales  were  SI 2m  and 
were  described  as  disapiiointing. 


where  fears  about  the  safety  of 
anti-obesity  dmgs  cairsed  their 
prescriptions  to  fall  60  per  cent 
dming  the  second  half  of  last  year. 

Medeva's  respir^atory  sales 
rose  30  per  cent  to  S68m,  while 
its  vaccirre  range  was  up  25  per 
cent  to  S58m.  Other  products' 
sales  grew  20  per  cent  to  S57m. 

The  group  launched  Asmasal 
Clickhaler,  a  dry  powder  inhaler, 
in  the  LIK  late  last  year.  It 
expects  to  launch  the  full  range 
in  the  LIK  and  Europe  over  the 
next  two  years. 


Zacutex  delay  hits  British  Biotech  shares 

British  Biotech's  (BB)  shares  fell      to  wait  for  the  outcome  of  a  large      lamich  of  Zacutex.  Analysts  sug- 


41p  to  92p  after'  it  announced  that 
European  regirlators  had  delayed 
their  decision  on  whether  to 
approve  Zacirtex,  a  treatnrerrt  for 
acute  pancreatitis. 

As  C&D  went  to  press,  shares 
had  eased  up  to  98. 5p. 

The  F^ur  opean  Medicines  Dr^ig 
Evaluation  Agency  (EMEA)  had 
received  the  drirg's  application 
last  Febniar'y,  but  it  has  decided 


LIS  Phase  III  trial  -  involving 
1,500  patients  -  before  it  makes  a 
decision.  Results  of  the  trial  are 
expected  early  next  year 

British  Biotech  expects  to  file  a 
new  drug  application  for  Zacutex 
in  the  LIS,  in  the  first  half  of  1999. 

Last  year,  the  conrparry  set  irp 
sales  subsidiaries  throughout 
Europe  and  appointed  key  senior 
personnel  in  preparation  for  the 


gest  the  drug's  sales  could 
exceeds  180m. 

BB's  stock,  like  that  of  other 
bioteclinolog'y  companies,  has 
sirffered  in  the  piist  two  years. 
Last  October,  it  was  priced  at 
I39p;  in  May  1996,  it  was  320p. 

Investors  are  said  to  be  frus- 
trated by  delays  that  have  pre- 
verrted  t  he  company  launching  a 
sizeable  'blockbuster'  dr'ug. 


Photo-Me  says  strong  pound  has  wiped  i9m  off  potential  turnover 


A  str'ong  pound  h;rs  wiped  S9  nril- 
lion off  the  poterrtial  tirniover  of 
Photo-Me  International  (PMl), 
the  photo  booth  and  mini-lab 
group. 

PMI's  pre  tax  profit  rose  23 
per  cent  to  SI  1.2  million  on  a 
tirrnover  of  S94.9  million  for  the 


six  months  to  October  31. 

If  the  effect  of  sterling  is 
excluded,  the  group's  turnover 
would  have  risen  11  per  cent  to 
S  103.9m  and  its  pre-tax  profit  33 
per  cent  to  S  12.1m. 

New  photographic  mini-labs 
and  sticker'  machines,  says  PMI, 


tax  Ifl 

y  41  ! 

loot 


will  lift  its  second-half  pre 
profits  to  S14.5rn  -  up  nearly 
per  cent  on  the  same  period  last 
year. 

The  Professional  Products 
division  of  PMI  manufactures 
mini-labs  for  pharmacies  and 
other  outlets. 


Peter  Black  profits  up  24  per  cent  to  SlLSm  on  turnover  of  S95.6ni 


Peter  Black's  ( PB )  pre-tax  profits 
rose  24  per  cent  to  SI  1.3  million 
on  a  tur'nover  of  S95.6m  -  up  26.5 
per  cent  -  for  the  six  months  to 
November  29. 

The  company,  whose  interests 
irrcliid(>  the  contract  manufac- 
ture of  health  care  and  beauty 


I)roducts,  says  the  brands  it  pro- 
duces for  Marks  &  Spencer  are 
faring  particularly  well. 

Its  latest  results  do  not  include 
Ferrosan  LIK,  a  vitamin,  minerals 
and  supplements  manufacturer 
that  PB  acquired  hist  December 
for  about  S35m.  The  acquisition 


complements  PB's  own  VMS 
business  and  is  expected  to 
make  a  sizeable  impact  on  its 
perfonnance  this  year. 

PB  says  the  market  for  VMS  | 
l^roducts  in  the  LIK  is  worth) 
about  S330m  and  is  continuing  to  j 
grow.  ! 


32 


CHEMST  &  DRUGGIST  14  FEBRUARY  1998 

I 


Classined 


Appointmcnls  £27  I'.SX '.( '.  +  VAT  miniiiuini  K  1 
General  Classified  125  I'S.C.C.  +  VAT  iiimiimiin  3\2 
Box  Niinihers  £15.(1(1  e.Mia.  Available  on  request. 
Copy  ilale  4pin  Tnesdav  prior  lo  ,SalLiiila\  puhliealion. 
Caneellalion  tieaclline  lOain  I-Viday;  one  week  piioi  lo  mscriion  dalL 
All  eaneellalions  imisi  be  in  writinu.  Contael  l  iona  Cole. 


( 'lien  n  si  and  Druti<;isl  ( (  I  ass  1 1  icd  ).  .Miller  I  leenian  I'l .(  ', 
,So\  eieiL;n  Way.  TonhnilLie.  KenI  I  N')  1  KW 
Tel;  (II7.-52  M1212  Inlernel:  hllp://\vvvvv.dolpliai niaey.eoin/. 
ALL  MAJOR  CKIDI  I  CARDS  ACCIiRII-D 


Aocn 

■ 

SWITCH 

APPOINTMENTS 


Two  motivated,  enthusiastic,  patient-orientated  pharmacists  needed  to 
develop  retail  and  professional  aspects  of  neighbouring  pharmacies  in  the 
Victoria  Parl<  area  of  East  London. 
Excellent  annual  performance  bonus.  Relocation  expenses  given, 
accommodation  arranged.  Salaried  or  self-employed,  experienced  or 
newly  registered  All  welcome. 

Contact  Prashant  Patel 

7-EL;0181  985  1635  (day)  or  0181  985  7329  (eves) 


New  Forest 
HAMPSHIRE 

Personaljle,  cnlliusiastic  pharnidcist 

required  to  manage  one  of  two 
associated  community  pharmacies 
situated  in  this  attractive  part 
of  the  country, 

■  4%  day  working  week 

■  Minimal  paperwork 

■  Rent-free  accommodation 

■  Excellent  salary 

The  pharmacy  serves  a  Forest  village 
with  all  amenities. 
Please  write  to: 

Martin  Atkinson  MRPharmS, 
Sway  Pharmacy,  Station  Road, 
Sway,  Hampshire  S041  6BA. 

For  further  details: 

Tel:  01590  682225 


BIDEFORD 

North  Devon 

For  fully  modernised  town  centre 
pharmacy  with  fully  trained  staff. 
Dispensing  some  7,000  items  per 
month  plus  busy  counter  trade. 
Five  day  week  and  salary  of  £35,000 
p. a.  Hours  9.00  a.m.  -  6.00  p.m. 
Part-time  considered. 
Ring  for  informal  chat. 

Tel:  01271  860047 

(after  7.00  p.m.) 


Wirral 

Energetic  Pharmacist  Manager 
required  to  take  full  control  of 
a  branch  pharmacy.  Newly 
qualified/long-term  Locum 
welcome  to  apply. 

♦  Salary  negotiable 

■*•  Performance-related  bonus 

★  RPSGB  fees  paid 

*  Four  weeks  paid  holiday 

*  5  or  5'/  day  week 
Please  as/c  for  Mr  Lee  on: 
0151  645  3055  (day)  or 

0151  625  0953  (evenings) 
for  further  details. 


SOUTH 
LINCOLNSHIRE 

Pharmacist  Manager  required  for  a  new 

independent  community  Pharmacy 
opening  August  1998  in  a  small  South 
Lincolnshire  town.  Exciting  opportunity 
to  influence  preparation  for  opening 
Successful  applicant  would  be 
responsible  for  all  day-to-day 
management  decisions.  The  position 
attracts  a  good  salary,  with  negotiable 
profit  share.  Some  experience  in 
community  Pharmacy  is  preferable 
Applications  in  writing  with  CV 
to  Mrs  J  Barker,  Sutton  Bridge 
Health  Centre,  Sutton  Bridge, 

Spalding,  Lines  PE12  9SY. 
Closing  date:  3rd  March  1998 


Cleveland 

Pharmacist/Manager 

Required  for  family  owned  suburban 
pharmacy.  Excellent  supporting  staff 
Minimum  paperwork,  salary 
according  to  experience 
Contact  Stephen  Walker 

01642  245859  (day) 
01642  787384  (evening) 


Experienced  full-time 

SALES  ASSISTANT 

For  Kensington 
based  pharmacy. 
Contact: 

0171  727  6350 


SENIOR  STOCKTAKERS 

(PHARMACIES) 

Senior  Stocktakers  required  by  an  expanding  company  specialising 
in  pharmacies  around  the  country  and  now  expanding  into 

other  medical  fields. 
Applicants  must  be  experienced  in  pharmacy  stocktaking  in 
dispensaries  and  hospital  pharmacies.  Applicants  will  be 
required  to  travel  throughout  the  country  and  be  able  to 
work  on  their  own  from  their  home  base. 
Salary  package  CI 8,000  OTE,  a  fully  maintained  company  car. 
Bonus  payment  plus  other  benefits  i.e.  pensions  and  mortgage 
repayment  assistance  are  available  to  the  right  applicant. 
Applications  in  writing  with  phone  contacts  marked 
"Senior  Stocktakers"  to  the  address  below 

STOCKTAKERS  (TRAINEES) 

SALARY  £8,000-£1 0,000  PLUS  BENEFITS 
(WORK  FROM  HOME  BASE) 

4  Stocktakers  required  by  an  expanding  company 
specialising  in  pharmacies. 
Full  training  will  be  given.  Applicants  will  be  required  to 

travel  throughout  the  country. 
Trainees  will  be  required  to  own  their  own  cars,  mileage 
and  insurance  reimbursed.  Long  journeys,  company 
transport  will  be  provided. 
Applicants  must  have  some  knowledge  of  stocktaking  and 
be  keen  to  learn  quickly. 
Applicants  will  be  rewarded  with  bonus  and  after  a  qualifying 
period  would  qualify  for  company  cars. 
Applications  in  writing  with  phone  contacts  to: 
FRANKLANDS,  4th  FLOOR,  MPK  HOUSE, 
233  BELGRAVE  GATE,  LEICESTER  LE1  3HT 
TEL:  0116  251  0777    FAX:  0116  251  3003 


D  A  Y 
LEWIS 


PHARMACY  MANAGERS 

ROEHAMPTON,  ILFORD,  SEVENOAKS  (KENT), 
KENTISH  TOWN,  READING 

Rapidty  expsnding  gmup  seelcs  managers  tO'  !he  above  branches.  Expenence  essendal  (ju/  wi!l  consider,  in  exceplionsl  a 
a  newly  qualilred  Pharmacist-  Eicelleni  package  av3i!3b!e  (dc/uding  merlical  msiirance  and  pension  scheme. 

RELIEF  PHARMACISTS/LOCUMS 

LONDON  AND  SURROUNDING  COUNTIES 

Contact  Raj  Patel:  0836  273806  (mobile) 

In  writing,  with  C.V..  to:  Raj  Patel,  Day  Lewis  Pic.  Bcnsham  House,  3:-l-?40  Bensham  1 
Thornton  Healh,  Surrey  CRT  7EQ  Tel:  0181  681  2:55  Fax:  01 81  691  00-6 


I  on 

!  LEWIS 


Bristol 

Pharmacist  Manager  required  for  a 

growing  small  chain.  Excellent 
supporting  staff  with  a  varied  role 
and  a  chance  for  self-development. 
Salary  package  to  be  negotiated 
Telephone: 

0117  967  3384 

(up  to  10.00  p.m.) 


♦  Dm'L.NsI.NG  TtCHMCIAN 

♦  MtDiCAL  Sales  Assista.m 

Full-  or  parl'time 
I'ri.  \  ious  experience  essential. 
\V  ill  et>ii<ider  tniinee^. 
RiiiL'  Christina  on 

01923  820841 

lhet«ccn  ^'.00  ,,.m.  .mJ  I.iO  r-"i- ' 

Dallas  Group 
NORTHWOOD  HILLS 

Middlesex 
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APPOINTMENTS 


ACCOUNTANCY  SERVICES 


Berkshire 

*  Management  post 

■  Competitive  salary  package 

*  Progressive  profesionai  environment 
'  Part  of  a  lively  and  supportive  team 

If  you  have  a  positive  vision  of  pharmacy  in  the  future  and  want  to  work  with 
excellent  staff  and  professional  colleagues  please  contact  John  Lawes. 


or  ring  0118  966  0541  (day). 


WITNEY 

All  cntluiMastic  Manager  is  requirt'd  tor 

our  branch  pharmacy  m  this 
Oxordshire  market  town.  We  specialise 
in  homeopathic  prodncts  and  aids  tor 
independent  living. 
Please  contact  Adrian  Taylor, 
Philip  Harris  Pharmacies  on 
(11242  226H14  (OtTicc  Hours)  or 
1)1793  71)6767  (Evenings). 


HINCKLEY 

£35k 

Enttiusiastic,  ambitious,  self -motivated, 
full-time  Pharmacist  Manager  or  long- 
term  locum  required  for  a  pleasant 
community  pharmacy, 

■  Newly  qualified  Pharmacist  welcome 

■  Excellent  supporting  staff 

TEL:  01332296800/0850655103 


BRISTOL 

Pharmacist  Manager  required  for 
well  established  branches  with 
excellent  supporting  staff. 
Exceptional  remuneration  package 
to  the  right  candidate. 
Telephone  Mr  Sadiq 
0117  951  0043  or  01 17  935  4075 
or.  alter  8  p.m.,  0117  962  0495 


LOCUM 
PHARMACIST 

Available  Northern 
Ireland/North  West  areas. 
Contact: 
Alexis  Bradley  MPS 
MOB  0411  -  712  -  959 
or  viaV.C.A. 


AGENTS  WANTED 


AGENTS  WANTED 

Established  OTC  company  with  new  product  ranges 
requires  agents  in  all  areas. 

Please  reply  to: 
Box  No.  3540 
Chemist  &  Druggist  Classified 
Miller  Freeman  Professional  Ltd 
Sovereign  Way 
Tonbridge,  KentTN9  IRW 


BUSINESSES  FOR  DISPOSAL 


All  i  a  n  c  e    V  a  1  u  e  r  s 

&  Stocktakers  » 


FIRST  TIME  BUYERS 

If  you  are  seeking  a  business,  we  have  a  wide  selection  of  ideal 
pharmacies  for  sale  In  the  SOUTH  WEST,  HOME  COUNTIES 
and  throughout  the  NORTH. 
For  those  who  have  already  found  a  suitable  business,  we  provide 
a  nationwide  valuation  service  to  safeguard  your  purchase. 
Please  telephone  for  details. 


Pharmacy  Agents  for  all  of  the  UK  &  Ireland 
Tel  (01423)  508172  Fax  (01423)  531S71 


SALES  AND  VALUATIONS 


Allan  Orme 

Pharmacy  Sales  and  Valuations 

Business  Reviews,  Cashflow  and  Profit  &  Loss  Projections 

Wc  have  a  number  ot  shops  for  sale  on  our  books  and  a  number  ofelients 
interested  in  buying.  Il'you  would  like  to  buy  or  sell  a  pharmaey  please  cal 
Allan  Orme  on  1)467  61  1774  to  discuss  your  plans. 
A  C  Orme  BSc  FCMA,  Cornerstones,  Lime  Walk,  Dibden 
Purlieu,  Southampton  8045  4RB 


Overburdened  with  Self-Assessment  requirements! 

An  experienced  Midland-based  Chartered  Certified  Accountant  providing 
timely  service,  with  clear-fee  structure,  is  at  your  service.  For  an  initial  no 
obligation  consultation,  please  contact:  Abraham 

Unit  5  Ryknild,  Four  Oaks,  Sutton  Coldfield  B74  4UP 
Tel:  0121  353  5425  Fax:  0121  353  8652 


ANNOUNCEMENT 


FARILLCx . 

'  f  ACEUTICAL  DISTRIBUTION 


Farillon  wish  to  offer  sincere  apologies  to 
all  of  their  principals  and  customers  for  the 
severe  disruption  to  their  delivery  of  their 
principals  products  since  the  beginning 

of  January.  This  was  due  to  the 
installation  of  a  new  computer  system. 

The  majority  of  the  problems  associated 
with  the  changeover  have  been  addressed 
and  rectified  with  additional  resources 
being  made  available  to  assist.  Farillon 
has  reverted  to  its  normal  weekly 
schedule  deliveries  to  all  customers. 

In  asking  for  the  understanding  of  our 
customers  in  this  situation,  we  should  like 
to  make  it  clear  that  the  failure  in 
deliveries  was  related  to  this  computer 
changeover  and  not  to  the  manufacturer 
being  unable  to  supply. 


BUSINESSES  WANTED 


DAY 

D|" 

LEWIS 


DAY 

Dl" 

LEWIS 


cl-icr>^irs 

Expanding  chain  of  over  30  pharmacies  seeks  to  acquire  pharmacies  in 
excess  of  £400,000  turnover  in  South  East  England  and  East  Angha.  Groups 
or  individual  pharmacies  considered.  FREEHOLD  PURCHASED.  For  a 
quiclc  sale  please  write,  telephone  or  fax  details  in  strictest  confidence  to: 

Kirit  Patel,  Day  Lewis  Pic,  Bensham  House,  324  Bensham  Lane, 
Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0181  689  2255.  Mobile  0860  484999.  Fax:  0181  689  0076 


CONSIDERING  THE  SALE  OF 
YOUR  PHARMACY? 

We  are  actively  purthasiiif;  pharmacies  in  all  areas  with  a  minimum 
turnover  (if  £5(111.000. 

For  a  professional  service  with  confidentialitv  assured,  place  your 
business  in  safe  hands. 

Call  Moss  Chemists  to  discuss  your  situation.  Please  w  rite  or  telephone: 
Chris  Aylward  or  Andrew  Lane,  Moss  Chemists.  Fern  Grove.  Feltham, 
Middlesex  TW14  9BI).  Telephone  0181  890  9333. 

Aromp..nvnflhe  ^Mi.inii'  I  'liKhc'iii  PLC  Group 
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LOCUMS 


LOCUM    MOTOR  INSURANCE 


Locums,  get  cover  for  less 


Motor  insurance  designed  by  pharmacists 
with  locunn  ptiarmacists'  work  in  mind 


Specifically  designed  low 
cost  policies  for 
self-  employed  locum 
pfiarmacists 


Domiciliary  and  residential 
home  visits  PLUS  oxygen  and 
prescription  delivery 
automatically  included  for  all 
policy  holders 

Free  24hr  legal  advisory  service 

Uninsured  loss  recovery 

Free  courtesy  car  while  yours  is 
being  repaired 

Save  an  additional  £15  over 
and  above  any  quote  with  an 
introductory  voucher 


WORKING  FOR  PHARMACY 

THE  PHARMACY 
INSURANCE  AGENCY 

underwritten  by 


SHIEAD 


For  an  immediate  quotation  call  (01 245)  458502  and  asl<  for  "Locum  Scheme' 


The  UK's  No    locum  service 

 --  '  


Experienced  staff 
Locum  bona-fides  ctiecked 
Mobile  and  motivated  locum  pool 
Nationwide  coverage 


Birmingham  0121  233  0233 
Newcastle  0191  233  0506 
Manchester  0161  766  401  3 
Sheffield      01  14  269  9937 


over  5000  reaistered  ■  pharmacy  staff  to  deal  with 

I    9  .  issues 

pridrmdCIStS  ■  Long  term  solutions  foundl 


witfi  tecfinical 


PPL  S 


Edinburgh  0131  229  0900 
Cardiff  01  222  S491  74 
London  01892  515963 
Exeter       01  392  422244 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


ANY  OFFER  CONSIDERED  -  lOOml 
Droleptan  liquid  (exp  01),  3  Posalfilin 
ointment  (exp  12/98),  100  Guarem 
sachets  (exp  9/99),  3x2  Travogyn 
(exp  11/99),  1  Nova  T  (exp  7/98),  10 
5x10ml  Human  Velosulin  (exp  8/98), 
1 1 1  Catapres  lOOmcg  (exp  1/00),  3x30 
Madopar  125mg  (ex-p  1/99),  98  Moli- 
paxin  lOOnig  (exp  01),  100  Persantin 
25mg  (exp  9/98),  12x20  Surgam 
200mg  (exp  6/98),  100  Deteclo  tab 
(exp  11/98),  4x14  Zoton  300mg  (exp 
6/98).  Tel;  01599  534206. 

TRADE  LESS  50%+VAT+POSTAGE  - 
Aerobec  Forte  x2  (exp  9/98), 
Dantrium  25mg  100  (exp  6/98),  Elde- 
pryl  lOmg  30  (exp  11/98),  Exactech 
strips  x2  (exp  10/98),  Nitoman  120 


(exp  12/98),  Pred-Forte  5ml  x3  (exp 
8/98),  Sotacor  160  (exp  8/98),  Surgi- 
care  system  2  70mmx2,  Colodress 
plus  590  1x1,  Hollister  premium 
3543x4,  3606x2,  2603x1,  trade  less 
33%+Vat+Postage  -  Berotec  100 
inhaler  (exp  8/99),  Berotec  200 
mhaler  2  (exp  8&  11/99),  Cardene  30 
100  (exp  10/00),  Codafen  112  (exp 
4/99),  plus  many  others.  Tel:  01935 
812035. 

TRADE  LESS  50%+VAT  -  20  x  Terfe- 
nadine  60mg  (exp  12/98  ),  4x28 
Sinequan  25mg  (exp  6/99),  38  Rohyp- 
nol  Img  (exp  7/00),  88  Minodiab  (exp 
7/00),  96  Hydergine  1.5mg  (exp  2/99), 
36  Manerix  150mg  (exp  7/98),  111 
Lasikal  (exp  8/01),  123  Hexopal  Forte 
(exp  7/98),  19  Nuelm  SA  250mg  (exp 
7/98).  Tffl:  01708  743341. 

TRADE  LESS  30%+VAT+POSTAGE  - 


Cyclogest  suppos  (exp  7/00), 
trade  less  45%+Vat+Postage  - 
Simpla  54  bags.  Tel:  0181-539 
1805. 

TRADE  LESS  35%+VAT  -  3x5  Depixol 
200mg/ml  (exp  8/98),  Oestradiol 
implant  25mg/100mg  (exp  7/99), 
Clopixol  cone  500mg  (exp  .3/99).  Tel: 
0181-670  1833. 

TRADE  LESS  25%+VAT  -  Pulmicort 
10x20  respules  0.5mg  (exp  4/99),  4 
Suprefact  spray  (exp  4/99).  Tel:  0181- 
650  2967. 

TRADE  LESS  40%+VAT  -  10x3ml 
Insulatard  Pen  (exp  8/98),  10  Con- 
cordin  5mg  (exp  9/98),  120  Nuelin 
125mg  (exp  10/98),  200  Cytacon  (exp 
11/98).  Tel:  01920  462239. 

TRADE  LESS  25%+VAT  -  2  Suprecur 
Spray  (e.xp  12/98),  168  Flutamide 
250mg  (exp  9/00),  24  Sandimmun 


25mg  (exp  3/99),  30  Arythmol  300mg 
(exp  7/99),  100  Camcolit  250mg  (exp 
12/00),  100  Neurontin  lOOmg  (exp 
3/99).  Tel:  01920  462239. 

TRADE  LESS  50%+VAT  -  1x30 
Sandimmun  50mg  (exp  3/99).  Tel: 
0151  722  4221. 

TRADE  LESS  25%+VAT  -  70  Elantan 
LA  25mg  (exp  1/00),  56  Stilnoct  5mg  + 
lOmg  (exp  9/00),  21  Losec  40mg  (ex-p 
12/99),  45  Plendil  lOmg  (exp  12/99). 
Tel:  01827  262488. 

TRADE  LESS  30%+VAT  -  60  Loron 
520  (exp  8/99),  28  Casodex  50mg  (exp 
7/99),  28  Zyprexa  5mg  (exp  6/99).  Tel: 
01455  552692. 

TRADE  LESS  50%+VAT  -  1x60  Meptid 
200mg  (exp  9/98),  1x120  Bonefos 
400mg  (exp  9/98).  Tel:  0161  724  8888. 

TRADE  LESS  30%+VAT  -  3x28 
Inderex  caps  (exp  6/98),  1x100  Indo- 


EXCESS  STOCK  CAUTION 
Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy 
of  medicines  they  supply.  In  purchasing  from  soiu'ces  other 
than  manufacturers  or  licensed  wholesalers,  they  must  satisfy 
themselves  about  product  history  and  conditions  of  storage, 
and  keep  a  record  of  such  purchases. 
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LOCUMS 


PRODUCTS  &  SERVICES 


IT'S  OUT  WITH 

THE  OLD, 
//V  WITH  THE 


Ipharmalocum 


+  +  +  pharmacT  agency  +  +  + 

wants  you 

Quality  Locums 
&  Employers  to 
Tel/Fax: 
Michael, 
MRPharmS 

mi  mm 

&  regularly  browse 
interactive  website 
http://www.apharmalocum.co.uk 


EMERGENCY  LOCUM 


EMERGENCY  PHARMA-SYD 

LOCUM 

Only  bookings  within  two  weeks  from  date  will  be  taken 
in  order  to  be  available  at  short  notice.  Mon-Sat 
(EMERGENCY  RATES  APPLY) 

Mr,  S,  N,  Bashford.       Beverley,     East  Yorkshire, 
Tel/Fax:  01482  881891  Mobile:  0410  735001 


NATIONAL 
LOCUMS 

Top  Nationwide  Service 

*  Top  Quality  Pharmacists  with 
Retail  experience  available  for 
short-  and  long-term 

*  Fast  and  reliable  Locum  service 

TEL:  01708  343087 
or  0850  360371 

PHARMACISTSITECHNICIANS 
are  invited  to  register 


ESSENTIAL  LOCUM 
SERVICES  ELS 

I'hartnacists,  locums  and  Technicians 
are  invited  to  register. 
•  \ari()iiiri(h'  c<)ver(if;e  • 
•  Conipi'titive  prices  • 

Call  Sue  on  0121  444  0075 


DIRECT  LOCUMS 

THE  INDEPENDENT'S  CHOICE 

We  provide  an  efficient  and 
compretiensive  locum  service 
nationwide,  at  an  affordable  price!!' 

CALL  NOW: 
0973  755  556/0956  504  291 

PHARMACISTS  RETAIL/HOSPITAL 
BISPE^SI^G  TECH'S  RETAIL/HOSPITAL 
REGISTER  FREE  HIOW!!!! 


Riviera  Direct  Ltd 

Require 

For  the  South  West  area. 
Rates  from  £14.50  p.h. 
Tel  or  Fax  today  on: 

01803  862084 


TRADERS 


LONDON  SE1 

WHOLESALE  DISTRIBUTORS 

PERFUMERY  ^  FILMS  ^  BATTERIES 

OUR  PRICE  SSP 

Polaroid  PC100  silk  twin  packx5  = 

one  value  pack  with  free  wallets  £54.99  Passport  filn 

Polaroid  600  single  £5.99  ei1,99 

Polaroid  600  twin  pack  £11.75  £22.99 

Kodak  fun  flash  camera  24  +  3  £4.49  £9,99 

Kodak  Gold  GA1 35  100-36  £1.49  £4,99 

Kodak  Gold  GB1 35  200-36  £1.75  £4,99 

CK  Be  edtlOOmIs  spray  £18.95  £29,95 

All  offers  subject  to  availability 
Full  Price  List  on  a  much  wider  range  than  published  available  on  request. 
VERY  COMPETITIVE  PRICES 

Tel:  0171-207  5472 
Fax:  0171-633  0620 


RHONECARDS 


Accepted  by  millions  of  touch  tone  phones  (including 
hotels,  offices  and  payphones  -  saving  money). 

★  INDEPENDENTS  -  Sell  pre-paid  phonecards  to  improve  profits. 

*  MULTINATIONALS  -  Do  you  want  your  own  company  branded 
phonecards  or  promotion  to  complement  customer  loyalty  schemes? 
★  PHARMACEUTICAL  COMPANIES  -  Want  to  promote  your  drug  or 

product?  We  can  design  product  branded  phonecards  -  a  constant 
reminder  -  to  suit  your  marketing  requirements  and  budget. 
Write,  witli  contact  details,  quoting  Ref:  C&D  298,  to: 

The  Calling  Card  Company 

PCC  House,  P.O.  Box  4444,  Coventry  CV4  8ZW 
Fax:  01203  470654 


Free  entries  in  'Business 
Link'  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist 
&  Druggist.  No  trade 
advertisements  will  be 
permitted.  Adverts  must 
be  submitted  on  the 
coupon  (right),  which 
must  be  properly 
completed,  and  include 
an  expiry  date  for 
products.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
on  the  space  available. 
Pharmacists  should  only 
advertise  medicines  for 
sale  where  the  product  is 
discontinued  or  in  short 
supply.  Medicines  must 
be  unopened  and  in 
original  packaging. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  MiUer  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  IRW. 


PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname  . . . 
First  names . 


Address , 


 Postcode 

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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PRODUCTS  &  SERVICES 


SIGMA  PHARMACEUTICALS  PLC 


SItiMA 


RO.  BOX  233, 
1  COLONIAL  WAY, 
]  NORTH  WATFORD, 
HERTS 


SllBMA 


TEL:  01923  444999  FAX:  01923  444998 

UJVimVE  SYRINGES  UlOO 

0.5ML,  0.5ML  &  IML 

Trade  less  40% 

UJVIJLET  LAJVCJETS 
COMFORT  TOUCH,  SUPERLITE  &  GP 

Trade  less  15% 
Trade  less  30% 

STERILE  DRESSING  FA^CKS 
SPEC  10  &  55  £3.59 

TEGADERM  DRESSINGS 

10  X  12CM,  PACK  OF  50 

Trade  less  68% 

OPSITE  DRESSINGS 

10  X  12CM,  PACK  OF  50 

Trade  less  70% 

Offers  subject  to  availability.  Daily  service  in  the  M25  area.  Please  call 
Customer  Services  for  more  information.  Full  list  on  request. 


RS  0^  SPECIAL  ^^^^  1 


?P 


PHAHMACEUTICAL  PRODUCTS 


Bcspokcil  Tailors  ol  PharniaLCUticais  ollcrin,i; 

A  TRADITIONAL  SPECIALS  SERVICE 

lor  ilial  "s(icLials"  paliciU  cared  for  In  ihc  special 
prolessional 

Where  eonlKlenee  in  qualit)'  aiul  pnee  is  a  must  aiul  w  here  the 
minimum  order  \'alue  is  ONE 

Contact  Karol  Pazik,  Director,  on  01295  394142. 
Mandeville  Medicines,  The  Specialists  in  Specials, 
For  sterile,  non-sterile  and  assembled  specials,  clinical  trials 
supplies  and  a  Iree  help  line. 


HOW 

to  INCREASE  your  PROFIT 

without 
INCREASING  your  Turnover? 

For  further  Details  On  a 
'NEW  DEAL' 
from  SUPPLIERS 
to  CAMRx  Buying  Group 
Call  now  on  FREEPHONE 

0800  526074 

Ml.  R.  L.  HincloLha.  BPharm.MR  PhainiS.FInstD. 
54/62  Silvei  Street,  Whitwick,  Leicestershire  LE67  3ET 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars,  Drug  Jars  -  Blue  or  Green, 
Blue  Castor  Oils,  Coloured  Soda  Syphons, 
"Admiralty"  Square  Blue  Poisons,  Spare  Stoppers 
Common  Blue  "Not  to  be  taken"  Poisons  -  All 
shapes. 

Mixed  Assortments  of  Surplus  Bottles  as  above. 

Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset, 
Tel:  01935  816073  Fax:  01935  814181 


VETERINARY  SERVICES 


EQUIPMENT  FOR  SALE 


PHOTO-I 
IMAGER  135 

Colour  Film  D  +  P 

Compact  lab,  good  working  order 
with  service  contract. 

£12,900 

Tel:  0151  489  0981 


VETCHEM 


PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACY 
Worried  about  decreasing  N.H,S.  margins?  Increase  your 
retail  sales  by  opening  up  a  pet  section  in  your  pharmacy, 
concentrating  on  P  and  PML  products.  Full  help  given 
w  ith  suggested  planograms. 
Problems  obtaining  \eterinary  medicines','  We  ha\e  access 
to  \  irtualK'  all  \  eterinary  medicines. 

Give  us  a  call 

Brian  G.  Spencer  Ltd,  19-21  Ilkeston  Road, 
Heanor,  Derbyshire  DE75  7DT. 
Tel:  0800  387348 
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ABOUTpeoDle 


on  challenge  for  novice  runner 


APPOINTMENTS 


Phaniiac  ist  Mike  Fanell,  48,  of 
Kanell  Phamiacy  in  Swanage, 
Dorset,  has  chosen  this  year's 
I>ondon  Marathon  as  his  first 
ever  long-distance  ran. 

Not  a  sporty  chap  by  nature, 
Mike  was  persuaded  to  partici- 
pate after  a  challenge  from  his 
youngei'  brother,  Kelvin,  who  has 
r  un  the  Marathon  three  times. 

He  is  hoping  to  raise  SI, 000  for 
the  cerebral  palsy  support  group 
SCOPE  on  race  "day  (  Apiil  26). 
AAH  Phamiaceuticals,  his 
wholesaler,  has  pledged  S200 
from  its  head  office,  while  its 

Mike  Farrell  runs  past  his  phar- 
macy while  AAH  Pharmaceuti- 
cals' Southampton  branch  man- 
ager Colin  Rees  (left)  looks  on 


Southampton  branch  has  offered 
to  double  the  amount  collected 
by  depot  staff. 

Mr  Farrell  is  ranning  6.5  miles 
eveiy  other  night,  accompanied 
by  his  wife,  Anne,  who  cycles  by 
his  side.  He  rans  longer  distances 
on  Sundays,  which  he  hopes  will 
give  him  the  opportunity  to  ran 
20-mile  races  before  the  event. 

"The  20-mile  limit  is  the  hard- 
est part  of  the  race.  It  is  called 
'the  wall'  because  it  is  very  diffi- 
cult to  keep  going  after  it.  Ideally, 
I  would  like  to  raise  over  SI, 000 
so  that  I  can  give  some  money  to 
local  charity.  Any  contribution 
will  be  welcome,"  says  Mike. 

Anyone  wishing  to  donate 
money  can  contact  Mr  Farrell  on 
01929  422115. 


Oldest  Chymist  Shoppe  in  England  closes  down 


The  search  is  on  for  the  oldest 
phamiacy  in  F]ngland  following 
the  closure  on  Januaiy  31  of  'Ye 
Oldest  Chymist  Shoppe  in  Eng- 
land' in  Knaresborough. 

Although  the  Royal  Phanna- 
ceutical  Society's  museum  cura- 
tor, Caroline  Reed,  was  unable  to 
find  an  active  phamiacy  cis  old 
from  the  Society's  database,  she 
highlighted  some  contenders. 

"Mr  D  Morton  Hickson  of  Mid- 


hurst,  West  Sussex,  claims  his 
phamiacy  was  founded  circa 
1800,  while  A  S  Wren  in  Lowest- 
oft is  known  to  have  been  a  phar- 
macy since  1817,"  says  Ms  Reed. 

"It  is  veiy  sad  that  the  Knares- 
borough Chemist  has  closed  and 
a  shame  that  it  cannot  go  on 
operating  in  its  traditional  way." 

Ms  Reed  has  been  advising  Dr 
Amold  Kellett,  a  historian  in 
Knaresborough  campaigning  for 


the  shop's  preseivation,  about 
local  museum  sei"vices. 

"The  phamiacy  had  an  old 
bleeding  couch,  a  leech  jar,  a 
huge  pestle  and  mortar  once 
worked  by  a  tuni-spit  dog,  draw- 
ers still  with  their  old  Latin  labels 
and  thongs  which  held  quills  of 
mercury  for  warding  off  dis- 
ease," says  Dr  Kellett. 

Use  of  the  shop  may  date  from 
before  1720. 


Barbara  Atkinson  (above)  has 
been  appointed  to  the  newly- 
created  role  of  head  of  com- 
munications for  the  Proprietary 
Association  of  Great  Britain. 
Cerebrus  Ltd  has  appointed  Dr 
Malcolm  Sheardown  as 
director  of  molecular  pharma- 
cology and  Dr  Nigel  Capps  as 
commercial  manager. 
Neil  Graham  has  joined  Shire 
Pharmaceuticals  as  director  of 
regulatory  affairs. 
Scott  Denley  has  been 
appointed  European  key 
account  manager  of  Rexam 
Pharmaceutical  Packaging. 
Darren  Howell  has  been 
appointed  European  product 
manager. 

Darwin  Discovery,  the  pharma- 
ceutical research  business  of 
Chiroscience  Group,  has  ap- 
pointed Robert  Cottingham  as 
director  of  scientihc  computing. 


We  have  a  winner! 

We  can  now  announce  the  winner 
of  our  End  of  Year  Quiz  wliich 
appeared  in  C&D,  December  20/27. 

With  only  one  answer  wrong  out 
of  a  total  of  105,  phamiacist  David 
Haworth  of  Nottingham  wins  the 
first  prize  of  S 1 00  and  the  accolade 
of  being  C&D's  most  devoted 
reader.  Riuiner  up  Annette  Shaw 
of  Liveipool  scorefl  96. 

Pait  of  Mr  Haworth's  success 
must  be  that  he  is  an  infomiation 
officer  (for  Boots  Contract  Manu- 
facturing) and  took  home  52  issues 
of  C&D  one  weekend  to  do  the 
quiz.  He  says  the  questions  were 
"not  hard,  just  difficult  to  find"  and 
resorted  to  searching  the  dot  phar- 
macy web  site  to  speed  things  up 

The  tiebreaker  photo  of  soiii- 
brero-clad  editor  Patrick  Grice  at 
the  Nuiiiark  Bahamas  conference 
prompted  Sultan  Dajani  of  Dur- 
rington,  Wilts,  to  say  it  wiis  actually 
a  front  cover  of  Mad  magazine. 

Answers  are  available  on 
request. 


What  happened  in  Pharmacy  50  years  ago? 


Fifty  years  ago  this  month,  a 
member  of  the  Phaniiaceutical 
Society's  council,  Mr  W  Tristram, 
addressed  colleagues  at  a 
Sheffield  branch  meeting  on  the 
future  of  phamiacy  (  C&D  Febra- 
ai-y7,  1948,  pl88). 

"The  National  Health  Service 
Act,  Mr  Tiistram  pointed  out,  had 
separated  dispensing  from  pre- 
scribing, and  the  chemist's  shop 
would  be  an  integral  part  of  the 
new  semce. 


"As  the  new  seivice  would 
result  in  some  loss  of  the  more 
profitable  private  dispensing,  it 
was  essential  that  adequate  com- 
pensation should  be  secured. 

"Two  documents  were  being 
prepared  from  the  returns  of  a  sur- 
vey of  10  per  cent  of  the  comitiy's 
retail  pharmacists.  The  first  would 
show  the  value  of  the  chemist  to 
the  comimuiity,  compiuing  the 
cost  and  duration  of  phaniiaceuti- 
cal training  with  the  cost  in  15 


other  callings. 
The  second 
would  deal 
with  the  aver- 
age cost  of  dis 
pensing." 

To  celebrate 
the  50th  birth- 
day of  the  NHS, 
C&D  will  be  ran- 
ning a  series  of 
monthly  articles 
on  phaniiaceuti- 
cal  and  NHS 
events  in  1948. 


1948  - 1998 


Pharmacists'  short  fuse  with  Shorthose 


Over  50  pharmacists  have  con- 
tacted the  Royal  Phaniiaceutical 
Society  with  complaints  about 
Noniian  Shorthose,  the  fictional 
pharmacist  in  ITV's  drama  'Peak 
Practic  e'  ( C*/^  Januaiy  17,  p42). 

Nonnaii,  who  has  been  part  of 
the  show  since  Januaiy,  has 
been  involved  in  two  incidents 
portraying  jihaniiacists  in  a  neg- 
ative light. 


In  his  defence,  the  show's  pro- 
ducer says  that  'Peak  Practice'  is  a 
work  of  fiction  -  but  to  address  the 
balance,  agreed  that  Mr  Shorthose 
will  be  described  as  an  atypical 
phaniiacist  by  one  of  the  other 
characters  in  the  last  episode. 

"The  character  of  the  phaniia- 
cist has  developed  in  a  negative 
way.  Last  year,  when  the  Society 
was   consulted   on   the  back- 


ground, we  were  assured  the  sit- 
uation would  not  be  protracted 
or  difficult,"  says  Beverley 
Parkin,  head  of  the  RPSGB's  PR. 

"It  is  clearly  of  concern  to 
members   because    not   many ! 
pharmacists  are  represented  in 
the  media.  We  understand  why 
phamiacist s  are  upset." 

P\irther  complaints  should  be 
addressed  to  Daniien  Timnier,  at 
C'arlton  TV,  Bridgefoot,  Belper, 
Derbyshire  DE56  2UA. 


All  lifihts  iHsei-vwI.  Nd  part  (if  this  piiblitatinn  may  tie  reinoilucfd  nr  Iraiisiiiitteil  in  any  foini  nr  by  any  means,  eleetinnir  nr  mechanieal  including  plietneopying,  leciirding  iir  any  infnrmation  storage 
(ir  retrieval  system  without  the  exjiress  prior  written  consent  of  the  publisher.  The  contents  of  Chemist  &  Druggist  are  subject  to  reproduction  in  information  storage  and  retrieval  systems.  Miller 
Freeman  pic  may  pass  suitable  reader  addresses  to  other  relevant  suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies  please  wi-ite  to  Ben  Martin  at  Miller  Freeman  pic. 
Origination  by  Marlin  Imaging,  2-4  Powerscroft  Road,  Sidcup,  Kent.  Printed  by  E  T  Heron  &  Co  Ltd,  Colchester  Road,  Heybridge,  Maldon,  Essex.  Registered  at  the  Post  Office  as  a  Newspaper  20/20/168 
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High  flyers 
in  psoriasis  treatment 


r 


Psoriasis  is  a  common  skin  complaint  affecting  between  1.5-3%  of 
the  population.'  Men  and  women  are  both  equally  likely  to  suffer 
from  the  condition,  which  can  occur  at  any  age. 

Psoriasis  has  a  nasty  habit  of  dominating  lives.  Worrying  about  the 
way  it  looks  can  knock  self-confidence.  It  may  blight  careers  and 
restrict  socialising.  Worse  still,  over  a  third  of  psoriasis  sufferers 
claim  that  their  sex  lives  are  badly  affected  by  having  the  condition.' 


Psoriasis  before  treatment 


Psoriasis  after  8  weeks  with  Dovonex 


Fortunately  for  those  with  psoriasis  there  is  Dovonex.  Not  a 
steroid,  Dovonex  is  a  modern  treatment  that's  clean  and  pleasant 
to  use.  In  the  UK,  Dovonex  is  the  most  widely  prescribed 
psoriasis  treatment.  With  over  2  million  prescriptions  since  its 
launch,  Dovonex  has  now  been  used  for  an  estimated  12  million 
patient  weeks.' 


THE  RANGE 

Available  as  Ointment  and  Cream,  Dovonex  comes  in  a  range  of 
30g,  60g  and  I  20g  tubes. 

FOR  SCALP  PSORIASIS 

Scalp  psoriasis  is  even  more  common  than  psoriasis  of  the  body. 
Dovonex  Scalp  Solution  is  an  effective  non-steroid  option  for  the 
treatment  of  this  difficult  to  conceal  site. 

HELPING  PATIENTS 

A  selection  of  patient  education  handouts  are  available  free  of 
charge  from  LEO  Pharmaceuticals. 

Copies  of  educational  materials  can  be  obtained  by  pharmacists  on  request  from: 

LEO  Pharmaceuticals, 
Longwick  Road,  Princes  Risborough, 
Bucks.  HP27  9RR. 
Tel:  01844  347333 


Dovonex  is  suitable  for  the  long-term  treatment  of  psoriasis  and 
s  available  as  an  Ointment  and  Cream.  Studies  over  48  weeks 
show  continuous  efficacy  without  increasing  side-effects.^ 
Dovonex  can  also  be  used  for  treating  psoriasis  in  the  flexures.^ 


Dovonex  can  be  used  for  childhood  psoriasis  too. 


Dovonex 


® 


calcipotriol 


YoH^ll  like  the  way  they  like  it 


'rescribing  information  for  Dovonex  Cream/Dovonex  Ointment/Dovonex  Scalp 
olution.  Indications:  Cream/Ointment:  TrtMtiiK-nt  of  niild  t«i  moderate  pLique  psi^n.iMs 
nsonasis  vul;j,.ins)  aftcttiiii;  up  t<t  4<)"u  ot  skin  area  Scalp  Solution:  Topical  treatment  ot 
psoriasis    Presentation:   Cream/Ointment:   30g.  hOg  and  tubes  Scalp 

lolution:  bottle  Oeam  Sealp  Solution  contain  51*  micrograms  caU  ipotriol  per  g^nil 

die  hvdr.ite)  C^intiiient  contains  50  micrograms  ealeipotrio]  per  g.  Dosage  and 
idiuinistration:  Cream/Ointment:  Ointment  -  applv  oiue  or  twice  dailv  m  adults  For 
■ixiinum  benefit  use  twice  dailv  Apply  twice  dailv  in  children.  Cream  -  applv  twice  dailv 
a  .idults  and  children  ["or  C  ream  and  Ointment  ma.xiinuni  weekly  dose  should  not  exceed 
in  adults,  75g  m  children  over  12  years,  5()g  in  children  aged  d  to  12  years.  There  is 
iiiiced  experience  in  children  under  fi  years  -  maximum  safe  dose  not  established  Scalp 
olution:  Apply  twice  daily.  Maximum  weekly  dose  should  not  exceed  hOml.  No  experience 
ii  children  When  Scalp  Solution  is  used  together  with  Cream  or  Ointment,  the  total  dose  ot 
iilcipotriol  should  not  exceed  Smg  m  anv  week,  e  g.  60ml  Scalp  Solution  plus  30g  Cream  or 
Ointment,  or  3i'nil  Scalp  Scilution  plus  (>ilg  Cream  c^r  Ointment  Contra-indications: 
atients  with  known  calcium  metabolism  disorders  HvpersensitivitN'  to  anv  cc>nstituents. 
'recautions:  Ho  not  use  on  the  tace  Wash  hands  after  apphcation.  Avoid  inadvertent  transfer 
>  other  body  areas,  especially  the  tace.  hHvpercalcaemia,  has  been  reported  in  generalised 
ustular  and  erythrodermic  exfoliative  psoriasis  Use  no  more  than  recommended  dose  since 
ypercalcaenna.  which   rapidly   reverses  on   cessation   of  treatment,  may  c:>ccur  Drug 


Interactions:  No  experience  ot  concomitant  therapy  with  other  antipsoriatic  products 
applied  to  the  same  area.  Use  during  Pregnancy:  Animal  studies  have  not  shown 
teratogenic  effects  but  avoid  unless  no  sater  alternative  Side  Effects:  Cream/Ointment: 
Transient  local  irritation  which  seldom  requires  treatment  discontinuation  Other  local 
reactions  may  occur  including  dermatitis,  pruritus,  erythema,  aggravation  of  psoriasis, 
photosensitivity.  Facial  or  perioral  dermatitis  mav  occur  rarely.  Scalp  Solution:  As  above, 
local  irritation  ot  the  scalp  or  tace  mav  occur,  and  rarely  hvpercalcaemia  or  hypercalciuria. 
Basic    N.H.S.    Price:    Dovonex    Cream/Ointment:  1  S/3()g.    £1  f)  3l)/fing, 

40/  I2ng  Dovonex  Scalp  Solution:  ^22  2S/fS0ml  Legal  Category:  POM. Product 
Licence  Numbers  and  Holder:  Cream  PL  0043  o]SS.  Ointment  PI.  0043/0177. 
Scalp  Solution  PL  0043  OI'-'O  Leo  Laboratories  Limited.  Princes  Risborough.  Bucks 
Further  inlorniation  is  available  on  request  troni 

LEO  Pharmaceuticals.  Longwick  Road.  Princes  Risborough,  Hucks  HP27  9RR 
References: 

1  Textbook  of  Dermatolog\-.  Oxford  Blackwell 

2  Inijfil  Danu}  1 '''-)7:36:25^^-262. 

3  IMS  L\ua  Q3  ^^^7 

4.  Jul  DamTit\umtnt  iy'-'3;4: 1 73- 1 77. 
3    Bi  J  Di-rnuuoi  1  ■^"•^h;  135:647-650, 
1745  November  P-''->7 
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"The  most  effective 
products  still  carry  that 
magic  T'  in  the  corner" 

Xrayser,  C&D,1  November  1997 

And  the  most  exceptional  of  these  become 
unrivalled  market  leaders  -  like  BAZUKA. 

'Pharmacy  Only'  brands  give  [Plharmacies  the 
P]ower  to  compete  with  mass  retailing,  [p]  lines 
deliver  high  [P]erformance  to  improve  customer 


loyalty  and  increase  your  [Pjrofits. 


BAZUKA  has  transformed  [pjharmacy  business 
in  verruca  and  wart  treatment,  like  no  other 
P]roduct.  A  sensationally  successful  brand 
backed  by  sustained  heavyweight  [promotion. 

BAZUKA  is  exclusively  yours  to  sell. 


Salicylic  acid,  lactic  ad 


BAZUKA.  Brand  leader  with  a  P  asslon 


iZUKA  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd,  Hitchin,  Herts,  SG4  7QR,  UK.  Distributed  by  DDD  Ltd,  94  Ricl<mansworth  Road,  Watford.  Herts.  WD1  7JJ,  UK.  Indications:  For  llie  treatment  of  v( 
.rts,  corns  and  calluses.  Directions  for  adults,  including  the  elderly,  and  children:  Apply  one  or  two  drops  to  ttie  lesion  and  allow  to  dry  to  form  a  small  wfiite  patcfi.  Ttie  following  day,  carefully  peel  or  pick  off  the  dried  pa 
ply  fresh  gel.  Once  every  week,  before  applying  fresh  gel,  gently  rub  the  treated  surface  with  the  emery  board  provided.  Continue  treatment  until  the  condition  has  resolved.  This  may  take  up  to  12  weeks  for  certain  verrucas  an 
intra-indications:  Not  to  be  used  on  the  face,  intertriginous  or  anogenital  regions,  or  by  diabetics  or  individuals  with  poor  blood  circulation.  Not  to  be  used  on  moles,  birth  marks,  hairy  warts,  or  any  other  lesion  for  which  the  g 
licated  Not  to  be  used  in  cases  of  sensitivity  to  any  of  the  ingredients.  Precautions  and  Warnings:  Keep  away  from  the  eyes,  mucous  membranes  and  from  cuts  and  grazes.  Avoid  spreading  onto  surrounding  normal  skin.  Do 
cessively.  Avoid  inhaling  vapour  and  keep  cap  firmly  closed  when  not  in  use.  Avoid  contact  with  clothing,  fabrics,  plastics  and  other  materials  as  it  may  cause  damage.  Side-effects:  Some  mild,  transient  irritation  may  be  e) 
1  in  cases  of  more  severe  irritation,  treatment  should  be  discontinued.  Keep  all  medicines  out  of  the  reach  of  children.  HIGHLY  FLAMMABLE.  Keep  away  from  flames.  Store  at  room  temperature  (not  exceeding  25°C),  with' 
jiaced  tightly.  [fWexWrnAL  USE'ONIyI  Legal  Category: rpj(PL0173/0161).  Packs:  5g  RSP  £4.65  (£3.96  exc.  VAT).  11/97. 


